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Assuring Profits for the Small Printer 
Handle Your Materials More Efficiently 
Prepress Requires Rigid Plate Mounting 


Printers’ Stake in Graphic Arts Education 








NOW... the new Rangemaster Linotypes 











This sample food-store ad was keyboarded from 
the main magazine of a Rangemaster Model 35. 
There’s no expensive “cutting in’’ You simply mix 


from any two adjacent magazines. 
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¢ LINOTYPE - 


MERGENTHALER LINOTYPE COMPANY 
29 Ryerson Street, Brooklyn 5, New York 


... More and bigger type for less money 


Years of Research and Engineering 
summed up in one word... 


Rangemaster 


The new Rangemaster Linotypes embody engi- 
neering advances so basic and comprehensive 
that they are clearly superior for setting big 
display and heads. 


Rangemaster Linotypes offer publishers: 

... most economical composition for big heads 
and display faces. 

... greater efficiency and larger profit in adver- 
tising composition. 

-.. Superior mechanical features for faster pro- 
duction and ease of maintenance. 


... Widest selection of various type sizes for 
versatile keyboard layout. 


No other mixer has the main magazine capacity 
of the Rangemaster Model 35 illustrated. Its 
wide 90-channel magazines provide you with 18 
extra channels to keyboard display characters 
through normal 24 pt. and condensed 36 pt. 


With wide 72-channel magazines you can key- 
board through normal 36 pt. and condensed 
48 pt. Rangemaster Model 36, with auxiliary 
magazines, sets sizes up to condensed 60 pt. 
Models 33 and 34 set the same sizes as Models 
35 and 36, but do not mix. 


Rangemasters are daily proving their superi- 
ority by increasing composing-room efficiency 
on leading newspapers. For details on the 
Rangemaster line, get in touch with your Lino- 
type agency. A demonstration will be arranged. 





Linotype’s new Hydraquadder saves time 
and money setting quadded lines. Avail- 
able on new machines or for installation 
on Linotypes in your own plant. 





Set in Linotype Corena and members of the Spartan family 


Agencies: Atlanta, Boston, Chicago, Cleveland, Dallas, Los Angeles, New York, San Francisco. In Canada: Canadian Linotype, Limited, Toronto, Ontario 
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“Ludlow Time Records” 


During the last Graphic Arts Exposition, held in Chicago, 
the Ludlow Company conducted twelve public demonstra- 
tions of display and job composition so that any one could 
see for himself the economies of doing such work the easy 
and time-saving Ludlow way. 

Spectators at the exposition were invited to estimate the 
time actually required to set and make up each job from 
reprint copy, using both single types and the Ludlow. Each 
job was then set on the Ludlow and made up as a public 
demonstration of its use for the work in hand. Men well 
known and respected in the printing and publishing field 
served as judges at these public demonstrations 

All of these jobs have been included in the 20-page book 
let (illustrated above) entitled “Ludlow Time Records.” The 
actual time required on the Ludlow for setting, casting and 
make-up is given, and also a detailed description of how 
each job was produced on the Ludlow. The special advan 
tages of the Ludlow system of display composition on each 
job are clearly and thoroughly explained. 

Send for your free copy of this valuable 20-page booklet 
today. It will enable you to understand how Ludlow helps 
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Elrod machine 





and product 












to improve composing room efficiency 





Set in members of the Ludlow Karnak fami 


Ludlow Typograph Company 2022 ciybour Avenue, Chicago 14, Illinois 
ly 
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Put the job on 


WESTON 





BOND 


25% RAG CONTENT 


J bs that Zo smoothly Zo pr htably! 

When you recommend and use new WESTON BOND, 
the job goes smoothly all the way down the line 

Selling goes easier because customers know and respect 
the name Weston They ll be please 1 to know that We ston, 
a great name in fine paper, makes a 25" rag, content bond 

Printing goes better because new WESTON BOND 
prints better and handles easier right through the shop 


That means faster runs cleaner runs, trouble free runs... 





Cc G 
7 your * 


in short, less lost time and more profit for you 

And new WESTON BOND serves your customers better, 
makes their letterheads and forms look and act like more 
for the money. They come back again and again for mor 
of that good WESTON BOND 

Your Weston merchant has it in a complete selection of 
sizes, weights and colors, plus Weston Opaque Bond 
Weston Bond-Litho Finish and envelopes to match with 


instant sealing flap gum. 


| BYRON WESTON COMPANY 


} Makers of Papers for Business Records since 1863 
DALTON, MASSACHUSETTS 
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FIRST PUBLICATION OF 


In this issue 


@ You'll find profits and more efficient oper- 
ation as the dual theme of this issue, and the 
keynote is sounded on page 37 by Frank C. 
McClure. This article, adapted from Mr. Mc- 
Clure’s talk at the recent conference for 
financial executives held by PIA in New 
York, tells some of the policies and methods 
that turned an unsuccessful print shop into 
a profitable medium-sized plant. @ One way 
to increase profits, of course, is to make your 
plant operations as efficient as possible, and 
in the printing business there’s a lot of room 
for improvement in the handling of in-proc- 
ess materials. On page 39, you'll find a 
description of some of the modern methods 
being employed in plants—large and small— 
that may suggest ways you can save money 
and manpower in your own operation. 
@ Carrying the efficiency theme over into 
the sales end of the business, John M. Trytten 
tells on page 43 how you may pick up a lot 
of additional orders simply by considering 
some of the customer's problems, @ And with 
an eye to the future, a noted educator de- 
scribes on page 46 how you can work in 
your own community to insure an adequate 
supply of skilled men for your shop in the 
coming years. @ The regular department 
editors are on hand, too, with useful shop 
hints and answers to operating questions. 


Next month 


Upcoming for the November issue will be 
special material on the annual convention 
of the Printing Industry of America to be 
held in Detroit November 15-19 and several 
special articles on the graphic arts industry 
in the Motor City. You may be hearing some- 
thing about guaranteed wage plans for the 
printing industry within the near future; Rob- 
ley D. Stevens will tell you about their ad- 
vantages and disadvantages. Look for ar- 
ticles, too, on maintaining and operating 
presses, designing blotters, new ideas in 
printing calendars, more on premakeready, 
new small printing plants, and many others. 
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22-24 West 21st Street, New York 10, N. Y. CHelsea 2-0860-1 
Intelligent Service to the Printing Industry for Over 23 Yeors 
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Your ATF rep 





BETTER, MORE PROFITABLE 
PRINTING FROM THE 
WIDEST LINE OF PROCESSES 


Gravure...Letterpress... Offset 


isn’t keeping this 





under his hat! 


@ “This” is the best answer you're likely to find for most any 
printing problem you run across. 

It’s your ATF man’s business to know a wider line of 
equipment than other printing press representatives, Letter- 
press, offset, gravure -sheet-led or web-fed—he handles 
them all. Composing room, press room, bindery, offset and 
miscellaneous equipment, too. 

With this line-up of products to sell, your ATF represent- 
ative can give you complete information when it comes to 
choosing the right equipment for your particular operation, 

It pays to take advantage of the knowledge he’s got under 
that hat of his. Ask him about the ATE presses on the follow 
ing pages, and you'll find out how ready he is to bring it out 
where it can do both you and him some good American 
a ype Founders, a subsidiary of Daystrom, Inc., 200 Elmora 
Avenue, Elizabeth, N. J. 49 


LETTERPRESS Little Giant: Kelly C- Kelly 3 
SHEET-FED OFFSET — Chic presses * Mann one- and two-color and 


Perfector presses 


WEB-FED OFFSET ATH Webendorfer busine ss form publi ition, 


web color and specialty presse s+ collators special attachments 
GRAVURE ATF Klingrose rotogravure presses rotogravure lami 


nators « proof presses « plate making equipment 


TYPE AND OTHER EQUIPMENT = Composing room, press room, 


non-ollset, Cameras, bindery equipment 

















“CUT CHANGE-OVER TIME IN HALF”’— tliat s what Hodes Daniel pressmen say about these two ATK Chief 20's 


How ATF Chief 29 saves money on runs under 50M 


lake New York’s Hodes-Daniel Co., and run SM impressions before the other 

for instance press even got starte d. And it would still 

Spec ializing in syndicated direct-mail he ahead of the other press after LO hours 
pieces, they ve got to turn out top-grade or a run of 50M impressions 
color work and keep a tight rein on pro It wasn’t a hard choice. Hodes-Daniel 
duction costs at the same time. They do installed an ATE Chief and followed up 
it with two ATF Chief 29's a year later with another. 

Here’s how they figured: their choice lf produc tion costs are kee ping you 
narrowed down to two presses—an ATE up nights, check the comple te line of 
Chief 29 and one more expensive and ATE Chiefs, including 14x 20, 17 x 22, 
roughly 500 impressions an hour faster. 17 x 24 and 22 x 29 precision-built 
But the time require d to change over presses They re setting a new standard 
from one job to another on the second for the industry in efliciency 
press was about twice that required on American Pype Founders,a SuLLary 
the Chief! of Davstrom, Ine 200 KElmora Avenue, 

Lhat meant the Chief could be set up klizabeth, New Jersey 


MORE GET-UP-AND-GO «of Alt Cl 


Better, More Profitable Printing from the Widest Line of Processes 
GRAVURE LETTERPRESS... OFFSET ATIF: 
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LASKY COMPANY’S SECOND 2-COLOR MANN gets ready to go to 


work as press foreman, Charles Wheeler, sets up for a job on it 


“Our [st Mann press sold us our 2nd" 


We were a little nervous about our first 2-color ghosting or fade-out.” he states. And he 
Mann. Saul Lasky of Newark, New Jersey s Lasky to 


Company admits, but it took only one year’s ex- 


say 
We're sure of perfect register at an 


perience with our Mann to convince us we made on the Mann there’s no transfer of the shee 


tween colors. And you can back up job 
with no register cams to mark up the face 
and gave us uniformly high quality presswork, So sheet 


a good move 


“It earned money for us, boosted production, 


the decision to install our second Mann came a kor facts on Mann features, cheek 

lot easier representative. Or write for the latest folde 
And Charles Wheeler, task press foreman, set Unlimited” covering all sizes of Mann |-« 

is even more specifi about the job the new Manns 2-color and Perfector presse American 

ire doing. The ink distribution let you print solids Foundes a subsidiary of Da 

is easily as a few lines of t jie without streaks, klmora Avenue hclizabeth, New Jey ‘ 


BETTER, MORE PROFITABLE 


PRINTING FROM THE Gravure...Letterpress...Offset 
WIDEST LINE OF PROCESSES 











GET UP 10 327, LC/M 





e Like to save up to one out of every three 
dollars you now spend on production costs? 

That, according to recent analysis made by 
a well known group of printers is what ATF’s 
new Little Giant 6 will do for you. /t delivers 
saleable impressions at between 12°. and 32‘: 
lower cost per thousand than any of the other 
leading job presses. (These figures are based 
on a Class A makeready and Class X work 
for a run of 6000 impressions. 

Here are the features that enable ATF’s 
Litt!e Giant 6 to deliver impressions at this 
lower cost per thousand, even on short runs 

Faster getaway with fixed cylinder grippers, 
delivery grippers, and drop guides that need 
no adjustment. Unlike one of the leading 
competitive cylinder presses which requires 
four changes of sucker shoes for varying 
thicknesses of stock, only sucker tips on the 


on short runs 


Little Giant have to be changed, and then 
only for envelopes. 

Min‘mum set-up time, thanks to graduated 
bars for setting side guides on the feeder pile 
register and delivery pile jogger. 

Less makeready time than on platen presses, 
because of ATF’s cylinder blanket for run-of- 
the-hook work. Cylinder accessibility speeds 
makeready for high-grade printing. 

Simple form changes, such as planing the 
form, imprint or numbering machine changes 
are made right on the horizontal press bed. 
On other types of presses the form has to be 
taken to the stone for these minor changes. 

For the complete story on LC M consult 
your local ATF representative or write 
American Type Founders, a subsidiary of 
Daystrom, Inc., 200 Elmora Avenue, Eliza- 
beth, New Jersey 


*LC/M means lower cost per thousand impressions, 


GL .4.2, 





Four Little Giant 6’s are shown here at work for Regency Thermographers in 
New York City. This firm, which does trade work on business stationery 


and wedding invitations, speaks very highly of their Little Giant department. 


BETTER, MORE PROFITABLE 
woe PRINTING FROM THE 
WIDEST LINE OF PROCESSES 


Gravure...Letterpress... Offset 
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TICONDEROGA 
TEXT 


f paper that makes the best of fine 


letterpress and offset printing. Water- 
marked Ti-Text is the choice for quality 
work at low cost... the logical paper 
for booklets, programs, announce- 
ments, and similar literature. 

Available in seven wanted colors, 

plus Cream and Brite White. .. 

laid or wove finish, plain or 

deckle edges.Choice of 60 Ib., 

70 Ib., and Cover weight f 


... envelopes to match. 


THE PRESSMAN is the ‘‘makeready’’ man 
checks ink, paper...his job is to make a good 
impression. 


|B 


Bieternational gD, per 


FINE PAPER AND BLEACHED BOARD DIVISION 


220 Bas? 


42nd Street, 


New 


TorR U2 Me ¥ 








THE FLIGHT THA MADE 


10 YEARS AGO, AMERICAN AIRLINES 
THE WORLD'S FIRST SCHEDULED 


On October 15th, 1944, businessmen found a new way to 
send their wares to market when an American Airlines 
DC-3 flew the first flight of the first scheduled airfreight 
service. Though the event could not compete with the war 
headlines of the day, it did make news—and good news—to 
those seeking better methods of distribution 

In the first full year of operation alone, American Air- 
lines delivered more than 2,500,000 pounds of cargo con 
sisting mainly of fish, flowers and pharmaceuticals. Suc 
ceeding years saw impressive gains in both volume and 
variety as well as American’s introduction of the first all 
cargo aircraft to be employed in scheduled freight opera 


tions. Today—with ponderous as well as perishable prod- 
ucts moving daily by air, the amount of freight carried 
by American in 1954 is expected to exceed 100,000,000 
pounds—again establishing American as the leading car- 
rier of Air Cargo. 

With service to leading industrial centers throughout 
the United States, American Airlines Airfreight is an in- 
dustry-wide offering whose full potential can only be 
measured by the imaginations of those who explore and 
employ its services. American Airlines, Cargo Sales Divi- 
sion, 100 Park Avenue, New York 17, New York. 


AMERICAN AIRLINES 


ome I mericas Leading Jlirline 
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October 15th, 1944—An American DC:3 
makes the FIRST scheduled cargo flight. 
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VOLUME OF CARGO CARRIED BY AMERICAN AIRLINES AIRFREIGHT 
FROM 1944 THROUGH 1954 98.7  —-*100. 
(figures in millions of pounds) 0.4 
663 723 706 
51.1 
27.9 
13.2 
2.5 

* estimate 1945 1946 1947 1948 1949 1950 1951 1952 1953 1954 









































for faster, high-quality production 


Rolling off our production lines isa NEW CRAFTSMAN Automatic 


Press in 10 x 15 and 12 x 18 sizes that produces the finest quality 


halftone and color printing at speeds up to 4500 per hour. 
I g I | | 


Over the years since C & P Craftsman Presses were first introduced, 
thousands of printers have found Craftsman Automatics the most 
profitable investment they ever made. The many NI}W features and 
outstanding improvements of this NloW press can make this NW 
CRAFTSMAN the most productive and profit-making equipment 


in your plant. 


Get Complete Details 
on this Biggest Advance 
in Platen Press Design 


from your C & P dealer or write us for descriptive literature. 


THE 


CHANDLER & PRICE 


COMPANY 


6000 Carnegie Ave. Cleveland 3, Ohio 


Profit-Making Features 


for Printers 


@ Increased Speed 


10 x 15—4500 per hour 
12 x 18—4000 per hour 


@ Side Delivery 


Both feed and delivery 
tables handle 14” pile of stock 
Large Sheet Size 
11 x 17 Maximum on 10 x 15 
13 x 19 Maximum on 12 x 18 
Both sizes handle sheets 
as small as #88 card 
Dual-type Handwheel Impression Controls 
reduce make-ready time 
Handles onion skin to 12 ply board 
Prints two-up to register with two-up 
attachment 
Registers to right or left 
Automatic Throw-off 
if sheet fails to feed 
Automatic Throw-on 
when sheet is fed 
Prints off any edge of sheet 
Prints without use of fountain 
Infinite Variable Speed 
Prints Envelopes in any position 
Revolving Ink Disc silent drive 
May be operated with only two upper 
form rollers 
Adjustable Bed and Extension Tracks 
Four Form Rollers— Two Vibrators 
Tympan Bails Hinge on Platen 
Double Rotary Pump 
Safety Chase Hook Lock 
Filtered Air Intakes 
Quality Construction 
Drop Forged Side Arms 
pull in line of impression 
One Piece Frame 
V-Belt Drive 
Fly-wheel and Belt Guard 
Oversize Brake 
Plastic Air Hose 
Press and Feeder a Complete Unit 


Plus over 50 additional 
detailed refinements in operation 


and construction features. 
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A WONDERFUL EXAMPLE OF CUSTOMER SA 
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has installed 22 ACRAPLATE Molding Presses 


Bemis Bro. Bag Company purchased a Lake Erie molding press in 1941 
for rubber plate production Pertormance of the press (and those that 


followed) was so gratifying that Bemis ordered ACRAPLATI equipment 


ACRAPLary 


again and again. Today, 22 Lake Erie presses serve this famous bag 
maker's plants from coast-to-coast! That tells you better than words 
kind of confidence you can have in Lake Erte equipment It will pay you to remember 
when you need molding equipment for your plant 
PHOTO ABOVE SHOWS special double-sided 320 ton Capacity ACRAPLATE In Operation in a 
| ; I @ Write for Bulletin 35¢ 


Ibert Bro. Bag Cx mpany plant Press 1s yu d with dual controls tor ethcient front-and \ 


illustrating and describing 
has plates neasurin . ACRAPI re used by Bemis for rubber - 7 ‘ 
the many types and s1z«¢ 


ACRAPLATES 


LAKE ERIE ENGINEERING CORP. 


‘ / Plant 
04 Woodward Avenue, Buffalo 17, New York 


Discrict Othices in New York e CHICAGO e Detroir e PITTSBURGH 


~~ @ Leading manufacturer of hydraulic presses for all industry... 3,500 

c. > @ . designs trom 5 to 2 OOO tons capacity rubber an If lasu | late mold 

PR p> ot 3 ing...newspaper mat molding...plastics molding...cubber vulcaniz 
=" Boni at g a ing y unatng...metal working...forging...met 


General Offi 


1 extrusion wail 


LAKE ERIE @ 
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AIM) ERMIL, 
BOND 


Achieving greater 


and greater stature 
for more than 42 years, 
this famous paper 
is Americas 
most used 


watermarked bond 
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eA work of art - « « Inthe art of color printing, paper is an important 


HAMMERMILL 
OFFSET 


for the finest color printing 


tool. And if you use Hammermill Offset, you'll turn 
out work with sparkling, three-dimensional realism. 
Whiter, brighter, more opaque, this improved paper 
has excellent ink receptivity, dimensional stability and 
freedom from fuzz, lint and flakes. It is available in 
W ove and four handsome embossed finishes— Linen, 
Hlandmade, Laurel and | lomespun—in many weights 


and sizes. Hammermill Paper Company, Erie, Pa. 








Quality Work at Less Cost 


with the 


IMOINQHER Bil<23 SW 











Ha TNA RPARIESS 


(Single color) 


Side and wayframe are cast as one 
piece. This rigid integral design 
combined with the heavily cross-ribbed 
cylinder and type bed affords an 
impressional strength that shows 
the slightest makeready spot. 
This enables the pressman to 
obtain quality work quickly at 
press speeds up to 5000 
impressions per hour. If you 

want to produce quality 

work at less cost buy 

a Miller letterpress. Write 

today for a booklet 


fully describing this press. 


MILLER PRINTING MACHINERY CO. 1115 Reedsdale St., Pittsburgh 33, Pa. 





trocer MORE LETTERHEAD BUSINESS. 


GO AFTER IT WITH THE 


li¢erred 
Letterheads 


Dre erred 


Tctrerheads 


Phousands of letterheads are out of date They are cluttered 


with nonessential information, old style art work and 


typ hace that were popular before the depres ion. 
jo stimulate your customers into wanting new and 


ADVERTISING REQUIREMENTS 
better letterhead introduce them to the Neenah 


BURROUGH'’'S CLEARING HOUSE 
(suid to Pre lerre d Lk tte rhe ads * DUN’S REVIEW AND MODERN 


INDUSTRY 
INSURANCE SALESMAN 
NATION’S BUSINESS 


This colorful book, based on a four-yeat tudy, show 
busine men what others preter in letterheads. It is a 


prac tical guide, a source of in piration for the man who REPORTER OF DIRECT MAIL 


wants a preferred letterhead to help his business ROUGH NOTES 


lor vour free copie s, see your paper 


salesman handling Neenah Fine Business Papers. 


a Wisconsin 
FVAL BUSIALSS PAPERS 
SVACLE \873 


NEENAH PAPER COMPANY we lecnah Neenah, 
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Secure your future with ORIGINAL HEIDELBERGS, the press of tomorrow... NW AY it yours... 
today! See the Original Heidelberg’s 33 great “Future Features!” Test then v self. You'll 
know why we say “You make most money with ORIGINAL HEIDELBERGS”’. No , aten press in 
the world can match ORIGINAL HEIDELBERG in speed, accuracy, versatility, and in all-around 
high-profit performance. It’s the only fully automatic platen... the one press truly geared 
for tomorrow’s printing. Get set for success. Write now—right now, for free demonstration. 








orvformance I Records 


vuTres ¢ stablis hed 


CUM help You When a printing paper ean mateh 


mndust! tandards, its performance is like par Lol 


choose the course or industry standards are based o1 





t/ ) “6 / ) mtimum Opel iuing conditions Oo even approxtmaling 
LO } 
Lu "be l pape / these standards is considered excellent performance. 

ae ae ell St. Regis Imperial Enamel compares even 
















with the exacting industry pe rformance records: 





Name of Printer on Request 








Record The Job \n O-page, 2 color house organ 
of the use of Quantity 15.000 | 
Regis BO lb. Imperial knamel | Forms 8 forms... 4 black and 4 color 






_run on Miehle Vertical 





Sheet Size 













Results Obtained | | 


| 
Industry | Imperial 
Standards 






Performance 














A SERIES OF EXHIBITION Makeready Time 18.4 hours 16.7 hours 


PIECES HAS BEEN PREPARED 








M Rs THE FINE } ; + 


— Running Time 





2,534 per hr. 2,397 per hr. 





(Impressions per hour) 










This two-color House Organ required a maximum of 
eye-appeal, This meant that any paper selected had to 





offer good brightness and opacity hor it must reproduce 






fine-sereen halftone from photographs all the way from 






contrasty to narrow-range. Imperial Enamel’s special 
Ht ‘orkability plastic ed surface assured each dot printing cleanly with aq 
5 moni of lateral absorption thus making the most of 
of every halftone illustration. 










Ili antages the tonal qualitu 








St. Regis Printing Papers are manufactured by 








' < pas ee "(on 
St. Regu Paper Company, one of America’s largest } t. Re _! ie orp ion 
paper manutacturers with resources ranging fron Sales Subsidiary of the St. Regis Paper Company 
raw materials in its own forest preserves to 230 Park Avenue, New York 17. N. Y. 
modern mills and plant ind nation-wide distribution a 






Regis printing papers are backed by performance records 








THE INLAND PRINTER for October, 1954 








This 
small valve 
can save a 
tremendous 
amount of physical 
effort for your oper- 
ator. A series of these 
valves embedded in the 
Lawson Air Cushion Table re- 
leases a flow of air between the 
lift of paper and the table that 
makes even heavy lifts of paper seem 
to float. The operator can swing these 
heavy lifts with ease. 85% of his back 
breaking strain is now eliminated! Hydraulics, 
Electronics, now, Aerodynamics... another 


major contribution, by Lawson research, to the 


development of the finest cutting equipment. The Air 
Cushion Device (patent applied for) is another optional 
feature of Lawson Cutters. For cutters that embody all 


the latest improvements...,OOK TO LAWSON! 








WRITE TODAY FOR ILLUSTRATED FOLDER on Lawson 39”, 46” and 52” Cutters, also on Rapid 3-Knife Trimmer and Multiple Head Drill. 
E. P. LAWSON CO. main office: 426 WEST 33rd ST., NEW YORK 1. 
AGO: 628 SO. DEARBORN ST. 8 4: 176 FEDERAL ST. Ff A A BOURSE BUILDING 
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TRUE BOND SURFACE 


... prints clearly, cleanly, evenly 
without lint or fuzziness 








mN 








HAMILTO! 





eS CONLS 


IS GENUINELY WATERMARKED ... because the separated fibres are inside 


the sheet: the surface is smooth and even. 


LIES FLAT, FEEDS AND PRINTS WELL ... because it is pre-conditioned 


and moisture-proof-wrapped at the mill, and is precision cut. 


IS UNIFORM IN QUALITY... because its pulps are blended right from the 


start, and constant testing keeps every sheet up to snuff. 


COMES IN A BRILLIANT WHITE AND 11 COLORS... such a brilliant 
white, such sparkling colors, because Hamilton Bond is manufactured with pure 
spring water... and a paper is only as good as the water it’s made with. White in 


1 weights, colors in 3 


FREE! LETTERHEAD STYLE BOOK WILL HELP YOU BUILD BUSINESS 
Hamilton’s Letterhead Style Book is a storehouse of ideas. Shows you how distinctive letter 


heads can be designed with type-faces in common use. Write for free copy 


HAMILTON BUSINESS PAPERS include HAMILTON TEXT AND COVER PAPERS 
Hamilton Bond, Hamilton Bond Seript, offer interesting, colorful backgrounds for 
Hamilton Ledger, Hamilton Mimeo Bond distinctive advertising literature. Unusual 
Hamilton Duplicator, Hamilton Vellum, surfaces and exciting colors galore! See gay 
Hamilton Offset y new Carousel—a beautiful paper. 





etks 
«* 
WwW. C. HAMILTON & SONS . Miquon, Pa. 


Offices in New York, Chicago, Los Angeles 


, 00D 
*osiyEs® 


% 
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MOUNTIN 


You eliminate the expense of floor drilling 


PRESSES 
CUTTERS 
FOLDERS 











A 44” National Cutter mounted the economical 
G bad A D S way—on UNISORB—without bolts or lag screws. 


. You save 10% this modern method for mounting printing machinery, re- 


to 20% on labor time when you use UNISORB pads to in- turn the coupon for a copy of the UNISORB PRINTING 


Stall printing equipment. 


And most important, you eliminate up to 
85% of transmitted machine vibration. 
You also reduce machine noise. You don't 
use bolts or lag screws with UNISORB 
mounting. We recommend the correct type 
of pad for each machine. Then you simply 
cement the pad to the floor and machine 
base. Let it set overnight and installation 
is completed. For machines that do 
not require shimming, there is a 
UNISORB precoated with adhesive 


To get complete information about 


BOOK. It's free, and it will save you money. 


Look for the red center and UNISORB brand mark 


The FELTERS 


Company 


209 SOUTH STREET, BOSTON 11, MASS 


Offices: New York, Philadelphia, Chicago, Detroit, St. Louis 
Sales Representative: San Francisco 
Mills: Johnson City, New York; Millbury, Mass.; Jackson, Mich.; New York City 
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RETURN COUPON NOW! Please send my free copy of “Why It Pays to Mount 
Your Printing Machinery on UNISORB 


Name Title 
(Please Print) 
Company 


Address 





City Zone State 
Return coupon to Felters Co., 299 South St., Boston 11, Mass 
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Here’s a new quality-control tool for IPI inks 


which measures and helps to reduce costly plate wear 


An important—but often overlooked— factor in metal plate wear comes from the abrasive action 


of some pigments due to their inherent characteristics or to the presence of impurities. 
to 


This IPT Plate Wear Machine was developed to simulate actual plate wear during a typical 
commercial press run. [t enables our ink experts to measure and compare accurately the 
abrasive qualities of one ink with another, and to determine the amount of plate wear caused 


during simulated press runs. 


Thus, a new scientific yardstick allows us to check and improve constantly upon our choice of 


pigments most suitable for longer plate life. 


Such traditionally high standards of IPE quality control help increase the quality mileage of your 


plates during long press runs, with sharper, cleaner printing—at lower plate costs. 


IPI service at work for you 


Printing plants of all sizes are invited to use [PEs complete ink service facilities in printing 
centers from coast to coast. Each local IPT service station and branch is staffed by local 
experienced ink men, well-seasoned in the special printing problems of each locality. They are 
always on call to help you solve any printing problems—large or small—that may arise. For 


prompt ink service with a personal touch, contact IPI. 


IPL and 10 are trade-marks of Interchemical Corporation 


Interchemical Corporation 


PRINTING INK DIVISION e 67 W. 44th ST., NEW YORK 36, N.Y 


INTERCHEMICAL 
PRINTING INKS 


RELY ON IPI FOR LEADERSHIP IN INK RESEARCH 
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ink offsetting, even 





Units. Fewer sheet poiled b 
This OM(¢ init applic 


heet 


a constant, almost 


Dry Spray 


the entire 


both offset 1 letterpre it 
imvi 3) m0) ael pra 


Machines. ( 


Wash-Up 


m 
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Press Accessories From Harris-Seybold Can Help You 
INCREASE PRODUCTION 







LOWER YOUR COSTS, 





| ecent eal ell-engineered qualit products made ry well 
re ICCESSOre have come. into known firm All meet rigid Harris 
cro They are saving mone engineering standard -_" 
proving qualit and increasing Phe pictures on this page illustrat pe 
. A 
( ) in ( ed yt ( } ) i ( ! 
utputin hundreds of pro the five basic accessories available Water Levels. Save pressman’s time 
ive pla through Harris-Seybold. Because of Baldwin el automatically maintains the 
Ih ire me » cure-all for pore their dail contact with a wide correct level of fountain solution, promot 
: color uniformit ive res heet 
mn proble and should not be riety of printing plants, Harris : 
idded = indiscriminate! bor this Seybold — re presentatives Can give 
pre 1CCESSOrK are not you sound euidance on. the profit 4-7 ;" 
{ ushed a tandard equipment on potential of the e accessories in yout! / 
Idarn pore ‘ own plant , 
() individual basis, according If you would like further infor , 
to vour actual needs, Harris-Seybold mation, contact the Harris-Seybold 
can supply five basic press accesso office nearest you, or mail the cou 
7 Distributed through our Special pon. Why not do it now? " 
e o 
he e 
Product 1)) ion. these are ll top £m Ort 
" 
Static Eliminators Reduce time-con 
1 \ n 


ining un trip-ofl ind bac 
mit miunimize 


HARRIS-SEYBOLD COMPANY nao jem, tip 


Special Products Division 


Special Products Division 


. 
Limited 


Chemical Division 


e Harris 


Seybold Division e 
Seybold (Canada) 


e Macey Company 


sion 7 
& Sons Company 


Harris-Seybold Company, 4510 East 71st Street, Cleveland 5, Ohio 


Please send me more information on 
Dry spray units Water levels 


Wash-up machines 
Ink agitators 





Static eliminators 
better 


k wastage 
\utomatic agitation kee ps ink 


roller 


Ink Agitators. | ess in 


MR 

color control 
constantly milled against fountain 
Ortleb also available 


COMPANY 
STATE C 
Baldwin unit shown 


STREET 
TONE 


CcIiTy 
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Prominent Users of Strathmore Letterhead Papers: 


















I 





Bond 


/ 


NEW STRATHMORE THIN PAPERS 


Rockw ell 


QUALITY 


h:eeps good company! 


Phe twenty independently operating divisions comprising the Rockwell 
Manufacturing Company, while diverse in theu products, have one 
important common bond. This is a uniformly high produc tion standard 


that makes quality a basic concept in every Rockwell enterprise. 


Through associated effort, each member firm derives valuable advan 
tages from the experience, researe h. produc live capacily and distribu 
tion facilities of the entire group. This coordination provides for product 
improvement and better distribution,..and for making Rockwell an 


Irie reasinely Important hame in American indu try 


This unique industrial organization lets a Strathmore Letterhead Paper 
carry the word of quality for each of its members. Every time a Rockwell 


name lo corre pondence he i ending handsome 


executive signs his 
evidence of the reputation and the fine character of his company. 


Your 


Strathmore Letterhead Paper, you know the 


firm’s letterhead should do as much. If you already use a 
atisfaction which its ex 
pressive quality brings. If not. let your supplier show you a selection 


of Strathmore papers choose one to pul your firm in good COMP any 


STRATIEMORE LETTERHEAD PAPERS: wthmore are en more f 
flexvandra Brill t. Bay Path Bond. Strathmore Writing trathmore Bond 
elopes to matel erted by the Old Col | / Cor Westheld 





Strathmore 


e Bon fir Mail, Stra 


STRAT ONE 


MAKERS OF FINE PAPERS 








Strathmore Paper Company, West Springfield, Massachusetts 


Parchment Onion Skin. Strathmore Bond Onio 


No. 112 of a Series 
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SU rath DOW’ 
ADVERTISEMENTS 


in national magazine tell 























about the 





your customer 








letterheads of famous Ameri 








can Compantes on St ithmore 





pauper Phi makes it easter 





ell these paper 


for vou to 


W hic I Vou know Ww ill produce 





quality result 





This sertes appears me 






TIME 







NEWSWEEK 














BUSINESS WEEK 






PRINTERS’ INK 


a 






SALES MANAGEMENT 

















PURCHASING 













ADVERTISING 
REQUIREMENTS 






Everything comes to /ife on 

















Kimberly-Clark Prentice Offset Enamel 


qualitie Ss with outstanding dime nsional stability uniformity, 


Prentice 1s a truly modern paper, engineered to give Outstand 


ing performance with the newest techniques and inks, on strength and all the other factors vital to top performance 


presses new or old. From line to halftone, monotone t on the press and in the bindery 


multicolor offset, Prentice gives you a sharpness and fidelity I'ry Prentice and talk to your Kimberly-Clark distributor 


about the other outstanding papers listed below. You'll find 


that only the most modern paper can | rovide 


| 


Prentice Offset Enamel balances these fine reproduction you do your best on Kimberly-Clark stock 


Modern Lithography: Prentice Offset Enamel, 
Lithofect Offset Enamel, Shorewood Coated 


Oftset, Fontana Dull Coated Offset Kimberly Clark 


Modern Letterpress: Hifect Enamel, Crandon 


amel, ° ct Coated Book, Mi ect Coated 
| namel lrute { t I h { iltif t if COATED PRINTING PAPERS 


Book 





Kimberly-Clark Corporation «+ Neenah, Wisconsin 





cant 


stand 


another 


roar!’ 


Sometimes || - ll you ean do to keep from roal How come? The difference is know-how gained 
ing back when a customer gets into an uproal through Consolidated’s years of pioneering the 
thout costs. But you'll get a lot more satisfac modern enamel pape rmaking method. Over two 
tion watching that roar change into a purr when million tons have given beautiful, trouble-free 


you run his job on Consolidated Enamel Papers. results for printers everywhere 


Consolidated Enamels cost less than other enamel Ask your Consolidated merchant to show you 
papers of equal quality Your Consolidated met convincing Comparison tests today. 

chant can prove it with actual printing com 

parison tests against leading « oOmMpelltrye 


paper both on-the-machine and old oa 


fashioned enamels, Regardless of coating enamel 
method, Con olidate d | namels vive iden printing 


tical or better quality at lower cost. 





papers 
tion gloss modern gloss - flash gloss productolith - consolith 


LIDATE WATER POWER & PAPER CO. « Sale fice 135 S. La Salle Street, Chicag 
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On One 
/ New Era Press 


, 


J Every Type of Label 
Completed in One Run 


HEAT SEAL—PRESSURE SENSITIVE 
Gummed— Ungummed — Silk — Cotton 






an 


Every type of label, using any type of label material, 
can be completed in a single run on one New Era Press 
at speeds to 7,500 impressions per hour. 


Your free copy of the New Era Bulletin shows you how 
the New Era Press is set up to print on any type of 
label material with flat electros, type or rubber plates— 
how it die-cuts any square, rectangular, or odd-shape 
label. . . slits, perforates, and numbers .. . delivering the 
finished labels in rolls, zig-zag folded or individually cut 
off—all in a single run. Write for your copy of the New 
Era Bulletin today. 








Bag Headers, Merchandise Tags, Etc. 
The products shown are only a few 
of the many types of printing that 
can be done on a New Era Press. 


Manufacturing Company 


376 Eleventh Ave., Paterson, New Jersey 
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ELECTRONIC ENGRAVING GAINS WIDE ACCEPTANCE 


Most medium size newspapers now rely on Scan-a-gravings 


Its no news to you that a picture is worth a thou 


What is big news today is the magic of 


airchild 


sand word: 


electronic engraving as produced by the Fk 


S« thinal 
Thais 


i few 


gravel 
introduced 

high-fidelity 

Phe 


Hews 


product of the electronic ave 
onl short years avo produces 
ravings and ine 


that thous: 


rapidly xpensively 
of daily 


the country now feature broad pic 


cost 


pli tie eng 


result i uids and weekly 


pretpers ACTOSS 


ture coverage at moderate in both local news 


and advertising 

has revolutionized 
the 
fast that a last-minute news picture can be printed 
after the 


photo is shot. Yet the cost is so low that many news 


Literally, the 


newspaper printing 


Scaub-a-gravel 


| Or ¢ sample proc CSS 18S SO 


on the front page less than 35 minutes 


* For more information on Fairchild electronic engraving ma 
chines that make low-cost plastic halftones right in your own 
plant, write Fairchild Camera & Instrument Corporation Rob 
N_ Y., Department 100-82U 


bins Lane, Syosset, L. ! 
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papers have been able to double o1 triple their use 


of editorial cuts 


New Scan-a-sizer developed for 
commercial letterpress printing 


Of particular interest to commercial printers is the 
the Scan-a- 


now undergoing final preproduction tests at 


newest electronic engraving machine 
SIZCI 
the 


signed to produce high quality halftone engravings 


Fairchild laboratories. This new machine is de- 
that meet commercial letterpress requirements. It 
will produce fine screen Cngravings ih any size up 
to 114” x 16%” 


duces to any ratio up to 4% times from mounted or 


and it automatically enlarges and re- 
unmounted original copy. Machines will provide 
for the 


selection of two screen sizes. 





LAIRCHILD 
SCAN-A-GRAVER 
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COLOR PHOTOGRAPH BY ANTON BRUEHL 


BUSINESS MACHINE... infernal in nature! 


It’s FOUND in every large company 
In every office building, too. And it’s 
the end of the road for many a good 
idea. 

The shadow of the waste-paper 
baler falls across every piece of busi- 
ness mail, One good way to reduce 
its threat... and there are many 


ways to improve business correspond- 


HOWARD PAPER MILLS, INC. 


ence... is the use of Howarp Bonp 
for letterheads. 

There's no special magicin Howarp 
Bonp. But there is the combination 
of appearance, feel, and strength 
that people respect. As thousands 
know, it lends to letterheads and 
letters its own atmosphere of quality 
and good taste. It urges attention and 


action, spares many a letter an early 
death in the baler. 

These values can be easily sensed 
when you see Howarp Bonp. Ask 
your printer or paper merchant to 
show you samples. 

’ 1 1 
printers! This message appears in adver 
tising magazines read by your customers 


* HOWARD PAPER COMPANY DIVISION, URBANA, OHIO 


Howard. bond 


Companion Lines: Howard Ledger © Howard Mimeograph 


“The Nation’s 


Business Paper’ 


, 


oward Writin oward Posting Ledger 
H 1 Writ eH 1 Posting Ledg 








Lstist color wieprootlce bette on Varweld Offset 7 


Howard Paper Mills, Inc MAXWEI] COMPANY DI S10} Franklin, Ohio 


be pleased to send you samples of our seven finishes and two tints 
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Profits for the Small Printer 


Small printers can benefit by the experiences of other small 


printers. Here’s a Missouri printing plant with 30-40 workers 


that literally pulled itself up by its bootstraps to success 


*& Adequate cost control is more impor- 
tant in these days of relatively good busi- 
ness than it was in the days of the depres 
sion. We are the only members of the 
Printing Industry of America in Spring 
field, and to the best of my knowledge, 
the only printers in town using any kind 
of a real cost system. How any company, 
large or small, can operate without one | 
will never understand. It will frequently 
give you a picture that’s not very pretty, 
and one you will not want to believe, but 
you had better believe it. Our cost system 
was installed years ago by United Typo 
thetae, and except for slight variations 
has not been changed in principle 
We check our over and under recov 

ery sums each month, making whatever 
adjustments are necessary. We can deter- 
mine quickly if a department ts not func 

tioning properly, if the hour rate is out of 
line one way or the other, or if the esti 

mator is guessing instead of estimating 
with attendant 
decrease in productive hours, is also re- 


Of course, low volume, 


flected. Frequently, too, such checks show 
the necessity of modernizing equipment 
to keep hour rates on a competitive basis 
They also reflect the creeping slowdown 


which has been a nightmare for the past 


few years 


Receives Cost Sheets for Billing 

All cost sheets come to my desk for 
billing. They are given careful scrutiny, 
not only to spot obvious errors, but to see 
that the time spent on each operation is 
about as it should be. I am rather proud 
to state that a major part of our business 
is on open order. We quote many approx- 
imate prices, but they are not competitive 
bids. It has taken a long time and a lot of 


by Prank C. UcClure 


President, Inland Printing Company 
Springfield, Missouri 


work to get our business on this basis, but 
it has certainly led to more pleasant and 
more profitable operation 

There are two reasons most of our busi 
ness is on this basis. One is the reputation 
of our company for fair dealing, and the 
other is that we have convinced our sales 
men that such business is of tremendous 
advantage to them and to the company 
[he cost sheets tor these open orders re 
ceive the closest scrutiny to see that the 
customer is not being overcharged. Indeed, 
it is Our practice to shave a quoted price 


whenever possible. It makes the customer 


happy and helps keep this good and prof 
itable business coming in 

Cost sheets should be shown to the es 
timator regularly to compare with his es 
timate sheets and see if his ideas match 
the facts of production. It is easy for an 
estimator to do his figuring while dream 
ing of past production standards, and it 
means dollars in the bank to bring him 
lown to earth occasionally with the cur 
rent facts of life about present-day pro 

} 


] 
iCMms 


1uction pro 
Another factor in making a cost sys 
dividends is to watch the hour 


rate when new and more efficient equip- 


tem pay 


ment is installed. Equipment must be kept 
as up to date as a budget will allow, in order 
to meet competition, but there is no sensé 
in installing faster, more efficient equij 
ment and then giving away all of the en 
suInNg advantage 

Only too often the 


prime thought after 


a new press is installed is, “Now let’s see 


how cheaply we can turn these jobs out,” 
instead of, “Now let's see how much ad 
ditional profit this press is going to make 
for me.’ As soon as a salesman Or an esti 
mator sees a new piece of equipment in 
stalled, one of his first natural reactions is 
to figure that here is just what is needed to 
take that job away from Joe Zilch and 
his bedroom shop 

If this practice is adopted, down goes 
your whole scale of prices. With that de 
cline, profits will vanish and you might 
just as well have kept the old equipment 
Practically all of us are faced with the 


roblem of increased volume and dimin 


ishing profits, so set your hour rate on 
new equipment high enough so that vol 
ume and profits will both increase. We 
have the unjustified, though enviable, rey 
utation of being the highest priced print- 
ers in town, which is rather a nice repu 


fation to enjo 


Specialization Important Today 

| believe that if any one motto would 
{ toward profitable operation, it would 
be, “Stick to Your Last 


CVCT-INnCTCasiIng specialization it 18 SO @Casy 


In this day of 


to take an order for this job or that jol 


ind then try to turn it out in a plant 


wholly unfitted to produce it 

You wouldn't see a successful period 
ical publisher try to produce a special Ja 
bel job, you wouldn't a label specialist 






roduce several house organs, yet 


small printers seem willing and 


' 
sO many 
anxious to tackle anything, not giving any 
thought to the profit angle. Nearly every 
printer has seen this take I lace, but the 
practice is common in the smaller plants 

Just as an example, here is something 


which occurred juse recently in Spring 
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The Time, The Place, The Man 


McClure, president of the Inland Printing Company in Springfield, Mo., and 


Frank © 


author of the accompanying article, presented 


session of Printing Industry of America Professional Conference for Financial Executives in 


New York City on September 13. He was born 
n St. Lovis and is a graduate of the U.S. Naval 
Academy. After resigning from the service, he 
was in the general advertising department of 
the Southwestern Bell Telephone Company in St. 
Louis. He went with the Inland Printing Company 
n 1934 as an estimator and “general handy 
man,’ and took control of the company in 1943 

Springfield, home of Inland, is an Ozark city 
of 75,000. The company is a small one in the 
ndustry but a large one for Springfield. It is a 
fairly closely held corporation, a combined print 
ng plant and office supply and equipment store 
Total personnel is about 40. The gross annual 
volume of the combined store and plant opera 
tions is about a half million dollars. The com 
pany specializes in railroad and county print- 
ing and has two salesmen covering county offices 
throughout the state. Principal competition comes 


from St. Lovis and Kansas City. The company is 


now celebrating its 50th anniversary 





this material as a talk before the general 





FRANK C. McCLURE 








held. A specialty manufacturing plant 
tarted Operations in a small town near 
Springfield, and a printing plant other 
than Inland succeeded in getting the bulk 
of their printing, and at a fair price. Then 
this customer decided he wanted to put 
out a mass mailing of 750,000 circulars 
Che printer, of course, jumped at the or 
ler and proceeded to turn them out two 
ip on a Miehle vertical. When a small 
lelivery had been made, said printer was 
1 little in need of funds, so he invoiced 
them. The 


ind the price charged floored him 


manufacturer was no dunce, 


The first thing we knew about it was 
vhen we received a request for a price on 
50,000 circulars. We figured on running 

them 16 up and gave him an approximate 
far below that which he had been 
yanked 


hgure, 
harged. He saw red, of course, 
the balance of the order away from the 
ther printer, and said printer lost a good 
ustomer, all because he tried to do some 


thing he wasn't equipped to do 


Lost Time and Money on Annuals 


Some vears ago we had five college an 


nuals in the plant at one time. Business 
wasn't so good at the time; they were 
house orders, and we thought we were 
lucky to have them. We were smart; we 
id them in under a house which special 
ized in college annuals. Before we fin 
shed with them, our entire plant was in 
a mess, regular production was demoral 
ized and many of our good, steady custo- 
mers were ready to quit us because we 
couldn't give them service. We lost more 
on those college annuals than we mad 
on all the rest of our work, and we could 
have put in the same time on profitable 
or at least break-even work. All because 
we didn't stick to our last. We now pro- 
duce one college annual each year, and 


get it at our price 
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For awhile we foolishly tried to turn 
out some snap-out jobs, without having 
the necessary equipment to produce them 
economically. We soon found out what 
the score was, and now we job out such 
orders and are content with a small profit, 
but nevertheless a profit 

Stick to your last, concentrate on get 
ting orders which you are best fitted to 
produce, and while profit will not be 
guaranteed, it will be more probabl 


Superintendent Has Full Authority 

I have an excellent plant superinten 
dent. He is also an officer of the company, 
you might say second in command. Noth- 
ing can more quickly disrupt the orderly 
flow of jobs through the plant and change 
a profitable operation to a losing one than 
to break into this orderly flow with a con 
stant barrage of rush orders which must 
be out yesterday. Customers do have emer- 
gencies and they must be taken care of, 
but if we are not careful, every job soon 
becomes an emergency, and the result is 
chaos, with hit-and-miss production, lead 
ing to red figures 

Our superintendent is given full au- 
thority in the plant, and has the absolute 
backing ot top Management in his deci 
sions. Our salesmen and estimator are 
well aware of this. If the front office tries 
to dictate to or override the plant super 
intendent, efficient and profitable produc- 
tion is apt to go overboard. My theory for 
profitable plant production is to get the 
best superintendent you can find, pay him 
well and give him full authority. 

I want to consider briefly the overhead 
problems and financial structure of the 
small company. When business conditions 
change and profits start to decline, old 
man overhead, of course, gets close scru- 
tiny. Not too long ago it was easy come, 
easy go. If we didn’t spend it, Uncle Sam 








would get it; so spend it we did. That 
time has passed. 

I don’t know how it is in the larger 
plants in the larger cities, but in a small 
town such as ours we are close to and al- 
most always intimately connected with 
every project that comes along. Not a 
week passes that we are not asked to con- 
tribute to this or that, and it is frequently 
a good customer who does the asking. The 
average printer is just a sucker for a left 
hook 

The leader of some charitable organi- 
zation, or some drive, or some promo- 
tion, will come in and order $10 worth of 
printing and then expect a $50 donation 
to the cause; and the cause may be worthy 

most of them are. We try to set a rea 
sonable budget for such items and to carry 
our share, possibly a little more than our 
share of the community load, but frankly, 
in the past few years these things have 
got out of hand and there seems to be no 
stopping point. We have forced ourselves 
to learn to say ‘‘no” as readily as we used 
to say “yes,” and find it hasn’t hurt us 
much 

A $100 donation would not break any 
of us, but when you figure it percentage- 
wise and realize that it will take from 
$1,000 to $1,500 dollars worth of sales 
to net that $100, then some of the fringe 
donations might be reconsidered. The plea 
that this and that donation is deductible 
has been so overworked that it is laugh- 
able. Sure it’s deductible, deductible from 
profits; it can’t come from anywhere else. 
I think we should all do our share, but 
here is one spot where a little tightening 
up may be in order. 

In connection with overhead person- 
nel, I think many of us may have spread 
the work a little thin during the lush days, 
and are still operating that way. I know 
I’m not working as hard as | used to, and 
hope I never have to, and the same holds 
true in several of our departments 


Has Personnel Reorganization Plan 

I’m somewhat of a softy when it comes 
to discharging an employee, but neces- 
sity sometimes overrules our emotions. 
We are not at the point as yet, but I have 
plans for reorganization of personnel 
which will save us several hundred dol- 
lars a month if and when such reorgani- 
zation becomes necessary to keep our prof- 
its in line. Such a plan may well be kept 
in mind, for conditions can change in a 
hurry, and without too much warning. 

Now about credit 
tomers and our own credit as a company. 


credit of our cus- 


As far as our customers are conce rned, we 
have seldom had much to worry about. 
Collections have slowed down a little, but 
not so as to be alarming. Maybe it is care- 
ful screening or maybe just luck, but our 
credit losses are so small as to be negli- 
gible. New accounts are checked through 
our local Credit Bureau or other available 
(Turn to page 84) 


THE INLAND PRINTER for October, 1954 














operates on four runways to cover entire area with carrier hook service 
Note the high piling of rolls (10 high) at left. Skids of sheeted stock and 
bundles of waste are palletized and handled by electric trucks. Above right, 


Handle Your Materials More Efficiently 


ie ON. a - ae 
At Art Color Printing Co., Dunellen, N.J., this twin-bridge monorail crane 











core to prevent damage to stock. Photos courtesy American MonoRail Co 


s 7A ANN 


monorail tractor, controlled by push-button station in the operator's hand, 
transfers roll stock in Alco Gravure plant, Hoboken, N.J., to dollies run 


ning on tracks to presses. Feature of roll grab is accuracy of centering roll 


To Speed Production and Cut Costs 


Use of mechanical handling equipment, specifically developed for 


*& The use of mechanical handling equip- 
ment in printing plants has become more 
and more widespread in recent years—so 
much so that a number of different kinds 
of equipment have been developed spe 
cifically for printing plant use. These 
include overhead monorail systems with 
traveling hoists, industrial power trucks 
with special attachments for handling 
heavy rolls or sheet stock, and manually 
guided power stackers and lift trucks. 
For less bulky loads there are live 
and gravity-roller conveyors to transport 
plates from foundry to pressroom, hand 
propelled trucks for use in binderies, and 
other devices designed to save labor, re 
luce costs and spoilage, and increase 
production. Actually, the application of 
mechanical handling equipment has been 
limited only by the ingenuity of the man- 
ifacturers and the plant engineers. 


Solving Printing Plant Problems 

To see how different types of handling 
equipment are he ing used to solve spec in 
printing plant problems, let’s look at 
some installations in a few of the larger 
plants. 

Art Color Printing Company, Dunel 
len, New Jersey, has installed American 
MonoRail twin bridge cranes for handling 
stock in its large warehouse. With the 
cranes, rolls can be stacked ten high, mak 
ing full use of the storage space. The 
cranes operate on four runways to cover 
the entire area, and one cab-operated car- 


rier handles all the stock. 
At the plant of Alco-Gravure Division 
of Publications Corporation, Hoboken, 


large and small printing plants, has become widespread recently 


By George Ransom 


New Jersey, a 30-carload warehouse has 
been equipped with mechanical handling 
equipment that eliminates manual han- 
dling of heavy paper rolls. Railroad 
boxcars are brought directly into the 
warehouse on a siding. The paper rolls 
are removed from the cars by hand truck 
to avoid damage, and they are placed on 
the platform where they can be picked up 
by the monorail carrier. The carrier track, 
extending the full length of the unload 
ing platform, has spur tracks extending 
into the storage area at frequent intervals 
Air-operated switches connect the spurs 
with the main track 

The carrier consists of an American 
MonoTractor for 
three-ton electric 


horizontal travel, a 
hoist, and a_ special 
motor-operated rol! grab. All three units 
are controlled from a hanging push-but 
ton station. An important feature of the 
roll grab is the accuracy with which it 
centers in each roll core, preventing dam 
age to the stock 

When rolls are removed from storage 
for transfer to the pressroom, they are 
placed by the monorail carrier on dollies 
running on tracks in the floor. 

In the monorail system serving the 
pressroom section of the storage area, a 
power lift connects tracks at two different 
levels. The carrier is moved along the 
track manually, but it is equipped with 





an electric hoist that is operated from 
plug-in controls at each transfer point in 
the warehouse and at each press 

In the pressroom, the overhead mono 
rail track extends midway along the aisle 
between two lines of presses. Spur tracks, 
connected by switches to the main line, 
permit the carrier to deliver paper rolls 
direct to each press unit. An interesting 
detail of the spur switches is that all con 
tact points are made of brass to eliminate 
the possibility of sparking and resultant 
fire or explosion from the printing ink 
vapors 

Industrial trucks, powered by gasoline 
or electric motors and designe d for many 
special jobs, have become familiar pieces 
of equipment in many printing plants 
Therefore, a summary of some of the jobs 
these trucks are doing might suggest to 
the alert plant owner still other ways to 
use them to meet particular conditions in 


his own establishment 


Large-Scale Use of Fork Trucks 

An interesting example of large-scale 
use of fork lift trucks is found at a plant 
that manufactures about 400 million 
square feet of solid fiber and corrugated 


boxes per 


year. The plant, which covers 
about 200,000 square feet, handles about 
114 billion square feet of heavy kraft 
paper each year. A fleet of 14 electric 
trucks does all the work. One type of 
truck is especially adapted for handling 


heavy paper rolls—50O inches in diame- 
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ter and weighing trom 1,000 to 4,000 
pounds. Because it can stack rolls flat and 
three high, this truck has made possible a 
10 per cent increase in storage space, uti 
lizing space that previously was wasted 
The trucks are also used to unload the 
railroad cars, highway trucks, and barges 
on which rolls are delivered, and to take 
the rolls direct to storage without rehan 
dling. One man operating a truck now 
does a job that formerly required three 
men and appreciably more time, and pre 


sented a considerable accident hazard 


Handle Variety of Moving Tasks 

For handling skids of flat stock, two 
types of operator-led electric trucks are 
used—one for through-plant movement 
and another for stacking in storage areas 
In addition to paper, the trucks are used 
to handle pails of ink, drums of adhesives, 
bagged starch and glue, and many other 
items. They handle paper from ware 
house to machines, and from one manu 
facturing Operation to another, with such 
a high degree of efficiency that they are 
chiefly responsible for almost doubling 
the plant's production. It is also interest 
ing to note that standard forks are used 
on all of the trucks. No special roll-han 
{ling attachments are used 

Special truck attachments do prove de 
sirable in some applications, however. A 
manufacturer of printed paper bags found 
it most efficient to store paper rolls on 
end, and a special fork truck attachment 


makes this type of handling easy. Of the 


four trucks Operating in this plant, two 
are rated at 4,000-pound capacity and twe 
at 6,000 pounds, and one of each size is 
equipped with a vertical clamp attach 


ment. The clamping unit, which is capa- 


ture at the bottom left depicts an Automatic Transtacker used for stacking cases of paper on skids 


at bottom of ramp. In the picture, above right, a high lift platform truck tiers skids of flat stock 


An Elwell-Parker power lift truck equipped with a rotating apron attachment handles rolls of paper 


ble of rotating through a full circle, can 
clamp onto a horizontal roll, raise it, and 
then turn it to a vertical position for 
stacking. For heavy work-load periods, 
the plant keeps an extra roll-clamp unit 
on hand, and this unit can be attached 
quickly to either of the trucks that nor 
mally operate with forks 

The rolls weigh from 1,040 to 1,470 
pounds, and the total amount handled 
each day varies from 50 to 200 tons 
Truck runs average about 175 feet. Ay 
proximately 20 per cent of the rolls are 
take n dire ct to printing Operations by the 
electric trucks, and about 80 per cent, 
including rolls already printed, to the 
tubers. About 75 rolls are moved each 
lay from the printing section to storag¢ 
or to the first manufacturing operation 

In another installation, a publishing 
house operating a large plant for pro 
ducing books and other printed literature 
of various kinds has acquired two electri: 
high-lift trucks for multi-purpose service 
Chese trucks handle rolls of paper weigh 
ing up to 2,300 pounds, as well as flat 
stock, ink, and other material in skidloads 
up to 5,000 pounds. The resulting man 
power savings have released three men 
for other duties in the plant, and storage 
capacity has also been increased by per 
mitting materials to be stacked twice as 


high as when manual handling methods 


Lift Trucks Handle Roll Stock 


Another example of the advantages of 
high stacking is apparent at the plant of 
the Youngstown (Ohio) Vindicator. For 
handling roll newsprint stock, the Vindi- 
cator has purchased two lift trucks. One 
is a gas-electric model equipped with a 


Upper left, pressroom at Alco Gravure, Hoboken, N.J., shows American MonoRail system and tracks in 
the floor. Next picture shows Automatic Skylift electric truck tiering rolls of paper in a warehouse. Third 
picture down shows a manually-guided electric lift truck transferring board to a rotary cutter. The pic 






























































roll clamp attachment that can be rotated 
through 360 degrees. This truck is used 
at a railroad warehouse where paper is 
stored. Because there is no railroad siding 
serving the newspaper plant, paper must 
be unloaded at the warehouse and then 
reloaded onto a highway truck for move- 
ment to the plant. Rolls are stacked on 
end in the box cars, but are placed on 
their sides on the highway trucks, and 
handling is a simple matter with the ro- 
tating roll clamp. Previously, when trucks 
were loaded by hand, only seven rolls 
could be hauled at one time, but use of 
the lift truck, which permits double tier- 
ing, has made it possible to move thirteen 
rolls to the plant on each trip 

At the Vindicator 
down a ramp from street level to the 


plant, rolls move 


basement, where the second lift truck, 
equipped with a rotatable apron or scoop 
lesigned to hold one roll, transports the 
stock to storage and to the pressroom 


Cut Loading Costs 33 Per Cent 
With mechanized handling methods 
the Vindicator has cut loading costs at 
» per cent. With 
manual labor, three men were required at 


the warehouse by about 


the warehouse, and unloading and de 
livering one carload of paper took four 
hours and five trips with the highway 
truck. Now the truck driver and one man 
lo the job in less than three hours and 
only three trips to the plant. Unloading 


handling costs at the railroad warehous« 


} 


were cut 50 per cent, because only two 


! 
men are now needed where three to five 


previously. Use of the 


men were required 
lift truck at the printing plant has in 


creased storage capacity by 25 per cent 
ind has drastically cut the time and labor 


necessary for placing rolls in storage and 


later moving them to the pressroom 





Lamson automatic conveyor delivers roll of paper to transfer car 


Top, Clark fork lift truck places skid load of paper in feeding mechanism of press. Next picture shows 
printed stock held on Clark fork lift truck while operator feeds sheets through folding machine. Third 


picture depicts Clark fork lift truck delivering a skid load of paper from storage to cutting machine 





A good example of how a fork lift 
truck can help out in a medium-sized 
printing plant can be seen at Lawson 
Battle Creek, Michigan 
This letterpress plant has one Miehk 


Printers, Inc., 


and three Kelly cylinder presses, five job 
presses, two folding machines, and one 
cutter; only flat stock on skids is used in 
normal operations. Between 5,000 and 
14,000 pounds of stock passes through 
the plant each week, and handling opera 
tions performed by the fork truck include 
not only movement from delivery trucks 
to storage but also transporting of stock 


between production departments 


Handling Had Been Done Manually 

Before installation of the fork truck, 
all handling was done by manual meth 
ods. It took four men almost three hours 


to unload an average 5-ton shipment of 


coated paper, and because the plant is not 
large enough to employ men solely for 
this work, the handling had to be done by 
highly-paid pressmen and cutter operators 
Pressroom and bindery operations called 
for much more handling, which meant 
further losses in time and labor as well as 
from stock damage, press down time, and 
accident hazards. The entire operation 
generally was costly and inefficient. 
Since installation of the fork lift truck, 


be Nn appre iable All 


the savings have 
orders now specif that paper stock be 
shipped on skids, which cost 15 cents less 
per hundredweight than boxes. The fork 
lift truck, with one operator, quickly han 
\les the tiers of paper from highway d 
livery trucks to storage or direct to the 
presses, and also moves loads to the cut 
ting and folding machines. In addition, 
the lift truck speeds plant operations by 
moving miscellaneous supplies such as 
chipboard, boxes, cartons, and type metal 


Right (bottom), roll reaches lift 
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In addition to monetary savings, Law 
on Printers has derived many intangible 


enctits from its use of the tork lift truck 


swift unloading saves time for the drivers 


trucks, and they tend to give 


better service. And within the plant, ac 

ite stacking of paper and supplies pro 
motes good housekeeping even in seldom 
visited arcas 


On a larger scale,a midwestern printing 


lant has solved the problem of handling 
aper rolls ethiciently by installing a com 
rehensive conveyor system. The paper 


1000 to 4,000 


rolls, weighing trom 
ounds, come into the plant basement on 
in inclined gravity conveyor and are 
cliverca tO a turntable Here the roll 
a contact arm that operates elec 
trical circuits to rotate the turntable 
through 90 degrees and start a live-belt 
conveyor that moves the roll to the re 
ceiving station 

Upon arrival at the receiving station, 
the roll engages another contact arm that 


stops the conveyor and tults the receiving 


Norristown (Pa 


Dual ram attachment on Yale & Towne truck handles two rolls of newsprint at one time 


table so that the roll is discharged onto 
the receiving platform, from which it 
moves into storage 

For delivery to the pressroom, rolls are 
placed on any Of four horizontal belt con 
veyors in the storage area. The conveyor 
moves the roll onto a transfer car, which 
moves under its own power to another 
bele conveyor that delivers the roll to its 


When the roll leaves the 


transfer car, the car automatically returns 


icstination 


to its starting point for reloading 

At the end of the second belt conveyor 
the paper roll is rotated on an automatic 
turntable and then rolled onto a lift that 
raises it into the pressroom areca 

Outside the field of heavy materials 
handling, many plants have also taken 
Steps to save moncy and boost working 
efficiency. One example that might be 
adapted with success by many printing 
plants is the pneumatic tube conveyor in 
stalled by the Norristown (Pennsylvania) 
Times-Herald to carry copy between the 


city room, the composing room, and th 


Times Herald uses a pneumatic tube system from the city room to composing room 





in picture at right, tube to proofroom from composing room at right; at left, tube to city room 



























center, new Barrett 








Power Ox battery-powered lift truck permits 


operator to ride instead of walking; right, Baker-Rauvlang Co. has developed a detachable roll clamp for fork trucks to stack either horizontally or vertically 


proofroom. Two pneumatic tubes carr 
)5 per cent of all the copy passing through 
the plant, and each trip takes less than 
four seconds. A four-inch tube system 
connects the composing room with thi 
proofroom, and a three-inch system con 
nects the city room and the composing 
room 

Many printing plants of all sizes have 
already discovered the many advantages 
and savings possible with mechanical 
materials handling equipment. Standard 
equipment doing standard jobs is the 
rule, but special adaptations of the equiy 
ment to cope with specialized work have 
been so common that even the materials 
handling engineers are no longer sur 
prised at some of the jobs their devices 
are doing, and doing well. The experience 
of progressive plant operators suggests 
that it is wise to explore the possibilities 
of mechanized handling, and see what 


Savings it can bring to your plant 


Linotype Repair Account 
Wins Arc Welding Award 


Theodore Hill, an employee of the 
Florida Times-Union, Jacksonville, has 
been chosen for a $500 award in a na 
tional competition sponsored by the James 
F. Lincoln Arc Welding Foundation. In 
his competition entry, Mr. Hill described 
how he saved $100 and considerable Lino 
type machine down time by making an 
emergency repair of a broken mold disk 

Another graphic arts award winner was 
David Murphy, owner of the Kayenay 
Engraving & Colorplate Co., Mason City, 
lowa, who received $250 for a description 
of the construction of a copying camera 

The Lincoln Foundation sponsored the 
competition to encourage study of new 
applications for arc welding in business 
and service establishments where it is not 


normally used 
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Successful printing salesman must have detailed knowledge 


of each job for his estimator to do his part—that’s why 


Knowing the Customer's Problems 
May Help You to Land the Order 


* If you have sold printing for as little as 
10 or 15 years, you have noticed a “whit- 
tling away” at many of the printing sales- 
man’s duties that confine him to his desk 
in the office. 

Realizing that a salesman makes his 
and his company’s living calling on cus- 
comers and getting orders, management 
has transferred the estimating of jobs to 
the estimator. Many larger plants have 
also relieved the salesman of the task of 
making out job tickets, putting orders into 
process, and following them through the 
shop. 

It’s a good idea. The shops that have 
tried it have generally found the selling 
job being done more effectively both out- 
side and inside the plant. 

The rub, though, is that many salesmen 
have forgotten that no matter how you 
try to separate these functions of estimat- 
ing and production follow-through, they 
are still part of the salesman’s job. 

Estimators and production men shake 
their heads every day at the salesmen who 
cart in a set of specifications and dump 
them into someone’s lap without having 
the slightest idea of what the job itself is 
all about. Sure, they know what the speci- 
fications are. But they don’t know why 
this, that, or the other requirement was 
determined. They obviously haven't talked 
the job over with the customer enough to 
learn what his thinking is about. 

Often they have just picked up the 
“spec” sheet or dummy and run_ back 
to the office for a “quick price” in the fear 
that a competitor might get his price in 
five minutes earlier and get the order. 

Too often these salesmen are just er- 
rand boys between their plant and the cus- 
tomer. They haven't done any thinking. 
The estimator or the production people 
are supposed to do that. It says so here in 
the “procedures” book. 

Now just what does selling printing 
consist of? It’s the process of someone 
figuring out how to manufacture a book 
let or broadside to give the customer the 
quality and delivery he wants at a favor- 
able cost, if possible. If this is selling, it 
should start with the salesman. 

If the salesman has talked the project 
over with his customer as he should, the 
broad outlines of it will stick in his mind, 
even though the “specs” are in his brief 
case. He will know why the customer 
wants to buy this job; he will know the 
copy approach, the physical format, and 
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Wetzel Brothers, Milwaukee 


often the approximate cost the customer 
expects to incur. While driving back to 
the office, the salesman will mull over 
this information, reflect on his discussion 
with his customer, “kick it around” in his 
mind. Then, when he sits down with his 
estimator he can really give the estimator 
a running start on the job. Without this 
preliminary thinking, he would be ask- 
ing the estimator to make bricks without 
straw. 

A young estimator of no mean ability 
observed to me recently, “I have always 
followed the pring iple of questioning all 
details of a job to see if some slight change 
in the specifications might not improve 
quality or substantially reduce the cost of 
changes of stock, trim size, 
you know 


production 
or imposition, split fountains 
what I mean. But the salesmen with whom 
I work just don’t seem to want that type 
of help. They all want a low, ‘competitive’ 
price, but none of them seem willing to 
try to sell these little ideas I come up with 
from time to time. So why should I bother 
myself with such matters?” 

Why, indeed? I’m sure all estimators 
have faced this problem with one sales- 
man or another, and any of us who have 
sold printing know the reluctance with 
which we offer certain new ideas to cer- 
tain customers. Sometimes the buyer is a 
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self-styled (or genuine) expert On print- 
ing, and we feel he'd be insulted. Some- 
times the time is so short we can’t waste 
it getting approval on substantial changes 
in job format. And, at other times, we're 
sO sure we're going to get the order (or 
perhaps that we're not going to) that we 
feel it’s a waste of time all around 

De spite all this, long expe rience on the 
part of alert salesmen has proved the im 
portance of recommending such revisions 
or improvements wherever possible. The 
first step, therefore, is to convince your 
self that such suggestions are accepted 
often enough to be profitable 

It's only natural that the “turn-downs” 
would loom larger in your mind than the 
acceptances. But take a look at the jobs 
you have quoted and sold over a period 
of time. Note how often, somewhere along 
the line of production, changes are made 
in these jobs of much greater size than 
those you are asked to pre-sell. Booklets 
are changed from upright to oblong bind 
ing, from 12-pagers to 16-pagers; from 
thin stock to heavy, and vice versa. Some- 
where along the line these changes were 
suggested by someone, and accepted by 
someone. Why, then, weren't they sug 
gested by you in selling the job? 

For that matter, get samples of jobs that 
you quoted and lost. See how often some 
other printer apparently got the order be 
cause of a change that is obvious in the 
finished result. You'll find it more often 
than you think, and wish you'd done the 
same! 

If pre-selling these “improvements on 
specifications” were a major task, my es- 
timator friend and his colleagues would 
understand the salesman’s reluctance. But 
such selling is so easy, they're inclined to 
write off the salesman’s disinterest as lack 
of self-confidence or sheer laziness. 

Most of the time, the improvement can 
be figured as an alternate, and submitted 
together with the price based on original 
specifications. If the estimating work in- 
volved is substantial, a phone call may get 
you the “go-ahead” to try it. A radical 
change, of course, may require an extra 
call. But what order is too small for one 
extra call to cinch it? 

However you work it out, don’t make 
the mistake of being casual or offhand 
about the suggestion. With it, you are 
trying to add a plus value to the job, or to 
reduce its cost. If you're convinced the 
idea has value, be proud of it, sell it, and 
reap the profit 

Some salesmen are irked, too, at the 
habit of some customers of adopting sug 
gested changes as their own ideas. A good 
salesman should be big enough, in the 
words of Omar, to take the cash and let 
the credit go. Don't forget that the fellow 
who adopts the idea as his own knows 
where it came from, and if it proves good 
he will not be averse to getting more from 
the same source. All of which is money in 
the bank! 





Prepress Requires Rigid Plate Mounting 


Excessive overlay is needed to develop proper printing pressure when wood-mounted 
plates are used. Premakeready procedure insists plates be mounted on stable metal 


& Ketore proceeding with our discussion 
urements of an accurate pre 


iakeready procedure, it might be well to 


review the basic principles of relief print 
ing as they apply to cylinder press impres 
sion. The cylinder is undercut so that a 
acking can be placed around it 
This packing can be adjusted in thickness 
not merely to accommodate the various 
thicknesses of paper stock, but so that ad 
istment in printing pressure may be made 
to suit the requirements of the form 
In order to get good quality and trou 
ble-free printing, the impression line or 
travel surface of the impression must be 
1intained at an exact plane in relation 
to the pitch line of the gears on the im 
ression cylinder and the bed of the press 
In order to maintain this travel line in 
the exact | lane required, the form must be 


} 


rigid it must be seated on the bed of the 


ress with uncompromising inflexibility 
An bridging or an resilient or com 
ressible elements in the form will upset 
the travel line and destroy any impression 
idjustment which has been placed in the 
wckins 
As stated in the preceding article, the 
re manufacturers establish the height 
of the bed he irers to accommodate the 
accepted standard printing height of .918 
inch. Because of this, no printing element 
n the form should ever be under the 


tandard height, and only in specific in 
tances—which will be discussed later 


in certain elements exceed this height 


Reasons for Accurate Heights 


Chere are two basic reasons for main 


curate printing heights in the 

ort 
First, if the form elements vary in 
height in various parts of the form the 


travel line changes constantly as the cyl 
nder passes over the form. This causes 
fast wear on the type and plates and is the 
hief cause of slurring of halftones 
Second, it the 


n height, it is impossible to get proper 


lements of the form vary 


ler adjustment. Rollers set to ink one 
urt of the form properly will not ink 


ther parts of the form properly. Correct 
roller and ink adjustment is just as im 
rtant as impression adjustment when 
transferring ink to paper Variations in 
height of the form clements prevent both 
00d impression and good inking 
Perhaps no element we have been put 
ting into our forms has been a greater de 
terrent to holding the correct surface travel 
than wood-mounted plates. Wood is elas 
tic. Because of this, excessive overlay is 


ired to develop proper printing pres 





Sixth of a Series on Premakeready 
By Robert 7. Rice 


sure. There is a constant tendency to over 


pack the cylinder with overlay, thus chang 
ing the travel line from normal to below 

height 
Wood is compressible in greatly vary- 
ing degrees. It will compress and take a 
set after a few impressions and the im- 
pression will break away. The tendency is 
with more ove rlay. Con- 


always to spot uy 


, most of our press runs are be- 


( ” 


seq ue ntl 





It’sa 


By R. Randolph Karch 


Answers to these questions have appeared 
in THE INLAND PRINTER and in other 
sources of information at various times. 
How retentive is your memory? How many 
questions can you answer without consulting 
the answe page 84? 
QUESTIONS 
1. Labels for application to glossy 
urfaces where gummed. stocks 
peel under heat and humidity 
hould be printed on what paper? 
?, When working on a printing ma 
chine, how can one be absolutely 
sure someone will not start it? 
What substance might beat mag 
nesium as a new material for 
printing plate 
}. ‘The silk screen process is taught 
in about what percentage of 
printing schools? 
» Which would have closer to 1,000 
pages to the inch-—No. 20 Eng 


lish Finish stock or No. 30 Bible 


6. When public ition return to three 


colors, what i enerally done to 
compel ite for lo of the black 
plat 

Should press poilage he charged 


igainst the job? 

8. Does it save to turn off the line- 
castit machine pot at night and 
on again in the morning? 

9. The | S. Government Printing 
Office is the largest printing es 
taublishment in the world. True or 
‘ I we 


What new size letterhead stock i 








a a boon to stationery printers? ai 





gun with overpacked cylinders and un- 
even impression lines 

Wood is extremely sensitive to mois- 
ture changes. We never know just what 
is going to happen to the form or the im- 
pression when we have wood on the bed 
of the press. A beautiful “kiss” impres- 
sion may be punching the sheet within a 
few hours because the wood swells, or the 
impression may break away altogether be- 
cause it shrinks. But that isn’t all! Wood 
swelling in a form can increase the lock- 
up pressure to the point where it lifts the 
form off the bed of the press (bridging) 
or may shrink to the extent that the whole 
form loosens up. 

Wood also destroys accuracy in the 
makeup of the units. Any shrinking or 
swelling changes the justification, size and 
register of the elements. The instability 
of wood has prevented us from building 
accurate press forms 

The practical way out of this predica- 
ment is to mount plates on rigid metal 
bases by adhesive mounting 

One of the most profitable things that 
has been developed in recent years has 
been adhesive or flush mounting of plates. 
It has eliminated the necessity of break- 
ing up material in makeup and lockup to 
to accommodate nailing shoulders. Flush 
trimming is a real money-maker so far as 
makeup is concerned, but its greatest ad- 
vantage is that it provides the means of 


mounting plates accurately on metal base. 


Machine or Stereo Metal Used 

Ordinary Linotype, stereotype or Mono- 
type metal is used for casting the base. 
Metal mounting is economical from the 
cost standpoint as well as in what it will 
accomplish otherwise. The metal is fully 
reclaimable. It can be handled with ease 
and our workmen are used to working 
with it. Very close tolerances can be at- 
tained in all dimensions. Printing heights 
can be held within .0005-inch with the 
equipment available for the work 

There are two approaches to metal 
mounting. One is to have the plates 
mounted by the photoengraver or the 
Ihe other is for the printer 
to mount his own plates. The latter is the 


electrotypet 


better approach, because standards can be 
established and maintained much better 
this way 

Five major pieces of equipment are re- 
quired for the work. They are a stereotype 
caster, a heavy-duty saw-trimmer, a hot- 
mounting press, a block-leveling machine, 
and a plate gauge 

Recessed molds are available for the 


casters. Both recessed and solid blocks 
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will be necessary. The recessed blocks are 
used for the large plates, but solid casts 
will be necessary for very small plates. 

Heavy-duty saws with ball-bearing 
tables are best for trimming and squaring 
the mounted plates and for easy handling 
of the metal blocks 

There are several hot-mounting presses 
available which have been especially de 
signed for plate mounting. These are 
equipped with electrically-heated platens 
and thermostatic controls 

The precision block-leveler is used for 
most work, but the larger precision shaver 
will be needed for large plates over 12 x 
18 inches devices are essential 


to achieving accuracy 


Thes« 
The measurement 
standards must be controlled by use of 


the } late gauge 


Mounting Procedure Fast and Simple 

The procedure for mounting plates is 
fast and simple. The base is rough-cast on 
the stereotype caster in slabs that are over 
the finished heights required. Pieces of 
the base are cut to the approximate size 


of the plates to be mounted 


usually one 
pica larger to provide for final trimming 
or squaring. Each block is then leveled to 
the specific height required for each plate 
A leveling cut is taken off one side. Then 
the block is turned over and leveled to 
the required height. All heights are accu- 
rately controlled by using the plate gauge 
for checking and verifying thicknesses of 
plates and heights of the blocks as well as 
the final heights of the mounted plates 

A piece of the adhesive film is placed 
between the plate and the metal block. 
Che assembly is then placed in the mount- 
Ing press unde r pressure ata t¢ mperatur¢ 





of 200 to 300 degrees for a few minutes 
After removal from the press, the plates 
are allowed to cool. They can then be 
flush-trimmed to accurate measurement. 
As many plates as can be accommodat 
ed on the mounting press can be mounted 
at one time. Copper, zinc, magnesium and 
electrotypes can be mounted to very ac 


curate heights by this method 


Excessive Makeready Eliminated 

Flush-mounted plates on rigid metal 
base provide the final link in permitting 
us to build precision forms. The metal 
base remains stable dimensionally, pro- 
vides the necessary rigidity, prevents dis 
tortion of the makeup, and practically 
climinates the need for overlay. Because 
the printing heights can be controlled to 
close tolerances, the major cause of ex 
cessive makeready is eliminated. Conse 
quently, we can get longer runs and better 
quality as well as more production from 
our presses 

It has been known for many years that 
close tolerances in printing height and 
the maintenance of correct surface travel 
have been the all-important factors in 
achieving good printing impression. One 
point is very important. In order to have 
correct surface travel, the form must be 
rigid. We cannot tolerate resilience on 
both sides of the travel line. All adjust 
ment for correct printing pressure must 
be made in the resilient packing. Any 
resilient element in the form will upset 
the travel line 

The travel line between form and im 
pression cylinder is important to all thre 
major processes 


terpress. There is another factor that 1s 


oftset, gravure, and let 











“Okay, okay. Which one is it?” 














common only to letterpress. This is bear 


off. Both offset and gravure have a full 
plane impression surface. In relief print 
ing we have an impression surface that 
varies from an isolated dot or hairline 
rule to a massive solid area 

Because of the nature of bear-off in 
cylinder presses, it is practical to increase 
the height of some elements in the form 
to compensate for it. This must be done 
within very close limits, however. A large 
halftone or solid may be leveled at a 
height of .920-inch. Increasing the height 
of such areas .OO1- or .002-inch will not 
only compensate for bear-off but will re 
duce the amount of spotting which may 
have to be placed in the resilient packing 
The height of these elements should never 
exceed .920-inch because any further in 
crease will materially affect the roller 
setting and may cause a deflection of the 
impression cylinder 

The important thing to remember is 
that with rigidly mounted plates we can 
gain full control over these heights. We 
can establish definite standards and hold 
them to very close tolerances. No other 
method of mounting will permit this con 
trol of accuracy. Rigid metal mounting ts 
the one practical means we have of attain 
ing the accuracy and stability which is 


necessary 


Equipment Available, Job Easy 

Attaining this required perfection in 
building our forms is strictly a matter of 
mechanics. There are no tricks or mys 
teries involved. The necessary equipment 
is available and the procedures are easy 
to learn 

We must build accurate press forms by 
secing to it that every bit of material that 
goes into the forms is accurate, rigid, and 
stabli 

We must climinate bottled type and 
spacing material by establishing good 
maintenance and inspection procedures 

We must gain stability and rigidity by 
building all-metal type forms 

We must gain accuracy by providing 
proper equipment and working to definite 
standards of measurement 

Because the means of accomplishing 
these objectives are available and relative 
ly easy to put to use, certainly letterpress 
Management cannot continue to ignore 
this potential source of extra profit 

Materials and wages will offer no op 
portunities for cost reduction in the years 
ahead. The opportunit to reduce costs 
and meet encroaching competition lies in 


Every 


mecans a pain 


improved mechanical production 
gain in Operating efficient 
in costs and subse que ntly a gain in Operat 
ing profits 

Che PIA ratio studies reveal very im 
portant facts about printing plant opera 
tion. Every letterpress printer should study 
these reports. The latest study reveals that 
erating profit gap between offset 
Concluded on page § j 


the oO} 
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Printers visiting industrial art department of their local schools would see scenes like these in the printing department, Somers Junior High School, Brooklyn 


Printers Have Big Stake 
In Graphic Arts Education 


Printers, large and small, can realize long-range benefits if they 


support local industry programs for training younger generation 


& The problems of recruitment, training, 


ind advancement of grat hic arts workers 
ire not new topics to the printers ot this 
untry. They are stull less new to reader 
of this and similar trade magazines. For 
through columns like these, and through 
reports from their various trade associa 
tions, many Of which have education and 
training for their prime goals, printers 
ire kept informed of the doings, and of 
the thinking behind the doings, of the 
many local, national, and international 
blic and private agencies whose com 
non objective is the organized improve 
ment of graphic arts industry personnel 
That practical printers, especially those 
employing skilled workers, will accord 
their first and greatest share of interest to 
those areas of trade training that have for 
their direct aim the increased trade and 
job performance of employees ts only nat 
iral. The replacement of departed or re 
tired help with equally expert successors 
is to them a matter of importance. To 
some, however, this type of training for 
the job appears to be the only justifica 
tion for any graphic arts education activ 
itics at all 
There are indeed other areas of graphi 
ining and teaching both above and 
clow the vast middle blo« k of trade or 
job preparation, The terms “above” and 
below” are used here, not as expressions 
f relative worth, merit, or value, but as 
placing the various graphic arts teaching 


activities on the scale of the educational 





On the college level, we train and edu 


cat ind the two are not the same tech 
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nicians, Managers, engineers, and various 
research specialists. No one would, of 
course, bring into question the need tor 
this type of higher training, or its benef 
cial effects for all engaged in printing 
Let's look at the graphic arts educa 
tional activities in the earlier ranges of 
the ladder of learning; the instruction 


and the experiences by which a child’s 





first initiation into the graphic arts world 


is effected through industrial arts graphic By Prostes XK. y 


arts education in the junior high school 


This type of graphic arts teaching and 
learning is not ade quate lv known to man\ Desire (pronounced Day-zer-ay) Kauffmann is an 
instructor in Education at New York University, 
printers. Many printers do not, as a result . 
New York City. He is a native of Alsace-Lorraine, 
of this lack of information and under 

received his early print shop training there, 


standing, value and support industrial arts came to United States in 1926, worked in New 


graphic arts as they should and could York and Connecticut shops until 1930, had his 
Industrial arts graphic arts education own shop until 1941, at New York U. since 1941 
is a relatively new phase of graphic arts 
learning. It had its origin not in those Industrial arts is one of the results of 
trade preparatory ideas which we called the lessons learned over the last few dec 
the “middle block” but in the larger and ades in the hard schools of technological 
wider conception of industrial arts as gen unemployment, and of the need for a la 
eral education for a predominantly indus bor force with versatile basic abilities in 
trial and technological age and society time of major crisis. It has been accepted 





Nine School Pupils Take First Place Awards in Ford Contest 


Here are the first prize winners in the various sections of the printing division of the Industrial Arts 
Awards competition sponsored by the Ford Motor Company. These pieces were planned and executed 
by students in various schools throughout the country, grades 7 through 12, and all were under 21. 
Judges were John T. Porter (chairman), manager of the Educational Services Department, American 
Type Founders, In Elizabeth, N.J.; Harvey Wheaton, principal, Morrill School, Concord, N.H.; and 
Frederick J. Amery, assistant professor, School of Printing Management, Carnegie Institute of Tech- 
nology, Pittsburgh, Pa. The printing division was divided into four groups for letterpress printing 


in one color, three groups for letterpress printing in two or more colors, and two for silk screen 
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The Sewennen of Printing 


re 
aan ee 
fenwunen 


ee ee 





part of our public general 


education. Its graphic arts pursuits, and 


their aims and objectives, have won the 
Ip] 

if public education author 

ities but also of the enlightened and far 


rs of the gral hic arts in 


ie ntcrnatic nal sTapnik Arts lu 
The | | Graph rts Ed 

cation Association, and the Education 
Council of the Graphic Arts Industries 


Inc., have set up and maintain special sec 
tions and committees specifically devoted 
to the furtherance of the interests of in 

strial arts graphic arts education The 


Ford Motor 


imadustrial arts awaf 


conducts annually 


ds contest, allot 


Company 


isome prizes to Outstanding in 
arts graphic arts education proj 
cts. But to fulfill ics mission more rapidl 
and more thoroughly, the movement needs 
also the local support, moral and material 


of the rank and file of printerdom 


Developing Tomorrow's Citizen 
Ihe industrial arts share with the other 
of the school life the responsibility 
romotung the development of the 
iuzen of tomorrow. Few printers 
who find themselves today in managerial 
positions in the in 
any direct personal ex 
erience with this kind of public instruc 
strial arts Rral hic arts ¢ ducation 
iy, Shape or manner conceived 
arator 


| , or even pre 


tory. It offers basic experiences and infor 


mauonal knowledge of printing processes 
ind procedures as gen ral educ ation to all 
no means only to those 


ly will enter some branch of 


children, and 
] 
i 


whi eventud 

the graphic arts trades. In fact, 1t comes 

long before the time when a child is ready 

or called upon to make a decision as to his 
or her lite’s work 

Is there any advantage for the printer 

a business man in such a widespread, 

ploratos luction to the world of 

graph and the technology of 

printed at ictorial Communication? A 

if industrial arts edu 

ive and promise ¢ { 

if, even merel 

{ its graphic arts activities, it 

the mind of the future citizen 


eciation of good print 
methods Of production, 
ise OF its products, and thei 

on to our way of lite 
intelligent consumer spells to 


intelligent custo 


who ever sold printing to the 


public uuld possibly underesti 


mate the sirability of an “educated 


clientel one can fail to see how natu 
rally such broad| listributed acquaintance 
with printing facts may eliminate the 
source of many bickerings and misunder 
standings that arise frequently from the 
fact that seller and buyer, though using 


the same words, often speak, in effect, an 
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port not only of the 


other language. Consumer education rep- 
resents a sizable slice of the promotional 
budgets of printing plants today 

When basic graphic arts knowledge 
has thus once come within reach of all our 
children, we have the conditions under 
which alone the industry can hope to tap 
the entire human resources of the nation 
peal We will for 


reasonable assur- 


for its recruitment aj 
the first tume have an 
ince that young ple gifted with special 
ibilities and disposition for graphic arts 
work will not remain undiscovered 
The industrial arts shop in the junior 
and senior high school automatically be 
comes a powerful and effective talent- 
outing agency for the industry; one of 
inlimited range, and completely un- 
regional or other factional 
influences. No alert 


eventual meaning of such intelligently di 


ted Dy an 
printer can miss the 
rected and automatically sustained prog 
ress and growth of the industry as a whole, 
and Of any of its component units 

Still another result of this “natural s¢ 
lection” in orienting young graphic arts 
workers into the industry takes on height 
ened significance and importance in the 

xt step on their road to their life's 
work. This xt step is their entry into 
the specific trade training avenues, pro 
vided in the programs of trade and voca 
tional schools, public and private, and the 
apprentices programs, sponsored by 
printers, public educa 


s, and often a combination of 


unions pioying 
v10n agen 


two or more of these in cooperation. This 


! 
entry into the world of graphic arts work 


is the outward expression of a deliberate 


choice on the part of the young peo} le 


There will be those who will prove 


' 


themselves wholly unfit for the training, 


and they will drop out sooner or later 


Ustar Mohammed Madini Ibn Hamid (left), act 
ng director of the Printing, Press & Publication 
Establishment, Ltd Jiddah, Saudi Arabia, checks 
a proof with Dr. Mohammed Ibrahim, who is 
head of the company’s technical staff. With six 
modern presses Jiddah Press started operations 
last December, handling work of Arabian Amer 


ican Oil Co. and other clients in the Middle East 


The lukewarm ones will drag along, al- 
ways more or less a burden and a problem 
to themselves, to all those around them, 
and eventually to the shop that is going to 
be “stuck” with them. 

The resulting waste of time, effort and 
money, and the accompanying human un- 
happiness for all concerned is a high price 
to pay for not carefully screening out such 
elements before they are launched on an 
ill-fated enterprise. In other days, such 
conditions may have been tacitly and phil- 
osophically condoned. Today they are un- 
tenable, especially when we have a ready 
remedy in industrial arts education. 

Industrial arts graphic arts teaching 
and learning, in its context of the whole 
industrial arts education program of the 
secondary school, is not opposed or contra- 
dictory to trade preparatory training; it 
is rather complementary to it, and in all 
events highly beneficial 

Industrial arts graphic arts is recog- 
nized educational policy; it serves the 
printer also in many ways, and its services 
are real ones, however delayed their full 
benefit may at times appear. Therefore, 
industrial arts graphic arts is deserving of 


the practical printer's support 


What Small-Medium Printer Can Do 


But what can the small and medium 
printer do to promote the interests and 
the success of industrial arts graphic arts 
education? What can he do beyond pas- 
sively feeling happy about the fact that 
the Education Council of his industry is 
very actively coOperating with public edu- 
cation in the formulation of programs, of 
textbooks, courses of study, etc.? Is there 
anything he can do in Ais town, on his 
level? There is 

Such a printer can first of all take an 
active and lively interest in the graphic 
arts school shop activities in his own 
neighborhood. He can visit the school, 
make the acquaintance of the graphic arts 
teacher, and when doing so he can bring 
with him an open mind, ready to see the 


children more as a future graphic arts 


general and not at all as so many 


embryonic craftsmen for the trade. If he 
will keep in mind the peculiar specific ol 

jectives of the type of schooling he will 
bserve, he will avoid making rash judg 
ments, and adversely critical comparisons 
with his admittedly different trade stand- 


ards. He will try to understand, for under- 


standing is the basis for all sympathetic 
cooperation 
Of course, if this printer holds some 
public office in the community, such as 
mayor, selectman, member of the board 
of education, and the like, he will have a 
much larger and much more direct oppor- 
tunity to serve industrial arts graphic arts 
interests. But even if the printer is just one 
of the town’s ordinary citizens and busi 
nessmen, personal contact and a genuinely 
sympathetic attitude are still perhaps the 


! 
Turn to page 88 
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Highly advanced, roll-fed rotogravure presses in the new plant of Pacific Coast Foil Co. are especially adapted to print foil food wrappers and labels 


Western Foil Printer Occupies 
Million-Dollar Gravure Plant 


The Pacific Coast Foil Co., West Coast 
foil converter and rotogravure printer on 
foil, has moved into its new $1 million 
plant at | South Airport Blvd., South 
San Francisco, Ralph J. Jorgenson, pres 
ident and general manager of Jorgenson 
& Co., 500 Sansome Street, San Francisco, 
California, has announced. 

“With the development of rotogravur« 
printing and coating to foil,” Mr. Jorgen 
son said, “new fields of application wer« 
opened. The use of foil as a packaging 
medium, Ziving the ultimate in attraction 
and protection, had been known for years 
The means of enhancing that attraction 
had been a stumbling block. No suitable 
economical printing methods were avail 
able until the development of applying 
rotogravure printing to foil.” 

The Pacific Coast Foil Company's new 
building is a one-story structure cover 
ing one and one-half acres with 63,000 
square feet of floor space. In addition to 
printing, processing, shipping, receiving 
and storage space, there is a laboratory 
where technicians are checking qualit 
control and are experimenting daily in 
new fields for gravure printing 

Although the plant provides three times 
more working space than former quar 
ters, there are four and one-half acres 
surrounding the building which company 
officials say is for future expansion 

The company buys foil in large mill 
rolls. In the thinner gauges foil is too light 
to print on or for other uses until, with an 
adhesive, it is bonded to a very smooth 
paper especially made for this purpose 
This combining of foil and paper is called 
laminating. Too much emphasis cannot 
be placed on the importance of this oper- 
ation. It is here that the basic structure of 
the label, wrapper or packaging material 
is made. Only with the correct combina 
tions of foil, adhesive coating and paper 
can success be achieved in printing. The 
ultimate use of foil wrappers as a protec 


tive packaging medium has its start at the 
laminating operation. The combination of 
foil and paper in roll form is ready for 
printing or other processing 

Highly advanced, roll-fed rotogravur¢ 
presses 1n the new plant print as many as 
six colors in one operation. (Inks used are 
specially manufactured for each separate 
purpose, will not scuff under normal han 
dling, and wiil resist action of ice and 
water.) Each color has its own copper 
plated and chromed steel cylinder. The 
cylinder revolves in an ink bath, a doctor 
blade wipes the cylinder surface clean, 
leaving ink only in the etched ink wells 
When the aluminum foil is pressed against 
the cylinder, it picks up the ink from the 
well and the impression is transferred to 
the foil 

Each color passes through a drying 
oven before moving on to the next cylin 
der. If embossing is desired to give a foil 
label or wrapper a three-dimensional ef 
fect, the design is engraved on one steel 
roll and the negative to this design on a 
second steel Supporting roll. The printed 
web passes through, clothes-wringer fash 
ion, and the embossed design is registered 
to the printed design 

When all colors have been ap} lied, a 
revolving cut-off blade can be used to cut 
the web into sheets or it can be rewound 
in rolls. If die-cut, these printed sheets are 
put on an automatic die-cutter. Case hard 
ened and razor sharp die-heads, which are 
exactly the size and shape of the label or 
wrapper, cut 500 to 1,000 pieces at once 

Pacific Coast Foil Co. supplies most of 
the major West Coast brewers using foil 
bottle labels. Foods sold in the company’s 
Pac-Foil wrappers include butter, oleo- 
margarine, cheese, candy, bakery goods, 
frozen food and fresh vegetables, the lat 
ter being packed in laminated foil-lined 
crates with ice for distant shipping. 

General and sales offices for both Paci 
fic Coast Foil Co. and Jorgenson & Co 


will remain at 5OO0 Sansome Street, San 
Francisco 

Pacific Coast Foil also maintains othces 
at 1127 W. Wilshire Blvd., Los Angeles, 
in charge of W. F. Savale, and in the Dex 
ter Horton Bldg., 10 Second Ave. S., 
Washington, with W. A. Seeger 


as sales representative 


Seattle, 


Executives of this independently owned 
and managed corporation are Ralph J 
Jorgenson, president; E. S. Hudson, vice 
president; J. C. Kirkman, secretary-treas 
urer; Leslie | 
W D Howland, asst. secretary; George 
W. Holt, sales manager; C. G. Bennett, 


director of product development-con- 


Turner, plant manager; 


sumer research; Edward Eke, art director 


Contact List Boosts Sales 


Take a 10-block area in each direction 
of your shop. How many businesses, 
would you venture to guess, are there 
in this area? 15, 50, 100, 2002 How 
many firms are you getting work from? 
1,5, 10. 202 Do you know of a// the firms 
in this area 

If you are interested in getting more 
business from your own back yard, here 
are a few suggestions 

|. Check the local city or town direc 
tory for the names and addresses of these 
firms 

). If your city or town does not have a 
directory, obtain a street directory from 
your telephone compan 

Make 

1. Otart your contacting first | 
mail, even if it’s only a postcard 
Wait until the list has 


least two mailings, then in a routine man 


ip a card file of these firms 


direct 


received at 


ner, start making personal calls 


6. By routine manner we mean call 


ing on two, three or four a day depending 


on how much time you allot to this job 


Always have some file cards in your 
por ket in case you are in the neighbor 
you might 


hood of any of these firms 


have enough spare time to make an extra 
call or two 


Make sure you contact as many as pos- 


sil le fo get Maximum results from your 


Centralite 
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Mrs. Flora Caron operates Photon at Quincy (Mass 


Patriot Ledger. Right, at control panel of Dow etcher are R. Chamakian, engraver; G. P. Low, publisher 


Photon Used for Newspaper Classifieds, Book Work 


By HAL ALLEN 
Eastern Editor, The Inland Printer 
® High-speed plate engraving from type 
took forward last 
when Va Patriot 


another 
the 
10,000-circulation 
the 
talled Photon photographic type-compos 


on film ste] 
month 


Ledges 


Started 


Oninc) 


using first commercially in 


This has special meaning 
pul 
u 


ing machine 


for printer: well as newspaper 


The New Testament is being set in 


\ NOTE ON ¢ 


rr 
Ih. uselulne 


of cadenced form may 


parison of the passage in ¢ adenced form with the 


Bible 


form traditionaliv used for the 


AND he wing full of 
tahw 


im the 


led | the 
Being forty « 
And in 


and wher 


threvse 

the 
vered 
And the de avd 

be the Son of God, com 

that it be made bread 

tAnd Jesus 


written 


answered hin 


That mar 
bread alone 


And the de 


high 


taking him 
mntai ! wed mtot 


of the orld ina 


mo 
kingdoms 
time 

6 And the devil 
will I give 


is delivered 


aid 


thee 


unto 
power 
them: for that 
to whomesoever Twill 1 gn 

If tho 
shall be thine 
8 And Je 


(et 


i therefore wilt 


thee 
writter 

(rod 
9 And he brought hin 


and tum on 
set him on a pinnacte 
said unto him 
ast th 
10 For it writt 


hence 
He 


thee 


elf down from 


angels charge over 
1} And mm thew hand 
lest at an 


fone 


thes 


time thou 


answernng 


mui shalt not tempt the Lord 


newspaper, 


cadenced form 


ADENCED FORM 


hall not 


but by every wore 


him 
ane the 


If thou be the So 


said unto him 


lishers because the Photon is teamed uy 
with the Dow process for fast, powderless 
etching of magnesium plates 

As told in an INLAND PRINTER June, 
1954 article describing the Dow Rapid 
Etch | the St. Petershurg (Fla 
Times is operating a Fotosetter, and th 
Milwaukee Journal is using a Fotosetter 
for its research into the application of 
phototypesetting and magnesium engrav 


rocess, 


on the Photon photocomposing machine. Left, below 


be shown by a com 


same pissage 


A NOTE ON (¢ 


ing to newspaper production. Now the 
Quincy newspaper is using filmed instead 
of metal type, and “featherweight” mag- 
nesium plates instead of heavy stereo- 
types, for printing classified ads. They ap- 
pear in the paper alongside material set 
and plated by traditional methods 
Operating the Photon machine is Mrs 
Flora Caron, who received about a 
month’s training at the Photon, Inc., plant 


traditional method; at right is cadenced method 


ADENCED FORM 


ry 
The characteristics of cadenced form may be illustrated by 
Saint Luke's account of the temptation of Jesus 


And Jesus, being full of the Holy Ghost, returned from Jordan 


and was led by the Spirit into the wilderness 


being forts 
And in those davs 


and when thes 


And the dev 


days tempted of the devil 
he did eat nothing 


were ended, he afterward hungered 


il said unto him 


If thou be the Son of God 


command this stone that it be made bread 


is answered him 


saving 


It is written that 
Man shall not live by bread alone 


but by every word 


And the devil 


howed unto him all the kingdoms of the world in a moment 


{ God 


taking him up into an high mountain 


f time 


and the devil said unto him 


All this power will I give thee 
for that is 


and to whomsoever I 


All this 


glory of 
If thou 


therefore 


and the glory of 


delivered unto me 


will, I give it 


wilt worship me 


all shall be thine 


Get thee behind me 


for 


Thou shalt worship the Li 
nly shalt thou serve 


and him 


answered and said 


into hin 


Salar 


itis written 


rd thy God 


And he brought him to Jerusalem 


and set him on a pinnacle of the temple 


and said unto him 


If thou be the Son 


of God 


cast thyself down from hence 


or itis 


He shall give his angels charge 
nd in their hands they shall bear thee uj 


dash ‘ a 


writter 


ver thee lo keep thee 


lest at any time thou dash thy foot against a stone 


And Jesus 
It is said 


answering 


said unto him 


Thou shalt not tempt the Lord thy God 


13 And when the devil had ended all the 


temptation, he departed from 


season 


him for a 


And when the devil had ended all the temptation 


he departed from him for a season 
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in Cambridge, Mass. Her fingering of the 
standard electric typewriter keyboard 
turns Out type as transparent film posi- 
tives. These are stripped on an acetate 
base, and then a contact negative is made 
for use in preparing the Dow etched plate. 

According to the Patriot Ledger's pub- 
lisher, G. Prescott Low, the Photon can 
set type two and a half times faster than 
conventional machines, and the Dow proc 
ess makes it possible to etch a full-size 
newspaper page On a magnesium plate 
in two and a half minutes 

After sufficient experience with the 
Photon-Dow combination for printing 
classified advertising material, the Quincy 
newspaper plans to use it for display ads, 
including halftones. Preparation of half- 
tones will involve use of the American 
Newspaper Publishers Association modi 
fication of the Dow etching process 

Other Photon machines were being pre 
pared last month for shipment to com 
mercial printing plants. Final testing of 
the first ten at the Cambridge plant in 
cluded composition for a book, “The New 
Testament in Cadenced Form.” Scheduled 
for publication this fall, this will be the 
second Photon-composed volume. The first 
was “The World of Insects.” The new- 
comer was designed by Morton C. Bradley, 
Jr., of Arlington, Mass. The publisher is 
Bradley Press 

The Riverside Press in Cambridge has 
printed what will be the first book letter 
pressed from Photon composition and 
Dow magnesium plates. Novel produc 
tion and design elements are claimed. Ac 
cording to the statement sent with sample 
pages, Photon’s speed and versatility en 
able the operator to fit characters, make 
fine changes in leading and indentation, 
compose and make up pages at an average 
rate of four pages per hour. Keyboard but 
ton pushing fits characters and film-types 
overlapping dashes for horizontal rules 

Cadenced form, contrasting sharply 
with traditional Bible printing forms, is a 
systematic arrangement ot prose designed 
for better and easier reading. The eye runs 
down through a series of separate units 
sentences, cadences, paragraphs, sentence 
groups and sections. Each cadence is print 
ed on a separate line. Sentences are sep 
arated by slightly wider spaces than ca 
dences, sentence groups by still wider 
spacing. Paragraphs are defined by initial 
capitals and wide spaces, and each sec 
tion starts with a large initial capital at 
the top of the page. Structural relation of 
cadences is shown by indentation to help 
the reader grasp the logical, expressive 
ind esthetic relations conveyed through 
the grammati¢ al structure. ( oordinate Ca- 
ences are sect parallel, subordinate ca- 
dences are indented, quotations are both 
indented and italicized, and dialogue is 
given wide indentation. 

All this is designed to make it easy for 
readers to grasp the meaning and feel the 
emotional content and beauty of each 
unit. Cadenced form would also seem to 
be no easy typesetting job, because it re- 
quires meticulous attention to flush-left 
ing, indentation, capital fitting to lower- 
case lines, and switching from roman to 
italic and back again. How the Photon en- 
ables its operator to handle such a job is 
shown by illustrations on opposite page. 


St. Petersburg Times Using Photocomposition 
In Daily Production of Display Advertising 


*& The St. Petersburg (Fla.) Times has be 
come the world’s first newspaper to use 
photographic typesetting in its regular 
daily production routine, its officials claim. 

As the trail-blazer in its field, the Times 
is pioneering techniques that its officials 
believe will become standard operating 
procedure for the newspaper industry. 
The morning and Sunday newspaper is 
headed by Nelson Poynter as publisher 
An Intertype Fotosetter machine is used 
by the Times for production of type used 
in advertising. 

The machine is now integrated in the 
daily’s operations as part of the A.D.1 
art-dispatch-engraving) department un 
der a separate operating force. The A.D.E 
department functions as the central co 
Ordinating unit for all ad production 

Two experienced slug machine opera 
tors were selected by the Times to study 
Fotosetter Operation at the Intertype plant 
in Brooklyn for a three-week period 

In early stages of the planning and in 
stallation, personnel of the Times were 
assisted by Intertype in coordinating pho 
totypesetting with the other production 
departments. 

Using either slug or photographic type- 
setting, the Times A.D.E. department now 
processes ad work with ease on a produc 
tion basis. Here's how advertising produc 
tion is simplified 

Layout, copy and artwork for all jobs 
are analyzed by the A.D.E. department as 
the work enters the plant. Each ad is 
graded according to complexity. Ads that 
can be produced economically by con 
ventional procedures are marked up for 
slug composition and routed to the com 
posing room along with illustration cuts. 

Complex ads in which layouts specify 
difficult makeup, such as angled lines or 
other unconventional type treatments, are 
earmarked for Fotosetter composition 
Type for these ads is set directly on the 
Fotosetter machine in the form of photo 
graphic paper positives 


These type proofs are pasted up with 
illustrations and other elements in a com 
plete layout ready for darkroom cameras 
Composite ad plates are made from the 
resulting negative and are furnished to 
the mechanical superintendent, Don Shor 
tell, to be incorporated in page forms for 
stereotyping. Type can also be set directly 
on film, ready for platemaking, without 
secondary Camera Operations 

This system eliminates time-consum 
ing makeup problems at the Times and 
frees the composing room for uninter- 
rupted production of ads which are most 
adaptable to conventional equipment, Mr 
Shortell said. This flexible method offers 
the potential for reduction of page costs 

Typical jobs assigned to phototype set 
ting include complicated “catalog” ads 
(such as those inserted by department 
stores) which often require specially-cut 
furniture and spacing materials when han 
dled by conventional methods. Using Fo 
tosetter composition, these ads are proc 
essed by photography within the A.D.I 
department. 

The first phase of the cold type pro 
gram at the Times, which stressed meth 
ods of operation and training, is about to 
close. During this initial period little stress 
was placed on production volume, but on 
experimentation with the equipment. 

At present, the Times is reorganizing 
and streamlining its cold type department 
for “straight line’ production. During 
this phase of operation, the department 
will work two shifts daily seven days a 
week with a maximum effort on produc 
tion volume. With all of the time spent on 
production, it will be possible to make 
comparisons with hot type methods. In 
conjunction with the cold type operation, 
the Times has installed two Dow-ANPA 
fast-etch machines and is working on tech 
niques for etching combination plates 
Within the next few months, the Times 
expects to have a complete report to make 
to the industry 


In the plant of the St. Petersburg Times, General Manager Alvah H. Chapman, Jr., and Cal Thomas, 


manager of the A-D-E department, discuss ad setting 





on the Fotosetter with Operator Richard Sutton 
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Members of the executive committee in charge of arrangements for the annual PIA convention in Detroit include Clifton W. Whaling, Robert A. Ritter, John 


M. Allman, Hymon Safran, General Chairman J. F. Stoltenberg, Ralph Thomas, C. C 


Means, and D. M. Walker. The four-day convention will open Nov. 15 


PIA Plans Annual Meeting in Detroit Next Month 


Detroit—always the dynamic and hos 
pitable 
pet of welcome to visitors from virtually 
every city in the nation. This time it will 
be for members of the Printing Industry 
of America, Inc., who will hold their 68th 
annual convention Nov. 15-18. It will be 
the first time since 1926 that an annual 
convention of the PIA has been held in 
the Motor Cit 

Ihe host for the get-together will be 
the Graphic Arts Association of Michi 
gan, which played a leading role in the 
creation of PIA during the early '40s. One 
of the affiliated regional associations of 


will again roll out the red car 


the national group, the state-wide Graphic 
Arts Association has made extensive ar 
rangements to fete the more than 500 
lelegates and their wives who are expected 
to att nd 

The celebration will begin unofficially 
Friday, Nov. 12, when an advance grouy 
of 45 PIA secretarial representatives con 
vene for a business meeting at Detroit's 
Hotel Statler. Presiding at this affair will 
be Noel Rippey, secretary from Philadel 
phia, and C. C. Means, Detroit, secretary 
and manager of the Graphic Arts Asso 
ciation of Michigan 

The next two days following the busi 
ness conclave have been set aside for pre 
liminary meetings and entertainment. Sat 
urday, Nov. 13, and half of the following 
Sunday will be the annual meeting of the 
Graphic Arts Trade Association Execu 
tives, also at the Statler. Richard A. Stout 
Atlanta, the GATAE president, will be 
in charge 

Sunday evening, the local association 


has planned a complimentary concert by 
the Orpheus Club of Detroit, a chorus of 
more than 60 male voices, whose perform- 


inces for more than 50 years have been 
one of the outstanding events of Detroit 
musical circles. An intermission feature 
will be a personal appearance by Edgar A 
Guest, nationally-known Detroit poet and 
newspaperman 

Monday morning, the 
of America convention 


The following 


Printing Indust 


proper will start with regular business 
and labor relations sessions. Regular busi 
ness sessions are scheduled for both the 
morning and afternoon of Monday, Nov 
15, the afternoon of Wednesday and the 
morning and afternoon of Thursday 

The keynote address at the Monday 
morning session will be given by Gen 
Charles C. Haftner, Jr., chairman of the 
board of R. R. Donnelley & Sons Com 
pany, Chicago 

Monday afternoon will be devoted to 
the topic of “Selling More.” A panel of 
speakers under the chairmanship of Frank 
C. R. Rauchenstein, Cavanagh Printing 
Company, St. Louis, will discuss detailed 
problems. The afternoon session will also 
introduce several “bell-ringer” presenta 
tions, brief stories of members who have 
successfully used a particular selling 


James J. Rudisill, president of Printing Industry 
of America, Inc., holds one of the “Benny”’ 
awards to be given, with $1,000, to winners in 
the 1954 PIA Printers’ and Lithographers’ Self- 
Advertising Exhibition. Miller Printing Machin 
ery Co., 1117 Reedsdale St., Pittsburgh 33, has 
entry forms. Deadline for entries is October 22 


method and are willing to pass it along 

Tuesday morning and afternoon will 
be devoted to labor relations sessions, as 
will Wednesday morning. The Union Em 
ployers Section and the Master Printers 
Section will run concurrent sessions for 
the benefit of unionized employers and 
open-shop employers 

Thursday's morning session will cover 
two main categories, ‘Executive Develop- 
ment,’ and the “Use of Management 
Tools.” “Training Your Men in the Amer- 
ican Way” will be the topic of the after- 
noon session 

Specialty group sessions to be held dur- 
ing the convention proper will include 
the Rotary Business Forms group, the Ro- 
tary Manifold group, the Trade Pamph- 
let Binders, and the National Printing 
Equipment Manufacturers Association. 

Special evening events during the week 
of work will help provide a change of 
pace for the visiting groups 

Monday evening, Nov. 15, will be the 
date of a dinner meeting of the young 
executives of the Graphic Arts Guild 
Guests of honor at this function will be 
national printing leaders. The speaker will 
be Robert H. Roy, dean of the College of 
Engineering, Johns Hopkins University, 
Baltimore. 

Tuesday evening, the Trade Pamphlet 
Binders from throughout the nation will 
be guests at a dinner of the Bookbinders, 
Rulers and Finishers group of the Graphic 
Arts Association of Michigan 

Wednesday has been set aside for the 
Ash-Khan dinner, the annual event for 
printing celebrities who have been hon 
ored by membership in this distinctive 
organization 

Festivities will wind up on Thursday, 
Nov. 18, with the annual banquet. Be- 
cause of heavy advance registration for 
the convention, the Detroit committee has 
obtained the beautiful Graystone ball- 
room, a short distance from the conven- 
tion hotels, for the banquet. A cocktail 
party will precede the dinner and a floor 
show and dancing will follow 
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Albert T. Reid depicts Elihu Stout and Lincoln meeting for the first time in 1830. Records say Lincoln was fascinated by the printing process 


Indiana Honors Her First Printer, Elihu Stout 


* Elihu Stout came up the Wabash to Vincennes and started first printing plant in Hoosier State 
in 1804. Memorial association is restoring building Stout used and will equip it authentically 


Sy G. Aarwey Petty ' re : : fe xt summer the shop was 


claim, a building that had 


| ' 1) 
‘ apart oft rt built to! é 1d 
~ the governor promised t cen a part « he for uilt to replace old 


Fort Sackville that had figured so promi 
channel offics nting his way and help 


? 

vith este nently during George Rogers Clark’s 
Calm palen 

On Jul Il, 180 appeared the first 
of his ne wspaper, Indiana Gazette 
h River about tifty-tive * Sere i eee Mage rst in Indiana Territor It was a 
nfluence with the Ohi Speeaay ce ait Cl vell printed sheet; copics remain 
cnnes, home of vy tor study today testify as to Stout's 
quarters of a centur a ee Poe yor skill as a craftsman. He augmented his 


nd a home in th earnings by doing official printing and | 
oe Stout in first printing shop in Indiana, has been ! 


the man wh occasional pieces of job printing 
donated by John Wanamaker store in Philadel ; , 


Into being was phia to Lincoln-Free Press Memorial Association But he was not destined to « ayo his 

good tortune tor long. In April of 1806 

his shop was burned to the ground. He 

About ten years “= vent to his triend, the governor, tor hel 

| lence, when he k and again he received it. Another outtit 

en years old, the Stout tam SS was assembled in Kentucky and the paper 

Kentucky, settling at Lex resumed publication on July 4, 1807, this 

oung Elihu was appren . ; time as The Western Sun 

hn Bradford, the man who had ” ; During the next twelve years, Stour be 
tte on August came a figure of prominence in the com 

st newspaper west of nunity, took part in civic and fraternal at 


he came 


airs and, during his later days, 

as cd as a printer 2 a serious worker tor his church 
Fennessec. Betore then and Disaster again visited him on February 

Frankfort apprenticeship, he ' $, 1819; the shop was once more de 
have been in Vincennes, soon to ved by fire with nothing Saved except 
ft Indiana Territory, secking a quantity of paper. This time Stout did 
usiness men in establish not require help from good friends and 

In this he previously had on June 26, | ), he was again in busi 
ness. This third paper was known as th 

Ms attention that tern Sun & General Advertiser 

the territ | printing was being done in 345 Stout sold his printing office 
Kentucky, so Stout again appeared in Vin d became postmaster of the growing 
cennes and sought help of Governor Wil town, serving for one term. Following that 


um Henry Harrison. This ume he met he became county recorder by appoint 
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| 
ment, filling Out part of one 


inexpired 


term. Then he stood for reélection and 


1 to Once 


was returns 
He retired in the middle 1850s, broken 
icalth. He died on June 22, 1860 


I 
Little of his private life has been re 


corded, but of that little none reflects in 
his distavor. He endured a succession of 


1Oient and rascé 





in partners; some 
though competent printers and editors, 
liftered with him politically 

Many legends, tew ot which have been 
corroborated, have persisted in and around 
Vincennes, among them the one which 
concerns a lean and lanky backwoodsman 
who at the age of twenty-one was on his 
way to Illinois with his parents for a new 
start in life. The young man, tousled of 


hair and homely, visited the shop and 


watched with unbelieving eyes as the press 
creaked through its impressions. That 
oung man was Abraham Lincoln 
This scene was brought to life in Feb 
ruary of 1921 when Albert T. Reid, noted 
American illustrator and artist, made a 
pen drawing of the meeting of the two 
men—Abraham Lincoln and Elihu Stout 
on March 6, 1830. The picture first ay 
peared in the National Republic, a weekly 
newspaper published in Washington 
I'wenty-six years later, in 1947, Reid 
on commission from the Lincoln-Free 
Press Memorial Association, painted the 
picture ON Canvas 
Chis picture and Reid's original draw 
ing, now in the possession of Hon. Curtis 
G Shake 


reme Court of Indiana, and former pr 


former chief justice of the Su 


siding judge of United States Tribunal VI, 
Nuremberg, Germany, himself a native of 


Vincennes, prompted a movement to r 


store the shoy ot the Hoosier State's first 
rinter and dedicate it as a shrine 
Under the leadership of Judge Shak« 


the Lincoln-Free Press Memorial Associa 


t 


tion is restoring the building Stout occu 
ied during the years 1820-1845, and 


quipping it, as authentically as possible, 


as it was during that period. The project 
is being financed | contribuuons from 
Hoosiers or persons of Indiana birth or 
rearing. It was opened to the public on 
Sunday, August 1, and is scheduled to 


be dedicated March 6, 1955 with impres 
sive ceremonies at which notables in the 
national scene will participate. After ded 
ication it will be presented to the State of 
Indiana 


Featured will be the Reid painting and 


an original Ramage press similar to Stout's 
third press, the first two having undoubt 
edly been either second-hand English 


1 Eastern ar 


resses Or home-contrived b 
tisans. The press has been donated by the 
John Wanamaker store of Philadelphia 


Paper Use Drops Slightly 


United States paper consumption dur 


ing this year’s first half was approximately 
15,420,000 tons, only moderately less 
than the figure for the 1953 period, a 

cording to E. W. Tinker, American Pa 
per and Pulp Association executive sec 

retary. He pointed out that this countr 

with seven per cent of the world’s popu 
lation, consumes annually more than 60 
per cent of the world’s paper supply, and 
that 
is | 


per capita consumption, 390 pounds 


ugher than in any other countr 
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The Inland Printer maintains a Book Department and copies of the Book List may be obtained by 


writing the magazine, 309 Jackson Bivd 


Chicago 6, Ill. When so noted, books reviewed here 


may be obtained by sending money order or check with order. Price includes 35¢ handling charge 


Industry Problems Analyzed 
R)EVOLUTION IN THE PRINTING IN 

DUSTRY (Printing Research, P. O. Box 
: Mass. $ 


Eight members of this year's gradu 


Cambridg 


iting class at the Harvard Business School 


cooperated to produce this report, which 


analyzes such critical problems as labor 


management attitudes and the rising costs 


and narrowing profit margins faced b 





rinters and UDIIS 


rs. The report, writ 


t 
ten specifical] as a message to members 
of the graphic arts industry, was prepared 
after the authors had talked and corre 
sponded with more than 100 publishers, 
commercial printers, equipment manu 
tacturers, and others in the industry. One 
ection evaluates the industrial effects of 
such new developments as phototypeset 
ting, Magnesium printing plates, and elec 
tronic color scanning, and a final section 
liscusses and predicts the fucure of such 
re volutionary processes as xcro} rintinyg 


ind ferromagnetogral h 


International Terminology 

THE PRINTER'S TERMS, Second Edi 
tion, by Rudolph Hostettler; English col 
laborator Allen Dotson (SGM-Bucheres 
St. Gallen, Switzerland, $3.04 

Phis pocket-size book 1s not a diction 
ary buta list of printing trade terms in five 
languages. A picture section contains pho 
tographs and drawings of common print 
ing equipment and accessories, as well as 
component parts, with descriptive terms in 


English 


comprehensive list of technical terms in 


French, and German, while a 


cludes equivalents in these three languages 
plus Italian and Dutch. Key numbers per 
mit cross-reference between the list of 


terms and the picture section The book 
should be valuable to anyone, untamiliar 
with other languages who must work 
with technical manuals and textbooks not 


available in English translations 


World Advertising Art 
GRAPHIS ANNUAL, 1954 
by Walter Herdeg and Charles Rosner 
(Hastings House, Publishers, 41 E. SOth 
St., New York 22. $12.50 
{ 


for printers and 


edited 


As an idea source 
graphic arts designers, the new edition of 


this traditionall xcellent volume pre 


sents over (“OO cxamples Of contemporar 
advertising art from 19 countries. In 
cluded are specimens of booklets, folders 


Magazine and newspaper advertisements 


menus, programs, house organ covers 
ind packaging designs. More than 60 of 


the specimens are shown in full color. As 
i source of new, lively ideas developed | 


some of the world’s leading graphic arts 


lesizgners, this book offers innumerable 
hints for dressing up otherwise common 
place printed pieces 


Business-Industry Dictionary 

DICTIONARY OF BUSINESS AND IN 
DUSTRY, edited by Robert J. Schwartz (B 
©. Forbes & Sons Publishing Co., 8O Fifth 
Ave., New York I 1. $7.95: with thumb 
index, $8.95 

Many terms that cannot be tound in 
the ordinary home or office dictionary 

} 


have been included among the 45,000 


usiness, trade, and legal terms in this 


pecialized reference book. Asadesk man 
il the book IS SURLUCSTC | is an aid in 
helping the average businessman under 


! 
stand les 


, 


al terms common 


tracts. It should also prove useful to sales 


nen with customers in specialized fields 


Growth of Book Jacket 


DHE GROWTH OF THE BOOK JACKE 
Harvard University 
Press, Cambridge, Mass. $4 


' 
Mr. Rosner presents a surve 


( hark § Rosner 


ot the cal 
hiest KNOWN Hook jackets; a summary of 
the problems facing both designer and 


publisher in deciding upon the right jacket 


for various t pes of books ind asummar 
of mayor trends in book jacket design in 
cading countrics. More than 200 illus 


trations are included 


International Poster Annual 

INTERNATIONAL POSTER ANNUAI 
1954, edited | Arthur Niggli (Hastings 
Publishers, 41 | Oth Se, New 
York 22. $10.9 


Five hundred outstanding amples of 


poster art from 24 countries are included 
in the new fifth edition of this annual—a 
comprehensive source of ideas for anyon 


interested in ural hic arts design 


Where the Hyphen? 
WHERE THE HYPHEN? compiled 
kred A. Sweet W J Barse Publisher 
26 Central Ave., Massapequa, N.Y 


A time-saving aid for composing room 


 prootroom, this pocket-size book shov 


orrect Syllable divisions tor 18,000 com 





similar 


MC Liat 


1) 


the 


r 


Basic Design 
for Today 


lll. Newspaper Advertisements 


Sy G. AH. Petty 





changed 


th 


n, when starting 


scl 


I 


nM 


iriges 


itn 


st 


with 


Hog ads an agrceal 


hout louder 


1S¢ 


\ 


¢ 


iu 


s! 


great that this 


contust 


all 


mit shouting 


ther 


t 


nto 


Ort 


the 


{ 


sand out on 


Wt 


inize the clements into 


that reflects the 
t the ress 
( i cannot hely 
ment 


promincne 


the ad itself the 


B 


i coherent mass 


contrast. Or 


i| ject ana 


r I 


I tained 


Mia C ¢ 


wit 


© that one or 


Ol ittached tO a 


coms 
simplest an SICSt Way 


mite 


But irree 


ther mm ‘ I qualit 


Balance is achieved whe 


offset | another ¢ a 
il color or 


1 A small 


another of light 


INntCnse 1aCK Ul 


paper a 


mass 
It 


ifca 


Lt narrow Cc] 


lc, Shallow block ill 


lements and the it h 


st overcome lo all these factors 


Mla 
propriateness, me 


sho harmonious type, a 
lal 


which 


First Theory, Then 


clamoring 


is 


clever illus w, with all thes 


I 1 dispensed with I 


with Sy 


work 
than hi sentath 
wuld tell us mative 


len 


wether 


} 


math pe faces 


iscd 


Also 


not 


Or in ack Can bn 


1s sult contrast ta 


has been piace mi 


root that 
There 
ur message bree 


the n Asphale Drive 


the same time 


IS fie 
Est 


mind of the 


related 


lL hese 


theoretical o 


Phe most glaring error 


nate 


The 
ili © r the 


hin the 


may be 
The 


Varict 


more 
titors ad 
optain 
that 
1. All 

ot 


doing 


ittention 


Haldane 


n one element 
uniform Overt 
Ness results 


| ] 
lit May Dalance 


Mma 


{ 
r 
~7 


and 

be a 
aning the most 
1 border, and 
1ctalls 


study 


Practice 
| obser 


ts go tO work 


not unusual 


an unimag 


is the com 


and Bodoni 


, ' 
but only where 


ined. Emphasis 
ents at 


in cicn 


| | 
ail Gisplay 1s 
logical reason 


1 “For 


together 


am 


itting part 


he 
the 


three checked items < hard to 


tnree lower-case words break 


rhythm of the sentences 


In our reset (B the various elements 


been broken for sense and 


asily understood sequence. Mor 
placed on the ke 


stress has been 
read attention 


The 
} 


attracted D 


is more 


the contrast obtains 


three checked items, of secondar 


cssar importance 


Our s¢ 


are Casi 


resentation (C) is another 


ich d 


units 


on | 


froon n too smal] 


[he 


> thus ¢ 


isp] 


d | 
jammed to 


f read 


the 


are all 


itting GOWN On case O 


laced on the rices in 
{ here has a tendenc 


The in 


booklet is almost lost 


tashion nstrat 


! 
em 


to cheapen the product Vitation te 


ror a 


write 


In the reset (D), attention has been f 


1 on the name by the use of the cay 


Ss 


S¢ 

which 
' 

read and easier assimilated be 


The 


pecn 
manner 


ind lower-case line and the cap line 


are casicr 


cause of the contrast prices have 


such that there 


This 


that has 


assembled in 


ess confusion arrangement re 


white Spac 


Phe rules, the shape of which ties 3 


urally with the waves of a lake, ad 


est and effectively box the messag 


one Compact unit 


Third Presentation Commendable 


There is much to commend the third 


resentation (1 It has sufficient white 


pace (which made it stand out on the 


age of harsh, blatant ads all aimed in the 


lirection Of prospective new-home own 


certain degree 
It there 
ot 


whe re 


rs and th stress, tO a 


d where belongs 
ad 


ad tvi 
» SY} 


has been | lace 


is weakness in the it lies in the use 


light, condense in an < a 


they are not necessary, and in the handling 


f white space which, distributed as it 1s 


mn each side, places the in the com 


monplace class reviations ma 


be condoned 


Vhe re 


less res pcal 


insuthhent con 


Phe 
ot 


Signa 


is 


therefor 


tr 


ast 


two lines telling about the number 


available homes belong with the 


what the firm ts 


lOImng 


In our reset (F), these faults have been 


Attention is gained through 


balance 


climinated 


the off-center an arrangement that 


words 


permits more emphasis on the ke 


All words have been S$} le it and the 
rf | 
These are 


lace unit put where it ngs 


only three ads picked at ran 


ota 


it is impossibl 


1om from a re Sunday 1ssuc¢ met 


politan « Naturall 
to cover all | hases of ne wspi 
an article as short as this 


But one ith 


is: NO matter how it is set 


in 


tr will always remain with 


no matter what 


are selected, no matter how the 


| 


1OCS the 


Ex 


as long as the ad 
' 
do, it 18 successful 


lesizgn can do no 
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IS YOUR DRIVE PAVED? IF IT ISN'T Stony Ridge Hotel 


br! 2 nee L 3 y 


CHECK THESE POINTS EEKLY RATE 
AMERICAN PLAN. Wins MEALS 


i” PROVIDE A SAFE PLAY AREA FOR YOUR CHILDREN PER PER 
GIVE YOUR WIFE A BREAK. SAVE seg $ 00 

SHOES BY ELIMINATING ROCKS and DI 
INCREASE THE VALUE and BEAUTY OF YOUR HOME DAY and ep PERSON 


FREE ESTIMATE PER PER 
FOR AN ASPHALT DRIVE WEEK — 


PHONE BR. 3920 and op 


WEite FOR BCOKL ET 


BRUCE HALE DRIVEWAYS LEESBURG. INP gg RONE HO 


























Is Your Drive Paved? —a 


IF IT ISN‘T CHECK THESE POINTS ON TIPPECANOE LAKE 


Provide a Safe Play Area for Your Children Low Weekly Rates 

Give Your Wife a Break. Save Floors and Shoes American Plan with Meale 
by Eliminating Rocks and Dirt 

Increase the Value and Beauty of Your Home 


FREE ESTIMATE FOR AN ASPHALT DRIVE 
PER DAY PER WEEK 


Phone BRoadway 3920 PER PERSON PER PERSON 
BRUCE HALE DRIVEWAYS J. H, ROWR, Owner 


Leesburg, Indiana * Phone 98F30 











VETERANS! 
‘S60 DOWN 


*74 MONTHLY 
BUYS A BEAUTIFUL 
NEW 3-BDRM. HOME 


Building 102 Homes 
Several Nearing Completion 





AS LOW AS 


$650 


DOWN 
$74 MONTHLY 


BUYS A BEAUTIFUL 
NEW 3-BEDROOM 


HOME 


OPEN 


TODAY 1-8 P.M * DAILY 5-8 P.M 











OPEN 


TODAY 1-8 P.M. 
DAILY 5-8 P.M, 


GREENWOOD MANOR 


where route 31 joins 431 at 
south edge of Greenwood, Indiana 








GREENWOOD MANOR 


where route 31 joins 431 af south 
edge of Greenwood, Ind, 


B-Z HOMES, INC. 


PHONE BROADWAY 2449 


Building 102 Homes 
Several Nearing Completion 
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Scanning the 
Through the Eyes of 

















Face Lifting With Type 
@ What is to be read and seen in this item 
stems from an interesting and pointed let 
ter I recently received and should stimu 
late observations which can be interest 
ing and helpful to all interested in type 
I am sending more samples than I or 
linarily would,” my correspondent wrote, 
if | were submitting specimens more 
often. These specimens are practically all 
run-of-the-hook, bread-and-butter jobs, 
peak. In a shop like the one in 
which | am employed, there seldom comes 


60 tO 
a cal! tor anything else 

Ihe trade magazines are constantly 
praising the work of men like {names de 
leted here for obvious reasons} and rightly 
so. They deserve praise for their work and 
examples I see reproduced merit it. But 
| have often wondered what one of them 
could do in a shop like the one I am in 


TYPE IS CAPABLE OF PRODUCI 
ng emotional responses in the 78 


FIG. 1-Clear but mechanical type is dated and it lacks esthetic appeal 


“Announcement 


PACKAGE DELIVERY BERVICE NOW AVAILABLE TO YOU 


ANY PACKAGE UP TO 50 POUNDS 
BETWEEN DAYTON AND FAIRBORN 


PHONE 86-266) 


DAILY PACKAGE DELIVERY SERVICE 


FAIRBORN, OHIO 


FIG. 3--Here layout matches the old-fashioned, comparatively crude types 


where we are called upon to print every 


thing from a lady's calling card to a gro 
cer’s handbill, from a birth announce 
ment to an advertising program, and all 
f this with limited equipment as well 
as limited type assortments 
Che predicament of my correspondent 
is repeated SO Many times among printers 
that it falls naturally within the purview 
of this column. Scanning the scene, Ive 
observed its existence for ages, it scems 
The essence of what | am going to ex 
plain and demonstrate is what should be 


obvious but doesn't seem to be in the case 


60 


working in the craft today 
way aprinter 


of too Many 
Ihe simplest and least costly 
can go about improving his work and in 
creasing his sales and profits rests with 
rYPE—meaning more attractive types, 
usually newer ones. Some old-time faces 
still measure up, especially book types 
Caslon Old Style is one of these and seems 
presently to be staging a comeback, espe 
cially for display, for which it was not 
originally intended. Many later styles sur 
pass it for straight matter 
Most old-time display types 
in comparison with 


and many 
not to be called aged 
the majority of later ones, are no better 
than passé. Those having sound design 
qualities have become too common, with 
the same result. Printers—and the ad 
vertising agency art directors especially 

contribute to this loss by using a style 
willy-nilly when there’s a vogue for it, as 


there is presently for fat sans serif faces 
Be assured of one thing in any event: The 
publicity types available today are supe 
rior to the best ones of past generations 
Compare those being brought out during 
this generation with an equal number of 
the best available in the preceding gen 
eration (you can do so in old type found 
ers’ catalogs) and, unless you are one of 
the few utterly devoid of a sense for the 
esthetic, you'll be amazed at the tremen 
dous strides in type design 

A top-notch compositor or typographer 


will turn out a better job with an ordi 


PACKAGE DELIVERY SERVICE NOW AVAILABLE TO VOL 


PACKAGE UP TO 50 POUNDS 
BETWEEN DAYTON AND FAIRBORN 


ANY 


DAILY PACKAGE DELIVERY SERVICE 


nary type than a dub could possibly do 
with the latest and best. But that is an- 
other topic. An undeniable fact is that 
the work of top-notch man and dub alike 
will be improved proportionately as the 
design of the type used is better 

Figure 1 is a type which had quite a 
vogue for a brief time about 20 years ago 
It was resurrected from the dim past of 
more than 30 years before that by pseudo 
modernists with the avowed objective of 
giving printing and advertising a “new 
look.”’ Odd, isn’t it? The revival was short- 
lived. Its monotone character and square 
serifs make it mechanical and inartistic 
Compare this type with the one samplea 
in Figure 2, of comparatively late vintage, 
and unless you are devoid of esthetic 
taste you'll agree that it’s tremendously 
more attractive and equally if not more 
impressive in display use. In short, I con 
sider it not only one of the most attractive 
display types of all time but probably the 
most versatile. The cut lines tell the rest 
of what I want to say on this subject. 

A better comparison to demonstrat 
what type alone can do toward lifting the 
quality of printing is afforded by Figure 
and Figure 4. The first shows the an 
nouncement as it was done on order by an 
Ohio printer. The reset (Figure 4) follows 
the precise layout of the same copy and 
demonstrates more powerfully than any 
words could that type is the essence of fine 
typography, that no matter how a job is 
laid out and set—well or otherwise—it 
is better as the type used 1s better 


TYPE IS CAPABLE OF PRODUCIN 
g emotional responses in the 789$ 


FIG. 2—There’s artistry in this calligraphic style not yet seen too much 


Announcement 


PHONE BOR! 


FAIRBORN, OHTO 





| 


FIG. 4—Better-designed and less common types here make big difference 


[ go over hundreds of specimens of 
printing in connection with the monthly 
Specimen Review and I am unafraid to 
say that far too many printers are Saving 
at the spigot through failure to stock bet 
ter and more up-to-date types and losing 
at the | 
from discriminating customers and in the 


uunghole through loss of business 


better prices better work would command 
Are ou one of these? 
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SPECIMEN REVIEW 


BY J. L. FRAZIER ITEMS SUBMITTED FOR CRITICISM MUST BE SENT FLAT, NOT ROLLED OR FOLDED, REPLIES CANNOT BE MADE BY MAIL 


Improper Use of Yellow 
THE TOLEDO PRINTING COMPANY 
Toledo, Ohio We've commented before | 
on the cover formerly used on your house 
organ which, when torn at the fold, made 
two blotters. It was a good idea, we think, 


even though you've given it up. But there’s ROR 

something else you should give up, and double talker /mix master 

with valid reason. We refer to the use of 

ellow for printing type, even display, as dowager /eristocat 

you did on the front and back covers of Aide ant salads itl 


your August issue. The hue is the weak 
est nearest white of all colors, and drunk / jagabond 
we're sure even the sharpest eyes would 


experience difficulty reading the proverb 


in the box on the well-designed back | \ efficiency man /snapoleon 
cover. And that proverb is in larger and — | 
’ | 4 enthusiasm /spark pluck 
bolder type than the line “August, 1954 
over the calendar panel on the front. By 4 Pee SS Eee 
contrast, yellow would stand out effec 
tively against black. You wouldn't think 
of printing with black ink on black stock 
any more than you'd consider printing 
with white on white. Contrast is necessary, 
and yellow on white is only slightly better 
than white on white. Conversely, in any 
normal tone, blue is the nearest of all 
colors to black 
Guides for Proper Display — 
Characteristic spread from “‘An Unpsychological Dictionary,’’ 4- by 6-inch booklet produced and issued 
EBONY PRINTING COMPANY of New ; 
; . as a keepsake by the Lasky Company, quality printers of Newark, New Jersey. Described as ‘A vest 
York Your envelope enclosure an 
pocket word book,’ P. K. Thomajan is named author. A very high percentage of those who read the 
NOUNCINE a Vv mig one shutdow 1 doesn t whimsical definitions should be thrilled enough to make this attractive item good advertising for Lasky 
hold ae ntion because sO mucn 1s I m1 despite fact no plugs are attempted and name of company appears only in small type on final page 
I hasized by change S of type, particu arly Inner pages are printed in black and olive-brown on India stock, and the striking though simple cover 
changes within one style in alte rating is in white and “gold” on stock suitably matching the second printed color on inside pages of the item 


lines of caps and lower case. Three styles 

are too many for such limited copy. Our —_———_—— 
idea is that the wording of the announce | 

ment should be in the largest and clearest 





type. In the delicate and comparatively | carl dair: 

small cursive type, that part is weakest | 

Che signature group is overemphasized, a 

fault that is common to commercial print | 

ing, in contrast with high-grade magazine | 

advertising. DeVinne, one of the greatest | 

of American printers, admonished readers | 

of his books to ask the question, “What?’ 

The answer would be what deserved toy DESIGN 

display. A man equally great in the 

field of advertising, Ernest Elmo Calkins, WITH 

averred that if advertising copy was in 

teresting and influenced readers in favor 

of a product, they would discover where 

to buy the product even though the name 

of the supplier was in six-point type, 
tucked away in a corner of the ad. There 
is no logical reason why the name of your 

firm should constitute a lure. People are | 

interested in themselves and in getting 

the most for their money. If we correct PELLEGRINI & CUDAHY 

the emphasis in line with this philosophy, 

ve might also suggest balancing your de tata | 
sign ph sical] With the small cut in Striking modern cover from 8 by 5'2inch spiral-bound brochure of New York publishing house 
color on the left half and the message at Original, printed in bright red where brown is used here, is decidedly more striking and colorful 


61 










its right, both placed above the wide sig 
nature group, the general effect is one of 
unbalance on the right. Since there is too 
much space above and below the cut in 
red, the three lines of the message (your 

Sqn : : 
ope rs What?” ) could be made larger, and the 

two lines involving dates combined into ' 

typesetting compan) -2NC a single line below. Then, to make the 
: . important copy more emphatic, the sig 
nature could be reset smaller. There are 



















ORTH | REET + INDIANA better ways, but the suggestion is for im 
provement without starting from scratch 





We see no reason why “Ebony” in the 
signature should be so much larger than 
Printing Company 





Cover Must Excite Interest 


the Quality House of Printing VALLEY PRINTING SERVICE, Pomona, 

California The booklet that serves both 

to announce, a bit belatedly, your open 

MANEKE-KINZIE COMPANY ing for business and to outline your serv 


ice is commendable Except tor the cover, 


TULSA, OKLAHOMA it is excellent. The front and back cover 
pages are printed with your name repeated 
over and over again in weak brown on 
a pale green stock. This treatment is more 
suitable for the endpapers of a book than 


for a cover. Incidentally, since a single 


i? 
2) ietUresqUe Bur wor 


nice background 





quickest way. !f your 


















why not have us bring it up-to-date? 


printing preduces results. A trial w 


from a 
BUSINESS CARD TO A BOOK 


H. LANE COMPANY inc. /cstastisieo 1992/67 BarteRyMARCH STREET / BOSTON / HAncock 6-5 











Oddities exert a strong appeal. Glimpsing this 
illustration, who could pass up reading the blot 
ter or, reading it, miss the point—a strong, ap 
pealing one. Original is printed in deep brown 


and a heavy, harmonizing yellow on white stock 













line will contain a word or letters at the 























2 end of a name, then the complete name, 

* and then a word or some letters at the 
start of the name, the effect is confusing, 
and there are sixteen such lines on each 
it . page. In our opinion, the front cover 
j . : should have been devoted to some brief, 

7 : a r’ appealing copy that would attract the in 
\ ¥ , . terest of recipients. What you have printed 
‘ MOLT! M-K KARGDN BUSINESS FORMS PRODUCED ON HIGH-SPEED ROTARY EQUIPMENT on the first inside page under the heading, 
Introducing,” would have been much 

better. What we're thinking of is copy 

something like “Valley Puts Hills in Your 

Sales Graph, or better words to that 

effect. The inside pages are nicely ar 

ranged and well displayed forceful 

. Ve a without being too much so. We do think 

4 } the headings might have been more mean 

00 CE, ANOREVE ORIVE, RICSMONS 11, CAUTFORNIS » BRSCORS,d0% ingful than “Organization,” “Service,” and 

os) nee such. Get “you” in your display—some 

thing suggesting a benefit to prospects 

We'd reduce the Space between the head 

ing and text on page three to avoid the 

First of striking and uncommon letterhead designs above is by G. H. Petty Indianapolis. Characterful heavy display striking so near the bottom 
treatment of name group is feature of other office forms and the color is light blue on all. Second design of the sheet. The balance isn’t good. For 
by ace typographer Harry Kinzie demonstrates effective use of space below typing on most letters a firm just starting in business, we note 
Original is in gray and deep red on gray paper. Lower characterful heading in black and pale blue that the sam} ling of your types includes 


gray on white by John F. Bethune, typographer with James J. Gillick Company, of Berkeley, California some of the very best in the different 
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torms—roman, sans serif, etc. You have 
properly installed Lydian, which in our 
book is probably the most widely useful 
of any display type now available. The 
page showing specimen lines of the dif 
ferent styles is impressive. The cover, to 
repeat, isn't—it looks the worse because 
the inside pages are typographically much 
above average 


Good Spacing is Simple 

EDWARD K. HEss, JR. of Harrisburg, 
Pennsylvania—Your August blotter 
could be very nice but isn’t, and all be- 
cause of neglect of probably the simplest 
thing to do right—spacing of words. This 
is the more surprising because the over-all 
arrangement is good. The quotation fea 
turing the item is set in 18-point bold 
condensed, and yet spacing between words 
of all four lines is about 18 points. To 
make matters worse, the condensed type 
is letterspaced about two points, which 1s 
equally objectionable. The best spacing 
between words is not more than enough 
to set them definitely apart—just enough 
to keep them from running together. Five 
to-em spaces are ideal, whatever the size 


Its not what you eat 


that causes ulcers ; 


it’s what's eatin’ you. 


One of series of blotters of identical, impressive 


format by a Chicago printer. Featured quota 
tions—changed with each issue along with color 
and calendar—are wisely selected, and embody 


angles of interest sure to command attention 


of type, even in normal widths. Condensed 
type obviously calls for even less. If the 
type were not letterspaced, three point 
spaces between words would be about 
right; and, even as letterspaced, the space 
between words is double what it should 
be. Without the letterspacing and inor 
dinate word spacing, the next larger size 
of the type could have been used. There 
is definitely enough space available ver 

tically to permit the bigger type, which 
would add to the effect of the whole, and 
make your quotation of Horace Greeley 
coust. Other readers might find the state 

ment of the great pioneer newspaperman 
useful in their advertising. It is, ‘“Printer’s 
ink is the great apostle of progress, whos 
pulpit is the press 


Smart Use of Color Here 


NORMAN W. FORGUE of Chicago 
Your keepsake booklet, “Three Hundred 
and Sixty-five Days,” is as beautiful as 
they come—typographically, and in all 
ways. Composition in well-spaced Lino- 
ype Times Roman is a delight to the eye, 
both for its appearance and its readabil 


ity. The weight of this face, being just 
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THE JACKSON PRESS, INC 


Day and Night 


633 PLYMOUTH COURT 
CHICAGO 5, ILLINOIS 


Phone HArrison ] 6249 $0.5) 


INQUIRIES SOLICITED 


216 Sb GRAND AVENUE 


PORTLAND 14 OREGON + F17903 


A long line being desirable, with type not at all big, the top letterhead demonstrates proper use of ex 
tended type. Calligraphic initials on original are a soft red. Interesting, striking styling features second 
heading printed in black and a beautiful brown on white. Alan Smith, new general manager of associa 
tion, rightly considered crude design formerly used wasn't creditable to printers’ organization and en 
gaged Stan Engel, of Federated Press, Montreal, to lay out this excellent new one. “Agency” may be 


overemphasized, but the heading at the bottom is interesting. The second color is a deep orange 
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That typographic 
strated by this co 
Gehnrich Associat 


deep red-brown r 


plate in black 


Folder spread exe 


and functions in « 
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design may be beautiful-even ‘‘sweet’’--and forceful at the same time is demon 
ver from brochure of the National Association of Printing Ink Makers produced by 
On tan stock of 


natching plastic binding and solid circle under emblem, here indicated by benday 


es, New York advertising agency original, type and emblem are in 


gold.” Circle was applied by silk screen printer, work otherwise being by offset 








emplifying simple and yet interesting use of rule which serves to separate elements 


fecorative way. Original printed in gray and deep red on rough pale gray paper 


enough heavier than most book styles, jus 
than the 
joys, and that is considerable and growing 
More {¢ lic at style S are 
sott but 


tifies a much wider us¢ style en 


quite all right on 


papers not satisfactory on the 
glazed and coat 
We're just making a point for pos 
other readers. The Times 
on the plated 


The piece 


1 stocks in such wide use 
toda 
sible benefit to 
Roman is not a bit too heavy 
F booklet 
a couple of additional remarks, compli 

and we trust helpful to 
others. Some good printers print type in 


stock Of your inspires 


mentary tO you 
huc Is «ct 
form 
yellow 1s so weak 
that it affords 


ellow—usually because the 


required otherwise in a 


sired Of 
They shouldn't, because 


in value and light in ton 


TiPS OW 


CONTRAST 


n typographic design to 


TYPOGRAPHY 


nterest, or to present 
{ importance. It may 


used singly or ir 


1 Contrast of size, as di 

large initial with small t 
lustration 

2 Contrast of weight, for ex 


hick and thir 





type faces, t 
t tonal values, et 

3 Contrast of structure. I ype face 

tural categories: sans, square 


ve letters form one group. T 


Contrast of form, 
letter versus the tall conde 
§ Contrast of texture, as « 


6 Contrast of direction, 


J Contrast of color 


THE TYPESETTING SPECIAL 


Dakk & Curry 


TYPOGRAPHERS & ELECTROTYPERS 


SOUTH, MINNEAPOLIS 15, MINN 


ST DOES IT BEST 


506 FIFTH AVE 


FILLMORE 1491 


Educating a prospect can develop a customer 
Explaining basic principles of good type work, 
as this blotter does, new series of Minneapolis 


typographer should accomplish that good result 


too little contrast between printing and 
paper. As spot backgrounds for sketches 
on the cover and background for the 
framed portrait on the page facing the 
title page of your booklet, vellow can be 
just what the doctor ordered, especially 
when the stock is cream-toned like your 
cover. We note that the 
small sketches and the type of the title on 
the cover are printed in brown while the 
type on pages inside is in black. That was 
really smart! The title would be too strong 


oval border of 
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Done a generation ago, this card by Chris Ber 
an, San Francisco, stands up with best today 


if in black, and the relatively small type 
of the text too weak if printed in brown 
With the text in much smaller type than 
the title and the brown a heavy one, the 
tones, following through, seem quite even 
Some might not even notice the difference 


Good Work in Small Shop 


O. R. THOMPSON of Xenia, Ohio 
You do good work on the kind of jobs 
turned out in the smaller shops—business 
cards, stationery, programs, and such. Sev 
eral items offering more than the usual 
opportunity indicate that on bigger and 
more important work warranting higher 
grade papers and larger expenditures by 
customers, you'd measure up with the best 
You properly lean heavily on Lydian and 
Lydian Bold; you might feature it more 


November 54 


Sundey Monday Tuesday Wednesday Thursday 


I 








28 29 30 


Another leaf from notable calendar of Cincin 
nati typographer; others have been previously 
shown. Second color on original is green-yellow 


because some of the types 


than you do 
you are probably forced to use are not uy 
to standard or are old—like the only Old 
English found in any of your work, and 
the block ) style. If, in place of 


these, you had the beautiful Goudy Text 


gothic 


and one of the modern sans serifs, numer 
ous items would be better, and without 


making any other changes in design 
We're 


nouncement that it's time to order Christ 


especially interested in the an 
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The }.W. Ford Company, Advertising Typographers 


mas greetings. Folded the long way, and 
from the top, the front leaf is cut to a 
point, the effect simulating the back of an 
envelope, with “It’s Just Around the Cor 
ner” printed on the flap and with bands 
of holly along the slanting bottom edges 
A second color would add much to this 
item and should not have cost much, con 
sidering the probable length of the run 
Our favorite of all the nice specimens is 
the letterhead for Fairborn Furniture. It is 
a neat looking and well arranged and dis 
played item which is given a big lift by 
the simple expedient of printing the nam« 
over a band of rich yellow. Here, indeed, 
is the kind of spot where yellow is at its 
best. The envelope is in keeping with this 
design, in that it follows as far as possible 
the same mode of handling. From the 
standpoint of craftsmanship, there is only 
one fault to point out. You sometimes 
space lines of display too closely. A cas« 
in point is the utle page, “Dance Revue 
for 1953.” Both the group above the or 
nament and the smaller one below are 
line-spaced too closely. In such circum 
stances, spacing. is a relative matter. If 
there were less space between the two 
groups, the lines would not seem so 
crowded. If you'll study the page a mo 


Saturday 





am today... 





| WARBL 
HeART | 


sine 42-pt 


A type face re-introduced to add 


aa a little zest and capture the spint | 

| ne : f the old melodrama. A foundry 

face, it is available only as elec 

| . trotypes, plastic plates, or repro 
duction proots 


| Cecil H. Wightson, Ine. | 


| 

| COMPLETE COMPOSING ROOM SERVICE 
74 India Street, Boston 10, Mass. HAncock 6-1150 
| Produced by phot omposith Have r new 


| Saeeereree ra | 


No gem of typographic beauty, this lively card 


of Boston typographer impels certain interest 






















om American Amst 
Vat 152 


Front of folder for enclosing loose specimens by Raymond F. DaBoll, leader in the art of calligraphy 


Informal position of the design violates balance with a purpose, obviates unstimulating static, com 


mands attention most effectively. The original of this letter-size folder is printed in bright red-orange 
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Morris Reiss and—Reiss Printin 


133 RAST B4™ STREET NEI YORK 2 * BUTTERFIELD 85-4338 


Cecil HL. Wrightson, Ine.» 


(artin (¢ raftsmen : 


MAKERS Of BETLER IMPRESSIONS IN PRINTING... SINCE 1908 


1606 W. luzeRne street- philadelphia 40, pa.- phone, Ba 6- 2222 


THE RANTOUL PRESS ... 


AVEN tf -* @awnt t HLiin 


Luatity printing since 1875 


1955 INTERNATIONAL 


WILLIAM ... £§ ISHOP COMPANY 


Power and good taste are combined most effectively in striking, though simple, letterhead of small 
shop shown at top. Wrightson’s unusual design is printed in black and soft green-gray on toned paper 
Original of Carlin’s, with initials blue and rest brown on India stock, is decidedly better than our 
reproduction indicates. Original of Rantoul design is in two colors, triangles being in a very deep olive, 
used more to tone them down than for color. Floyd C. Larson, head man at U. S. Navy printing plant, 
Great Lakes, and ex-president of Chicago Club of Printing House Craftsmen, is responsible for the 
Printing Week heading. Names of committee members extend all along left side. On original the second 
color is a pleasing dull blue. Strictly speaking, the emblem should be printed only in vermilion. Second 


color on original of heading at the bottom, by Egdon H. Margo of Los Angeles, is rather deep brown 
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ment, you'll sense the tightness where the 
type appears and the vast openness around 
and especially between the type. We'd 
surely like to see you geta crack at work 
justifying better papers and less emphasis 


on price 


Color Simply Applied Scores 


J. F. HUTCHISON, Winnipeg, Canada 
We feel complimented by the way you 
submit the samples of your work, neatly 
mounted in folders. We compliment you 
because the presentation bespeaks a care 
ful craftsman, proud of his work as you 
well may be. It is indeed rare that we re 
ceive so many small everyday commercial 
forms as expertly handled. You're a top- 
flight printer, and your house, Commer 
cial Stationers, deserves the wide patron 
age of Winnipeg business houses the large 
number of names on the many items indi 
cates’ you enjoy We yearn to do an ex 
tended detailed and complimentary cri 
tique, but are circumvented by limitations 
of space and the need to stress highlights 
so all readers may benefit. Where desir 
able, you achieve striking and colorful ef- 
fects without resorting to stunts or tricks. 
Modern layout, often avoiding the static 
centered forms, is frequent. Contributing 
is color use. You make excellent use of 
all-over, color-printed backgrounds, some 
times singly, with possibly open panels, 
or divided on the job for two or more dif 
ferent hues. A blotter shines with back 
ground panels in yellow, red, and blue 
These lay on a lot of color and make the 
items appeal powerfully. Such panels often 
compensate for art work. They don’t com 
pete with type as art might, but really em 
phasize it—and plates, all know, can be 
home-made.” To make the most of color 
you intelligently avoid the common pri 
mary and secondary hues. The effect of 
the blotter for July, 1953, is a case in 
point. Two-thirds of the lateral space is 
covered with a deep terra cotta, the right 
hand third with a pleasing, not stark, yel 
low—colors bleeding off. Type matter, 
including the calendar, overprints in black, 
with the name and address in a shallow 
open (white) panel cut out of both color 
plates near the bottom. Again, you some 
times use no black—could use more color 
where black is customary than you do, as 
most readers also could. The issue of The 
Winnicraft promoting Ladies Night, the 
invitation; and other forms for the occa 
sion are beautifully done in deep red and 
light blue-gray on pink stock—beautiful 
and impressive. There is but one fly in the 
ointment not too serious in your Case 
Though never so pleasing as types of reg 
ular proportions—height to width—con 
densed and extra-condensed may be used 
where limited space justifies and where 
they are, therefore, purposeful. In a few 
instances, you've used them where condi 
tions arent fitting, we suppose in defer 
ence to a now passing vogue which looks 
upon this technique as reflecting a modern 
effect. Obviously, any change in the shape 
as well as style of type provides contrast 
and emphasis, but we're sure a typogra 
pher of your ability realizes adequate con 
trast for emphasis is possible without al 
solute disharmony. We've truly enjoyed 
this work and hope you'll continue to let 
us see more Of It 
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OFFSET 


By Charles F. King 


Standard Color Printing Sequence Not Always Best 


Many authorities seem to think that 
when color television becomes popular 
there will be an increased demand for 
four-color printing. The thinking behind 
this deduction seems to be that the gen 
eral public will be so in the habit of view 
ing everything in natural color that it will 
not be able to appreciate black-and-white 
reproduction. There is also the possibility 
that equipment manufacturers may make 
multicolor printing cquipment in sizes 
much smaller than those now available. In 
the meantime the swing to full color has 
been gathering momentum for a number 
of years, and offset lithography has had 
its effect in adding impetus CO this swing 

Nothing, however, has had as much 
effect as the readily available color copy 
in the form of colored photographic trans 
parencies and various types of color prints 
The use of masking methods with a min 
imum of hand correction has made a set 
of color separations inexpensive when 
compared with older methods of handling 
full color. Eastman Kodak has even gone 
so far as to develop a completely mechan 
ical method of reproducing 35-mm. Ko 
dachromes in three colors. The whole 
process 1S ZK ared to produce reasonably 
exact reproductions that can be used when 
only a fairly accurate color rendition is 
required. This makes possible the intro 
duction of color into markets out of which 
it previously has been kept by cost 

Although theoretically just three colors 
should be all that 
full color, experience has shown that black 


re needed tO re} roduce 


must be used even when special colors 
such as those recommended for the Ko 
dak process are used. But black often pro 
sents problems when type matter must 
also be printed from the same plate as the 
black portions of the illustration. In some 
cases Of wet printing, five-color presses 
have been purchase { in order to make 
separate black plates for the illustration 
and the line or type matter. Likewise, in 
some full color work run on single-color 
presses, the job is put through the press an 
extra time to print the type. The problem 
is to print a dense black on the type with 
out making the illustration muddy 


Many Use Only One Sequence 


There are a great many pressmen who 


bound by 


are hide tradition when it comes 
to the sequence in which colors should be 
run. Likewise, there are some trade houses 
and color-correction artists who have only 
one color sequence with which the y are 


acquainted and with which they are abl 


to work. This greatly limits the flexibility 
of the process, and in many instances low 
ers the quality that can be obtained. Per 
haps there are those who will say that 
what we need is more standardization 
within the industry, and a standard color 
sequence is to be desired rather than chang 
ing even that to fit the character of the job 
or the equipment on which the job is to 
be run. True as this may be, with compe 
tition what it is today, a lithographer can 
not afford to produce an inferior job or 
a more expensive one just for the sake of 
standardization. And with greater demand 
for full-color work, many pressmen will 
attempt to run process work who in the 
past have limited their activity to black 
and-white or perhaps two-color printing 
In determining the sequence of colors, 
consideration must be given to a number 
of factors. These include the type of equi 
ment, the nature of the job, and the re 
spective sizes of the color areas. The most 
accurate color re production requires a dif 
ferent plate-making procedure if the col 
ors are to be trapped wet than is required 
for dry printing. The same may be said for 
color sequence. If a job that contains both 


type matter and illustrations in color is to 


be printed dry (all four colors run sepa 
rately on a single-color press), a beautiful 
result can be obtained by running the 
black down first. Since the black will be 
printing directly on the blank stock, it will 
tend to print more sharply than if it were 
laid over three thicknesses of dry ink 
Furthermore, it should not be necessary to 
slight the amount of ink used in order to 
achieve a clean result. Both the sharper 
print and the fact that succeeding col 
ors may be adjusted will permit enough 
black to be carried to give a dense tone to 


the type matter 


Yellow Must Be Transparent 

One word of caution must always be 
viven when a sequence is suggested that 
does not call for yellow to be run first 
down. A completely transparent yellow 
ink must be used. The conventional first 
down yellows are Opaque to a greater or 
lesser degree depending on the supplier 
When these are printed over black, a 
musty greenish tone results, but when a 
completely transparent yellow is used it 
acts to intensify the blackness. Another 
fact that should be noted is that many of 
the transparent yellow materials are very 


Demonstrations Via Color TV to Highlight 
Litho Clinic in Chicago November 5-6 


The dramatic impact of live demon 
strations, via full color, closed-circuit TV, 
will provide the highlight of the two-day 
Litho Clinic sponsored by the Graphic 
Arts Association of Illinois, and to be con 
jucted by the Lithographic Technical 
Foundation, Nov and 6 at the Morrison 
Hotel in Chicago 

According to William H. Sleepeck 
president of the Illinois GAA, this will 
mark the first use of color TV in a clint 
of this kind. While color TV is consider 
ably more expensive than the black-and 
white version, Mr. Sleepeck said, the I] 
linois association felt that the element of 
realism color would add to the demon 
strations would make it worthwhile 

Seven authorities from the Lithographic 
Michael 


H. Bruno, will demonstrate and describe 


Technical Foundation, headed by 


latest methods and materials for albumin 
platemaking; LTF’s new ungrained dee 


etch plate and its new copper-aluminum 
plate; new light source for contact print 


ing; new press wash methods and other 


} 


subjects of interes 


1} 
t to lithographers. The 


demonstrations will be picked up by TV 
color cameras and relayed to TV monitors 
at strategic locations in the meeting room 

A special attraction of the two-day pro 
gram will come Friday evening when 
many of the winning entries of the 1954 
Litho Awards of the Lithographers Na 
tional Association will be seen. An infor 
mative discussion of “Lithography’s Fu 
ture in Color TV” will be presented b 
technicians from RCA and LNA 

Cost of the two-day clinic, including 
dinner on Friday and lunch on Saturda 
is $20 per person if reservation 1s received 
before Oct. 2 Atter that date, reserva 
tions will cost $25 per person. The pre 


Frida Nov 


afternoon at () 


gram begins at 1:40 P.M 
» and ends Saturda 
P.M. Additional information may be ol 
tained from Frank J 
tary and general manager of the Graphu 
Arts Association of Illinois, Inc., 105 W 
Monroe Street, Chicago, or from Wade 
director of the 


Bayamer secre 


| Griswold exccutive 
Lithographic Technical Foundation, 1341 
| th Street Ne W \ Orr 
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in sunlight. Such a color might 
n an envelope stuffer or the inside 
1 a magazine, but could not be 
materials such as calen 

rs, window cards or 

rinted matter whi h is Exposed 
extended period How 
permanent yellow Inks 


t to light as any of the 


it is Often advantageous 
llow down last. Yellow 1s 

colors to judge when 

on white paper. Man 

that the have derived 

enefits trom their “color 

the fact that they were abl 

nsity of the yellow the 

viewing it under blue 
there are pressmen who 

| lue cobalt glass on hand 

in when they are running yellow, view 
yoth the press sheet and the O.K., through 
the blue glass to determine whether they 
ing the correct amount of color 


down, it 1s a sim 


Wiis run last 

© s whether the correct 

umount is being carried, because it is the 

ellow that finishes the job. Too much or 

too little c detected immediately by 
checking the appearance of the print 

printing, there are a number of 

which in some instances are fol 

to the letter. One of these rules 


lightest colors must be 


that the 
1 on the first units and the last unit 
d have the darkest color. The basis 
for this rule is that a larger amount of the 
light color could be picked up by succeed 
ing units without noticeably affecting the 
shade of the darker ink. For example, it is 
thought that quite a large volume of yel 
low could be mixed into a black before it 
i alters the shade of the black, 
whereas only a very small amount of black 
would make a yellow dirty 
Following this line of thinking, there 
i number of color sequences which 
be used when a job is run ona pair of 
color presses. For example, some 
ssmen always run yellow and black 
the first press. Others always run yel 
low and blue. Sull others run yellow and 
red. But it yellow is reserved tor the last 
ume through the press, even though it is 
transparent and is on the first unit of that 
press it can be controlled accurately by 
noting its effect on the finished print. This 
makes ssible a much more uniformly 


printe Le 


Some Emphasize Color Volume 


There are some lithographers who pay 
intention to the rule about running 
first Dut give more attention 

volume ot color required, It, for ex 

is a heavy coverage of blue, 

coverage ot yellow, they will 

ww down first; but if the bluc 

very light, they will run it ahead 
cllow. In making their decision, 

they consider the possibility that a large 
volume of the first color may result in 
some of it transterring to the next unit 
and polluting the succeeding color. In 
cases where there 1s only light detail on 
the black plate, the black may even be 
printed first, with the idea that—with a 
vood stft black down first on blank stock 
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Actress Peggy Wood (second from left), known to television viewers as “Mama,” took her television 


‘family’ on a tour of the New York plant of Rogers-Kellogg-Stillson, of which her husband, William 


H. Walling, is board chairman. Others on the tour included (from left) Ruth Gates (Aunt Jennie), Jud 


son Laire (Papa), Robin Morgan (Dagmar), 


Florence Lohman, Miss Wood's secretary; Ralph Nelson, 


“Mama” program director, Group is inspecting a sheet of weighing machine tickets showing pictures 


of famous movie stars, including Miss Wood, which was run in four colors on the Harris press in rear 


there will be little chance of very much 


black transferring to succeeding units 
Another reason sometimes given for 
running the lightest form first 1s to reé 
duce the possibility of smears. On mult 
color presses where the freshly printed sur 
faces of sheet come directly into contact 
with transfer cylinders as the sheets pass 
from unit to unit, the possibility of ink 
smearing is always present. The heavier the 
ink coverage, the greater the likelihood of 
smears becoming troublesome. By reduc 
ing to a minimum the number of cylin 
ders with which the heavy coverage of ink 
must come into contact, the possibility of 
trouble from smears is also reduced 


Adjust Cylinder and Ink 
To Print Better Solids 


The first important factor in running 
better solids on a small offset press is the 


adjusting of the impression cylinder for 
light pressure. This is the cylinder that 
pulls the sheet through the press with its 
per fingers, holds the paper in run 
ning contact with the blanket to pick up 
the image as it goes through the press, 
and then ejects it after the impression has 
been pick« uy 
The second important factor to con 
sider is the consistency of ink. The ideal 
condition of ink for running solids is a 
short buttery type of ink without tack 
The finger test is a simple way of tell 
ing roughly whether your ink has too 
much tack. Put a dab of ink between yout 
index finger and your thumb, separate 
them. If your ink is too “short,” the threads, 
created by separating your fingers, will 
break easily. If your threads hold, it has 
Tacky” ink should be fixed to a 
consistency with the addition of 
tht varnish 
The be St pa} ers for running solids are 
those with a high “pick” resistance, and 


surtace-sized 


There are,two other reasons sometimes 
given tor altering the color rotation. Both 
of these concern the lithographing charac 
teristics Of inks. For multicolor presses, 
the accepted way to make inks is to have 
each color less tacky than the preceding 
one. When a last-down color is so soft it 
will not keep clean without carrying an 
excessive amount of acid in the fountain 
solution, it is sometimes advisable to stif 
fen this last color and run it in the next 
to-last position. Frequently the next-to-last 
color will not have as strong a tendency 
to scum even when its tack is reduced as it 
would have if run in the last position 
Running a darker, heavier color ahead of 
the last unit may require more frequent 
washups to keep the unit clean, but there 
are times when this is more than com 
pensated for by eliminating down time to 
etch out the plate, or even replace it, sev 
eral times during a run 

The other reason concerns ink piling 
Although ink piling on the blanket of 
single-color presses gives trouble at times, 
on multicolor equipment it may pile on 
each succeeding blanket, even though it 
may not pile at all on the particular unit 
from which it is printed. By transferring 
this offending color to the last unit, the 
trouble may be eliminated 


Multicolor Press Is Best 


Although there are those who always 
claim that the only way to obtain the 
most perfect reproduction is to print all 
colors dry, experience indicates that.jobs 
which are most uniformly printed from 
sheet to sheet throughout the run are 
printed on multicolor equipment. This 
appears to be true both in letterpress and 
offset lithography. At least part of this 
trouble stems from the practice of run 
ning an opaque yellow down first. Wide 
variations in the amount of yellow car 
ried can be overlooked by the most ex 
perienced pressmen and the whole job 
can be an up and down affair. When yel 
low is run last down, these variations in 
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color can be observed easily and press ad 
justments made quick] 

Not only does running yellow last down 
tend to make for more uniform color ren 
dition, but it also permits black text and 
line matter to be run with the full den 
sity of the ink without affecting the vig 
nettes. The whole job may be toned up or 
down in gray value in order to compen 
sate for the first-down black and an excel 
lent reproduction will result. Furthermore, 
running a transparent yellow as the final 
color tends to give the whole print an 


overall sheen so often lacking in litho 


graphic printing. Each job should be stud 
ied to determine what sequence of color 
should be employed to obtain the best 
quality 

In wet printing on two-, four-, or five 
color equipment, Many factors can influ 
ence the selection of the color rotation 
best suited for the job. These may include 
ink piling, smears, ink coverage, and in 
tensity of color. There is no strict formula 
which will apply to all cases. However, it 
will be found that such factors as plate 
life, printing quality, uniformity, and pro 
duction speed will vary as color sequence 


is altered 


Purchase of Two Firms Announced 
By U. S. Printing & Lithograph 

William Walters, president of Unit 
ed States Printing & Lithograph Co., Cin 
cinnati, has announced the acquisition by 
his company of the Northwestern Litho 
graphic Co., Milwaukee, and the Simpson 
& Doeller Co., Baltimore 

Manufacturing operations of North 
western Lithographing will continue in 
the present plant, and the company will 
be operated as a division of U. S. Printing 
& Lithograph. Kenneth J. Wollaeger, for 
merly president of the Milwaukee con 
cern, becomes division manager in charge 
of flexible packaging production. Oper 
ations at the present location of Simpson 
& Doeller will be discontinued, accord 
ing to Mr. Walters, and will be consoli 
dated as soon as possible in the Baltimore 
plant of U.S. Printing & Lithograph 
Rigby Printing Co., Kansas City lithographic 
firm, recently solved a tough installation prob 
lem with ease by hoisting each unit of a new 
Miehle press through a fourth-floor window with 


a@ power crane. The press was assembled inside 




































QUESTIONS AND ANSWERS 


Charles F. King will answer questions on offset problems. Write to him in care of The Inland Printer 


Establishing Press Charge 

Q.—We have just received and are in 
stalling a two-color Miehle No. 41 offset 
litho press. The size of this press, as you 
probably know, is 30x39 inches. We have 
been discussing the proper charge per 
hour, or perhaps per thousand impres 
sions, of this two-color press. Perhaps the 
charge per hour would be more suited to 
our requirements, since the speed is so 
variable. Are you in a position to advise 
us on the prevailing hourly charge? Or 
could you refer us to someone or some of 
ganization that could give us this infor 
mation on proper hourly charges? 


A Without knowing any details 
about your accounting setup and the de 
gree to which you break down costs, plus 
many other items strictly related to your 
individual organization, it would be im 
possible for me even to hazard a guess as 
to what the rate on this press should be 
In some accounting systems, a piece of 
equipment such as this is charged off the 
books at no value by the time it is 20 
years old. If the press operated one shift, 
tive days each week, at 100 per cent ac 
tivity, this cost alone would run in the 
ne ighborhood of $1.50 per hour. Some 
Organizations figure that the equipment 
will be down a certain portion of the 
time. This portion varies with different 
types of work, and allowances are also 
made for breakdowns, repairs, and un 
avoidable down time. You would thus 
start figuring the cost at about $2.00 per 
hour. To this should be added the shar« 
of administrative expenses, rent, and gen 
eral Operating expenses which this press 
is supposed to pay. These costs plus the 
cost of the crew for the press, multiplied 
by their hourly rate, will give a usable 
charge per hour 

The general practice is to establish the 
rate on an hourly basis and then estimat 
jobs on the expected sheets per hour. A 
job which may be expected to give trou 
ble may be estimated at 2,000 impres 
sions per hour. Other jobs may be esti 
mated at 3,000 or 3,500 sheets per hour 
In this manner variable speeds may be 
taken into account. Some accounting sys 
tems even take into consideration the ink 
consumption, but unless the class of work 
is quite standard it is possible to lose 
money on some jobs and not know it 

Within the lithographic industry there 
are two trade associations, the Lithog 
raphers National Association and_ the 
National Association of Photo-Lithog 
raphers, both of which are interested in 
lithographic costs. | believe you can ob 
tain more specific information from either 


of them if you are a member 





Testing Color Matching 

Q.—In the May, 1954, “Offset Ques 
tions and Answers,” you wrote about a 
method of testing color aptutude that is 
based entirely upon color-matching abil 
ity. This test was designed by the Inter 
society Color Council. Because we in Hol 
land are very interested in this test, we 
would like to know if it is possible to get 
this test material 


A.—I am intormed that the equipment 
for making this test may be purchased 
from the Federation of Paint and Varnish 
Production Clubs, 121 Broad St., Phila 
delphia, Pa. In some instances in this coun 
try, trade associations and other groups of 
individuals are purchasing the equipment 
ind renting it out to members on a pet 
diem basis. In this manner, the employees 
of a number of companies may be tested 
at a very small cost to the employe rs 

As I mentioned previously, much of the 
testing thus far done with this material 
has been by companies in the paint indus 
try, but the test should also be of help to 
printers 


Ink Is Not at Fault 

Q.—The enclosed sheet was printed 
with the ink supplied by my company 
You will note that the sheet has an all 
over gray look The pressman said this 
was scum caused by our black ink. You 
can see that the paper is perfectly whit 
along the gripper edge. This shop has 
been using our ink for a long time and 
this is the first complaint I have ever had 
like this. Frankly, we do not know what 
to do to the ink {oO make It SCO} doing this 
Do you think it is the ink? If so, what 


can we add to correct it? 


A You do not say whether this sheet 
was printed from a deep-etched or sur 
face plate, but from the looks of the sheet, 
I think it must have been a surface plat 
If this is the case, the condition looks like 
what the Lithographic Technical Foun 
albumin scum With the 


high temperatures and relative humid 


dation calls 


itics which have been present in most 
parts of the country in recent weeks, such 
a condition is very likely to occur unless 
special precautions are taken. I would 
sugyvest that you advise your customer to 
study carefully one of the latest LTI pub 
lications, ‘How to Make and Run Better 
Zinc Surtace Plates, 
how to prevent such a condi 


been responsible for 


The book explains 
thoroughly 
tion. Had your ink 


scumming, it would have shown up as 
fullness in the tone values and filling in of 
the shadow dots. None of this is present 


on this sheet 


69 

















Such a color might 


y 1} an envelope stuffer or the inside 


page of a Magazine but could not be 


ed tor display mate rials such as calen 
uf izine Covers, window cards of 
ther printed matter which ts exposed 

t ight for any extended period How 
| ire permanent yellow inks 

whiict i fast to light as an of the 





In dre rinting it 1s often advantageou 
to print the yellow down last. Yellow i: 
one of the hardest colors to judge when 
] 1 recti on whit paper Man 
plants have found that the have derived 
the greatest benefits trom their color 
PMonOtn from the fact that they we re able 


to control the lensity of the yellow the 
Wore rinting | viewing it under blue 
hight Likewise there are pressmecn who 
have a piece of blue cobalt glass on hand 
ind, when they are running yellow, view 
both the press sheet and the O.K , through 
the blue glass to determine whether they 
ure Carrying the correct amount of color 
When yellow 1s run last down, it 1s a sim 
pole matter to see whether the correct 
umount is bemg carried, because it is the 
cllow that finishes the job. Too much or 
too little can be detected immediately by 
checking the appearance of the print 

In wet printing, there are a number of 
rules which in some instances are fol 
owed to the letter. One of these rules 
tate that the lightest colors must he 
placed on the first units and the last unit 
should have the darkest color The basis 
for this rule 1s that a larger amount of the 
light color could be picked uy by succeed 
ing units without noticeably affecting the 
shade of the darker ink. For example, it is 
thought that quite a large volume of yel 
ww could be mixed into a black before it 
greatly alters the shade of the black, 
whereas only a very small amount of black 
would make a yellow dirty 

Following this line of thinking, there 
ire a number of color sequences which 
may be used when a job is run ona pair of 
two-color presses. For example, some 
pressmen always run yellow and_ black 
on the first press. Others always run yel 
ow and blue. Sall others run yellow and 
red. But if yellow is reserved for the last 
tume through the press, even though it ts 
transparent and is on the first unit of that 
press it can be controlled accurately b 
notng its effect on the finished print. This 


makes possible a much more uniformly 


Some Emphasize Color Volume 


There are some lithographers who pay 
some attention to the rule about running 
light colors first but give more attention 
to the volume of color required, If, for ex 
umple, there is a heavy coverage of bluc 
ind a lighter coverage of yellow, they will 
run the yellow down first; but if the blue 
form is very light, they will run it ahead 
tf the yellow. In making their decision, 
they consider the possibility that a large 
volume of the first color may result in 
some of it transterring to the next unit 
and polluting the succeeding color. In 
cases where there 1s only light detail on 


plate the black may even he 


the black 
printed first, with the idea that—with a 


vood suft black down first on blank stock 
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Actress Peggy Wood (second from left), known to television viewers as “Mama,” took her television 


family’’ on a tour of the New York plant of Rogers-Kellogg-Stillson, of which her husband, William 


H. Walling, is board chairman. Others on the tour included (from left) Ruth Gates (Aunt Jennie), Jud 


son Laire (Papa), Robin Morgan (Dagmar), Florence Lohman, Miss Wood's secretary; Ralph Nelson, 


Mama” program director. Group is inspecting a sheet of weighing machine tickets showing pictures 


of famous movie stars, including Miss Wood, which was run in four colors on the Harris press in rear 


there will be little chance of very much 


black transferring to succeeding units 
Another reason sometimes given for 
running the lightest form first is to re 
duce the possibility of smears. On mult 
color presses where the freshly printed sur 
faces of sheet come directly into contact 
with transfer cylinders as the sheets pass 
from unit to unit, the possibility of ink 
smearing is always present. The heavier the 
ink coverage, the greater the likelihood of 


hecoming troublesome. By reduc 


smcars 
ing to a minimum the number of cylin 
ders with which the heavy coverage of ink 
must come into contact, the possibility of 


trouble from smears is also reduced 


Adjust Cylinder and Ink 
To Print Better Solids 


The first important factor in running 
better solids on a small offset press is the 
adjusting of the impression cylinder for 
light pressure. This is the cylinder that 
pulls the sheet through the press with its 
gripper fingers, holds the paper in run 
ning contact with the blanket to pick up 
the image as it goes through the press, 
and then ejects it after the impression has 
been | icked ul 

The second important factor to con 
sider is the consistency of ink. The ideal 
condition of ink for running solids is a 
short buttery type of ink without tack 

Ihe finger test is a simple way of tell 
ing roughly whether your ink has too 
much tack. Put a dab of ink between your 
index finger and your thumb, separate 
them. If your ink is too “short,” the threads, 
created by separating your fingers, will 
break easily. If your threads hold, it has 
tack Tack ink should be fixed to a 
buttery consistency with the addition of 
a light varnish 

The best papers for running solids are 
those with a high “pick” resistance, and 


surface-sized 





There are two other reasons sometimes 
given for altering the color rotation. Both 
of these concern the lithographing charac 
teristics Of inks. For multicolor presses, 
ted way to make inks is to have 
each color less tacky than the preceding 
one. When a last-down color is so soft it 


the acce 


will not keep clean without carrying an 
excessive amount of acid in the fountain 
solution, it is sometimes advisable to stif 
fen this last color and run it in the next 
to-last position. Frequently the next-to-last 
color will not have as strong a tendency 
to scum even when its tack is reduced as it 
would have if run in the last position 
Running a darker, heavier color ahead of 
the last unit may require more frequent 
washups to keep the unit clean, but there 
are times when this is more than com 
pensated for by eliminating down time to 
etch out the plate, or even replace it, sev 
eral times during a run 

The other reason concerns ink piling 
Although ink piling on the blanket of 
single-color presses gives trouble at times, 
on multicolor equipment it may pile on 
each succeeding blanket, even though it 
may not pile at all on the particular unit 
from which it is printed. By transferring 
this offending color to the last unit, che 
trouble may be eliminated 


Multicolor Press Is Best 


Although there are those who always 
claim that the only way to obtain the 
most perfect reproduction is to print all 
colors dry, experience indicates that jobs 
which are most uniformly printed from 
sheet to sheet throughout the run are 
printed on multicolor equipment. This 
appears to be true both in letterpress and 
offset lithography. At least part of this 
trouble stems from the practice of run 
ning an opaque yellow down first. Wide 
variations in the amount of yellow car 
ried can be overlooked by the most cx 
perienced pressmen and the whole jol 
can be an up and down affair. When yel 
low 


is run last down, these variations in 
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color can be observed easily and press ad 
justments made quickly 

Not only does running yellow last down 
tend to make for more uniform color ren 
lition, but it also permits black text and 
line matter to be run with the full den 
sity of the ink without affecting the vig 
nettes. The whol« job may be toned up or 
down in gray value in order to compen 
sate for the first-down black and an excel 
lent reproduction will result. Furthermore, 
running a transparent yellow as the final 
color tends to give the whole print an 
overall sheen so often lacking in litho 
graphic printing. Each job should be stud 
ied to determine what sequence of color 
should be em] loyed to ol tain the best 
quality 

In wet printing on two-, four-, or five 
color equipment, many factors can influ 
ence the selection of the color rotation 
best suited for the job. These may include 
ink piling, smears, ink coverage, and in 
tensity of color. There is no strict formula 
which will apply to all cases. However, it 
will be found that such factors as plate 
life, printing quality, uniformity, and pro 
duction speed will vary as color sequence 


1S alte re | 


Purchase of Two Firms Announced 
By U. S. Printing & Lithograph 


William Walters, president of Unit 
ed States Printing & Lithograph Co., Cin 
cinnati, has announced the acquisition by 
his company of the Northwestern Litho 
graphic Co., Milwaukee, and the Simpson 
& Doeller Co., Baltimore 

Manufacturing operations of North 
western Lithographing will continue in 
the present plant, and the company will 
be operated as a division of U. S. Printing 
& Lithograph. Kenneth J. Wollaeger, for 
merly president of the Milwaukee con 
cern, becomes division manager in charge 
of flexible packaging production. Oper 
ations at the present location of Simpson 
& Doeiler will be discontinued, accord 
ing to Mr. Walters, and will be consoli 
dated as soon as possible in the Baltimore 
plant of U.S. Printing & Lithograph 
Rigby Printing Co., Kansas City lithographic 
firm, recently solved a tough installation prob 
lem with ease by hoisting each unit of a new 


Miehle press through a fourth-floor window with 


a power crane. The press was assembled inside 








QUESTIONS AND ANSWERS 


Charles F. King will answer questions on offset problems. Write to him in care of The Inland Printer 


Establishing Press Charge 

Q.—We have just received and are in 
stalling a two-color Michle No. 41 offset 
litho press. The size of this press, as you 
probably know, is 30x39 inches. We have 
been discussing the proper charge per 
hour, or perhaps per thousand impres 
sions, of this two-color press. Perhaps the 
charge per hour would be more suited to 
our requirements, since the speed is so 
variable. Are you in a position to advise 
us on the prevailing hourly charge? Or 
could you reter us to someone or some or 
ganization that could give us this infor 
mation on proper hourly charges? 


A Without knowing any details 
about your accounting setup and the de 
gree to which you break down costs, plus 
many other items strictly related to your 
individual organization, it would be im 
possible for me even to hazard a guess as 
to what the rate on this press should be 
In some accounting systems, a piece of 
equipment such as this is charged off the 
books at no value by the time it is 20 
years old. If the press operated one shift, 
tive days each week, at 100 per cent ac 
tivity, this cost alone would run in the 
neighborhood of $1.50 per hour. Some 
Organizations figure that the equipment 
will be down a certain portion of the 
time. This portion varies with different 
types of work, and allowances are also 
made for breakdowns, repairs, and un 
avoidable down time. You would thus 
start figuring the cost at about $2.00 per 
hour. To this should be added the shar« 
of administrative expenses, rent, and gen 
eral Operating expenses which this press 
is supposed to pay. These costs plus the 
cost of the crew for the press, multiplied 
by their hourly rate, will give a usable 
char xe pel hour 

Ihe general practice is to establish the 
rate on an hourly basis and then estimate 
jobs on the expected sheets per hour. A 
job which may be expected to give trou 


ble may be estimated at 2,000 impres 


sions per hour. Other jobs may be esti 
mated at 3,000 of 100 sheets per hour 
In this manner variable speeds may be 
taken into account. Some accounting sys 
tems even take into consideration the ink 
consumption, but unless the class of work 
is quite standard it is possible to lose 
money on some jobs and not know it 
Within the lithographic industry there 
are two trade associations, the Lithog 
raphers National Association and _ the 
National Association of Photo-Lithog 
raphers, both of which are interested in 
lithogray hic costs. I believe you can ob 
tain more specific information from either 


of them if you are a member 


Testing Color Matching 

Q.—In the May, 1954, “Offset Ques 
tions and Answers,” you wrote about a 
method of testing color aptitude that is 


vased entirely upon color-matching abil 
ity. This test was designed by the Inter 
society Color Council. 8ecause we in Hol 
land are very interested in this test, we 
would like to know if it is pessible to get 
this test material 


A.—I am intormed that the equipment 
for making this test may be purchased 
trom the Federation of Paint and Varnish 
Production Clubs, 121 Broad St., Phila 
delphia, Pa. In some instances in this coun 
try, trade associations and other groups of 
individuals are purchasing the equipment 
and renting it out to members on a pel 
diem basis. In this manner, the employees 
of a number of companies may be tested 
at a very small cost to the employers 

As I mentioned previously, much of the 
testing thus far done with this material 
has been by companies in the paint indus 
try, but the test should also be of help to 
printers 


Ink Is Not at Fault 


Q.—-The enclosed sheet was printed 
with the ink supplied by my company 
You will not that the sheet has an all 
Over pra\ look The pressman said this 
was scum caused by our black ink. You 
can see that the paper is pertectly whit 
along the gripper edge. This shop has 
been using our ink for a long time and 
this is the first complaint I have ever had 
like this. Frankly, we do not know what 
to do to the ink to make it stop doing this 
Do you think it is the ink? If so, what 
can we add to correct it? 


A You do not say whether this sheet 
Was printed from a dee} etched or sut 
face plate, but from the looks of the sheet 
I think it must have been a surface plate 
If this is the case, the condition looks like 
what the Lithographic Technical Foun 
dation calls “albumin scum.” With the 
high temperatures and relative humid 
itics which have been present in most 
parts of the country in recent weeks, such 
1 condition is very likely to occur unless 
special precautions are taken. I would 
suggest that you advise your Customer t 
study carefully one of the latest LTF pub 
lications, “How to Make and Run Better 
Zinc Surface Plates The | 
thoroughly how to prevent such a condi 
tion. Had your ink been responsible for 


book explains 


scumming, it would have shown up as 


fullness in the tone values and filling in of 


the shadow dots. None of this is present 


on this sheet 
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THE COMPOSING ROOM 









QUESTIONS WILL ALSO BE ANSWERED BY MAIL IF ACCOMPANIED BY A STAMPED 
ENVELOPE. ANSWERS WILL BE KEPT CONFIDENTIAL UPON REQUEST 


BY ALEXANDER LAWSON 







Are Compositors Losing Their Craft Standing? 






















































At the Eastern spring conference of the to learn the ropes. Fortunate indeed is the cal beginnings. The opportunity to do 
International Typographic Composition apprentice who finds himself indentured likewise appears to be diminishing. Thus 
Association, Frank Sherman, executive to such an organization the matter is of some concern to those 
ecretat innounced to the memberss that I do not intend to suggest here that cre printers interested in maintaining future 
out of 119 applications in the ITCA Ay ative ability is a definite requisite for suc standards of competence in the trad¢ | 
prentice Design Contest only Zi appren cessful apprenticeshy Many COMPpoOsitors The art of printing was formerly a cre 
tices completed the project spend useful and happy lives producing ative process from start to finish, under 
It must be borne in mind that all of the standard line of work, such as pags which the printer produced his own types 
these apprentices were from plants which makeup, display composition, lockup, et from which to make an impression, and 
pecialize in Composition and which pro ind find an outlet for a fully developed followed through to the press where he 
luce a sizable portion of the country’s ad sense of craftsmanship in their work. How could examine the final result of his la 
rtising typography. This situation points ever, at one time almost all of the printers bors with some satisfaction. Frequently, 
t i lack of interest in design basical] of note who earn 1 reputations for them he made his own ink an 1 paper He might 
foreien t thre concepts ot crattsmanshiy sel ve and their craft Sprang from practi even have construct | his own press Since 
th which the printing industry has been 
ated for centuries under the oft 
ic 1 phrase the irt preservative of all 
the art 
{ Ti ted) present working condi 
tor Nn ce conspired to re luce the m i 
rtance f the compositor in the plan 
ng of the printed job. During the last \, = . i 
() ars. the advertising agency and the “ F \ amined Aid y | 4 ! | 
have joined hands in reserving : 
f themselves the prerogative of design 
ing a good share of national adverusing, 
lirect mail advertising, and even a whole 
range f commercial prinung 


} 


Apprentices Soon Disillusioned 


Most composing room apprentices wh« 
come | eht-evyed into the craft soon learn 
that creative ability is not considered an 

ential prerequisite for admission to at 
prenticeship. Years ago, bright youngsters 
vere Often steered away trom newspaper 
omposing rooms and into commercial 

tablishments by knowing old-timers who 


felt that greater creative Opportunites la 


the broader range ot work produc | 
the ‘ shops oda the absence of 
for ofiginatit common to news 

iper apprenticeships has spread to the 
irger commercial Composing rooms 


Therefore, almost inevitably the boy with 
reative ability will now be advised to 
enter another field or perhaps to enroll 

There is sull outlet for talent in the de 
izn of printing in those small plants 
which produce a variety of short-run ma 
terial. The standard practice in such of 
tices is to have the foreman lay out the 

roughly and give it to a compositor 
who generally has a great deal of latitude 
in the spacing and sclection of type size 
The compositor himself may often be 
iven the chance to set up ads for small 
ublications or house organs. In such 


shops, when one comp. has the reputation 





is the creative man, apprentices with 





romise are usually assigned to his trame 
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that time, except in private press opera 
tion, the steady pressure has been toward 
specialization, principally because of its 
economic advantages. As a result, we are 
now at the point where even composing 
rooms are becoming divorced from. the 
operation of printing. To what lengths 
this exigency can go is difficult to foresec 
It is possible that machine composition 
may eventually become independent of 
hand composition. Certainly, the advent 
of photographic composing machines will 
bring about major changes during the 
next 20 years or so 


Is Progress So Wonderful? 


Normally, those who favor industrial 
specialization claim that the changes rep 
resent an advance in every respect. I won 
der whether this can truthfully be said of 
the effort to make the compositor a pro 
duction-line man. Much of the satisfac 
tion in the pursuit of a craft stems from 
the opportunity to create and to follow a 
job to completion. With each passing year 
this becomes increasingly more difficult 
Printing is an integral part of the art of 
communication. It brings to that art over 
500 years of painstakingly gained insight 
into the inherent rightness of arranging 
and presenting the printed word. The care 
fully trained compositor carries on this 
tradiuon with understanding and sym 
pathy for the tools with which he works 
The principal tool is type 

Today we are faced with “design” as the 
livine creation of the printed word. We 
must stand by and observe the tendency to 
consider ‘visual expression” as the gospel 
of the new creed. The printer now ap 
pears to be merely the mechanic who runs 
the creation along the road and holds it 
together untul tomorrow, when a new 
idea will be launched 

The art schools, whi h have looked for 
years with some disdain upon the “com 
mercial” artist, now realize that their grad 
uates have been poorly equipped to earn 
a living. Hence they have become aware 
of the Opportunity to create in a new m« 
dium. Students from dozens. of layout 
courses now swarm the agencies and art 
services, sure in their knowledge of meth 
ods of making reading material visually 
exciting. Their understanding of the prin 
cipal tool for this purpose, type, is usually 
quite meager. True, they do know the dis 
play types currently popular, and perhaps 
Bodoni or Garamond, but chances are that 
even these faces are grossly misused. Al 
though these young artists will eventually 
settle down to reasonably successful ca 
reers, in most cases their basic understand 
ing of their primary tool will be woefully 
inadequate 

Many artists allow their lack of sym 
pathy tor type to color their relations with 
printers. They have frustrated especially 
those unhappy men whose specialty is ad 
vertising composition. As long as the ar 
tist makes no attempt to come to terms 
with his work in this respect, it will be an 
inferior product, regardless of the partic 
ular style which he may adopt 

Beatrice Warde, staunch advocate of 
the craft precept, has for years pointed a 
finger to the decline of prestige suffered 
by printers under the constant attrition of 


the ‘“drawing-board boys” who get in the 


way of the mission of the printed word 
communication 

I have no intention, in these remarks, 
of making a blanket indictment of art 
schools. A number of them are extremely 
careful to instruct their students in fun 
damentals and are constantly seeking a 
common ground of understanding be 
tween printers and artists. Neither do | 
say that a back-shop training will guar 
antee the printer a ready grasp of the con 
cepts of the caretul arrangement of the 
printed word 

However, it appears that the immedi 
ate future holds little promise for the al 
leviation of a condition so critical that 
talent is being turned away from a fine 
old craft and directed into other channels 
Even the employing printer who is much 
more interested in reducing hour costs 
than in hiring craftsmen is learning with 
dismay that he just can’t find the young 
people he wants to have in his plant. He 
may shrug it off with the old complaint, 
The kids aren't what they were when | 
broke into this business.” But that will 
not help him solve a basic problem 

We must combat the increasing ten 
dency to consider the printer merely as a 
mechanic in the production of the printed 
word, and next month | will outline som« 
ways in which every printer can help in 


his own community 





Worn Bar Gives Faulty Slugs 


Q.—W hat is the chief cause of letters 
not aligning on a slug? Some letters arc 


high and some low 


A Che adjusting bar in the front first 
elevator jaw——upon which the upper ears 
of mats ride in and out and which ts thrust 
solidly up against them in justification, 
lockup, and cast is Originally a true 
straight-edge face, for alignment accu 
racy Upon the slug body 

Wear upon this bar face is obviously 
greatest at the right where mats travel 
most, and in the news matter single-col 
umn area. Toward the left, with less use, 
the bar face may show practically no wear, 
while at the right a point or so is visible 
The upper ears of mats now ride and lock 
up and cast correspondingly lower at that 
point, and (being inverted) the letters 
are correspondingly above their proper 
position upon the slug body. The upper 
face of the bar has now become an irreg 
ular curve—it is no longer a flat surface 

Shorter lines may show this variation 
as much as longer lines which take their 
face alignment from the unworn bar face 
area to the left, but the tops of cap letters 
at right end of slug where this wear be 
comes excessive may Cast SO high as to 
overhang the slug body, making it neces 





Chicago Graphic Arts Groups Form 
Educational Advisory Committee 


The Chicago Board of Education and 
representatives of the local graphic arts 
industry have announced formation of the 
Chicago Graphic Arts Industry-Education 
Advisory Committee, the first such group 
ever formed in the Chicago area. The 
committee’s purpose will be to bring the 
graphic arts industry and the educational 
system of the community together in pro 
viding an effective program of graph 
arts education for students in the Chicago 
public and parochial schools 

Frank J. Bagamery, secretary of the 
Graphic Arts Association of Illinois, has 
been named chairman of the group, and 
Ernest G. Karge, president of the Chicago 
Lithographers Association, is vice-chair 
man. The secretary is C. L. MacKinnon, 
who is the secretary of the Franklin Asso 
ciation of Chicago. Members of the com 
mittee include reé presentatives of |e ading 
labor, management, and educational or 


ganizations in Chicago 


West Coast Club Sponsors Show 


The Book Club of California is spon 
soring an exhibit of nineteenth century 
printing at its San Francisco Othices. The 
display will be open to visitors until after 
the first of next month 





sary to withdraw the left-hand trim to 
protect them 

A new adjusting bar, properly installed 
will usually correct such problems of 


alignment 


Sharpening Side Knives 


Q.—The left side knife on the trim 
ming block is nicked deeply in several 
places. The right knife is in excellent 
shape. Is it necessary to have both of them 


shar] ened? 


A.— Yes, have both of them sharpened 
at the same time. This is imperative. This 
permits the edges of both knives to bite 
the slug at the same time to insure a 
straight and even trim provided the sick 
pressure bite of both knives is correct. It 
is impossible to correctly trim slugs (from 
face to the base) with side knives of un 
equal thickness, meaning from = cuttin; 


edge to base of knife 


Warped Mold Causes ‘Feathers’ 
Q.—What do the “feathers” or ‘fins 


on the bottom of slugs indicate? 


A.—The presence of the feathers indi 
cates either a warped mold, an adhesion 
of metal, or that the edges of the mold 


have | 


' 
been rounded by misuse 
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THE PRESSROOM 


BY GEORGE M. HALPERN 


QUESTIONS WILL ALSO BE ANSWERED BY MAIL IF ACCOMPANIED BY A STAMPED 
ENVELOPE. ANSWERS WILL BE KEPT CONFIDENTIAL UPON REQUEST. 


An Accurate Fountain Setting Improves Presswork 


fountain setting is as impor 
makercady, register 
gripper bite. A perfect make 
coupled with a poor fountain 
setting 1s a waste of ume. One deficient 
technique will certainly not produce the 
niformly legible job which is the trade 
irk of the skilled craftsman 
Man pressmen feel that setting the 
ntain is a preliminary to making read 
job, and they use this means to zg 
lor and to ink the press prior 
ing the mark-out sheet. Others be 
lieve that the press should be inked 
hand first, and the fountain set only when 
makcread is com| leted. In esther case 
there is little that 1s scientific about these 
two methods. It is best to analyze each of 
them to find its advantages as well as its 


Vantayres 


Lisual Procedure Not Accurate 


Pressmen who prefer to start their foun 
tain setting before they make ready the 
form do so by hiling the fountain with the 
ink to be used on the job. They adjust the 
fountain keys according to the form, and 
et the press ink itself from this newly 
set fountain position. The belief is that the 
makeready procedure will prove to be 
more accurate. They say that low plates 
ind type will show up readily, and that 
slurry halftones are due to too much im 

ssion. There are too many ‘ifs in 

ilved. If the fountain has not been set 
accurately, and if less ink than is required 
is applied to certain areas, the form in 
these areas would naturally show uj 
weaker. This does not necessarily indicate 
that the form requires makeready in thes 
laces. A little more ink might tell the 
| Another thing 


which might be wrong with this tech 


ressman another story 


nique ts that the only way in which to tell 

whether the fountain is set accurately 1s 

to run through 40 or 50 sheets. To do this 

r to makeread uld be a waste of 

er. The spotlage percentag 

have to be increased, since the 
} 


have t iM resct 
idvantage in setting 
makercady 1s that 


cl makeread i 


xd, that of inking the 
inaccurate for 
poms about ad 


Ir is difficult to 
laced on the 


My 
Of Ink | 


and therefore results 


in too little or too much ink kissing the 
form. At best, this method can be used 
only aS a gpuide 

If the packing 1s correct and all under 
laying and interlaying has been done 
prior to position O.K., either of the two 
methods described above may be used 
Ihe latter is used more often because no 
time is lost in setting and resetting the 
fountain. The pressman can begin his 
makeready almost immediately. Once the 
makeready has been completed, the actual 
fountain setting can begin 
Established practice lictates that all 
fountains receiving a light colored ink 
following a dark colored ink should be 


cleaned out thoroughly. This is done by 


taking the dark ink out of the fountain, 


swal 


bing the fountain with press-wash 
solvent, and taking all hard ink off with 
a stronger solvent. No abrasives should be 
ised. Fountain blade steel 1s too delicate 


A slight 


nick here and there will prevent the foun 


ind sensitive to withstand abus« 


tain keys from operating accurately 

The bolts holding the blade in position 
should be loosened, pret rably from the 
center out, working each side alternately 
This will prevent the blade from buck 
ling. With the blade free, a thorough 
cleansing can be done on both sides 

If there are any abutment pieces on the 
fountain keys, these can be taken out and 
cleaned as well. Finally, the adjusting 
screws must be cleaned. All hard ink 
should be removed with a powerful sol 
vent Knives or steel wool may cause if 
reparable damage. When keys have been 


cleaned, a light film of oil should be de 
posited on each key and worked into the 
screw threads 

After replacing the abutment pieces 
since this may be tricky, place a piece of 
paper over keys to ease the abutment pieces 
down), the blade must be put into place 
Here discretion must be shown. There 
should be no forcing of the blade, no tay 
ping with hard objects. The blade must 
fall into position relatively easily, without 
binding. The blade should come to rest 
at its full depth in the fountain with the 
top lugs resting securely on the casting, 
perfectly flush. Tighten the bolts as prev 
iously, alte rating one side at a time, un 
til all bolts are completely secure 


Screws Must Be Set Uniformly 
Since the adjustment screws are by 
means uniform, it will be necessary to 
bring them to the same level. Starting at 
the center and working out, alternating 
each side, bring the screws to a point 
where they push the blade 1g-inch from 
the fountain ball. Now move the press to 
permit the ductor roller to touch the ball 
firmly. Place a sheet of the job over the 
cylinder exactly in relationship to the 
form underneath. Have the apprentice or 
assistant pressman turn the fountain ball 
while you pour in the ink. Set the foun 
tain—-again starting from the center. Fol 
low the printed sheet on the cylinder for 
quantity of ink needed in each area, and 
adjust accordingly. The entire ball should 
have SOM ¢ ink on It, becaus¢ the ink acts 


as a lubricant 


Nearly 200 customers and supplymen attended an open house held recently by the Gilson Press, Grand 


Rapids, Mich. One feature of the celebration was the firm's newly-installed ATF-Mann offset press 
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Metallic Ink Troubles 


Q.—The following samples are sub- 
mitted for your consideration. Three sets 
of a two-color job, silver and blue, are 
enclosed. These were printed on a job- 
cylinder press. The silver was laid down 
first and was overprinted with the blue 
The silver plate is solid throughout ex- 
cept in those areas where some halftones 
are required. Could you please tell me 
why so much impression is necessary, and 
the reason so much ink had to be carried? 


A.— Analysis of your samples shows 
too much impression on the halftones 
and the overprints. It is entirely unneces 
sary to add so much “sock” to type mat 
ter. Conceivably, the solids might require 
a bit more squeeze, but certainly not the 
halftones or the type matter, unless you 
are not using the correct ink. For in 
stance, in order to have the type stand up 
sharp when overprinting silver, where a 
non-overprint ink is used, a lot more im 
pression would be required. An ordinary 
ink does not have the consistency or char 
acteristics necessary tor Ooverprinting. But 
who in this day and age does not use over 
printing inks? If you are using overprint 
blue ink, then the additional impression 
is unwarranted 

The samples also indicate that the foun 
tain is poorly set. Less ink is required 
over the halftones and type, thus reduc 
ing the possibility of filling in the half 
tones and type serifs 

The pressman should have been forced 
to use the amount of “sock” and ink he 
did only if two things happened—if the 
plates were blocked, warped, and rocky, 
and if the silver impression dried too hard 
and too rapidly. Let me explain 

If the plates were warped and rocky, 
one side would be entirely too high, the 
other low. Equalization would be entirely 
too difficult, unless the plates were re 
blocked or the pressman sanded down the 
old blocks. Warped blocks cause unusu 
ally heavy impression unless corrected be 
fore going to press 

If the silver ink dried too rapidly, the 
blue could not be “trapped” properly when 
printed. The ink would slide over the sur 
face of the silver. Second colors down 
must be printed over the first color when 
the first color is still “open” to receive the 
ink. In other words, the silver should not 
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Riegel Paper Corp. sent nine of its employees back to school in August for a special six-day course 


at Carnegie Institute of Technology, Pittsburgh, designed to familiarize them with the various types 


of printing problems related to paper. Shown during a letterpress discussion are (from left) W. F 
Collins, assistant professor George Mills, G. R. Hastaba, C. L. Sutherland, W. S. Lowenthal, C. R 
Calkins, J. T. Lea, O. E. Lohrke, R. D. Lewis, J. B. Lockhart, and the offset instructor, Ronald Alden 


be permitted to dry entirely until after 
it has received the blue impression of 
overprint. If it does dry too hard, the 
pressman will be forced to apply a great 
deal of impression in order to print the 
blue. Even this does not always work. A 
preparation may have to be added. 

The final point deals with the rollers 
If everything mentioned above is correct 
and the rollers have not been set correctly, 
the pressman might have resorted to ap 
plying more impression with the hope 
that this would make the job print. Of 
course, this theory is sheer nonsense. The 
only thing that will make the job print is 
ink, properly applied by the rollers, with 
a moderate amount of makeready 

Summing up, the pressman should fol 
low this procedure 

|. Submit samples of the stock to the 
ink manutacturer, with notatuions as to 
the press to be used, how long the ink will 
remain open before second impression 
covers it, et 

2. Set rollers perfectly before make 
ready is begun. With heavy solids, all 
available form rollers and auxiliaries (if 
necessary) should be utilized 


Cowan Printing & Advertising, Bridgeton, N.J., moved into a new building recently and celebrated 





the occasion by playing host to 300 friends, customers, and suppliers who saw the plant in operatio 





3. Use patent base instead of blocked 
plates. Rubber plates for solids are excel 
lent. Use a kiss impression 

1. Set fountain correctly according to 
torm. Uniformity of color is important 
screens must not be permitted to fill uy 


Blocked Plates Cause Trouble 


Q.— Enclosed are samples of an eight 
page brochure printed on a small cylinder 
press. These samples represent a first im 
pression. Kindly note the great difference 
in printability of the solids and halftones 
Somehow it seems inconceivable that so 
much makeready is required to bring up 
the halftones and solids on new cuts 
Could you tell me what the correct heights 
of solids, vignettes, and halftones should 


be 


A.—lIn checking the samples, I find 
that the type matter has a nice even im 
pression, while the halftones are some 
what erratic and irregular. This irregular 
ity is quite common on blocked plates, 
although many electrotyping firms have 
licked the problem to a large degree. Most 
electrotypers have a finishing department 
where the plates are brought to the cor 
rect height. Anything that does not show 
up perfectly is corrected before deliver 
to the printer. A possible solution, of 
course, is to switch to patent base where 
ever possible. Irregularities can be ad 
justed more readily from underneath the 
plate, thereby achieving a lasting and more 
permanent makeready 

All units being equal (press cylinder 
the right size and set correctly, rollers ad 
justed properly, etc.) solids ought to be 
920-inch, regular halftone )] and 
vignettes and light tints, 916 


Plan 300-Ton Kraft Mill 


St. Regis Paper Co. and North Cana 
dian Oils, Ltd., have announced plans for 
constructing in Edson, Alberta, a bleached 
sulphate kraft pulp mill with daily ca 


pacit ot OO tons 
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WHAT'S 
NEW? 


Presensitized Grained Plate 


The advantages of the grained offset 
plate are combined with the convenience 
nd economy of the presensitized plat 
in a new grained, presensitized plate, ac 
cording to the manufacturer, Polychrom«e 
Corp., 2 Ashburton Ave., Yonkers, N.Y 
Called Granckote, the new plate may be 
rocessed in any of three ways: it can be 
ide read for the press within seconds 
merel desensitizing after exposure and 
washing with water: it can be developed 


h Polychrome’s developing ink for runs 


p to 1000 impressions; of developing 
mquer can be sed for runs up to SS OOO 
Polychrome says that a distinct advan 
tave of the Granekote plate is its black 


' 

nage after development Because the sur 
face of the plate is whiter than zinc, half 
tones can be checked accurately on the 
plate. The company states that 220-line 
halftones can be printed with the fullest 
range of tone. The plate emulsion is es 


eciall formulated to give the widest 


Improved Gold Leaf 


An improved 24-carat gold leaf, called 
Lustro-Gold, provides extra brilliance 
finer definition, improved coverage, and 

isier workability, according to its manu 
facturer, General Roll Leat Mtg. Co., 85 
() th Ave., Elmhurst, N.Y. The com 


pany has prepared illustrated literature on 


Lustro-Gold as well as its other genuine 


{ imitation golds, silvers, pigments, and 


| 
Mictallic COl 








Silk screen press can print two jobs at same time 


Dual Silk Screen Press 


One solution to the problem of slower 
operating speeds in screen process print 
ing presses can be seen in a new unit made 
by General Research & Supply Co., 572 
S. Division Ave., Grand Rapids, Mich. A 
modification of one of the company’s 


standard presses, the machine has a double 
trame and split squeegee so that two dif 
ferent jobs can be run at the same time 
or the same job can be run two up. At its 
rated speed of 2,500 impressions per hour, 
the press can produce 5,000 printed pieces 
per hour 

The new press, known as the Model 24 
Tandem, originally was developed for 
greeting card production. It can be used 
for screen process printing on folded, col 
lated, and stitched booklets up to g-inch 
thick, and spring-loaded grippers enabl 


the machine to handle pieces which vary 
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Carbon tissue transfer machine can handle gravure cylinders in a wide range of lengths and diameters 


14 





in thickness at the gripper edge. General 


research says the press can also operate 
as a standard Model 24, handling sheets 


up to 17x25 inches with weights varying 
trom |¢ 


pound bond to 10-point cover 


Improved Wire Binding 


A new wire binding, said by 


its maker 
to be the first important addition to m« 

chanical bookbindings in many years, has 
been made available to the trade by Spiral 
Binding Co., 406 W. 31st St, New York 
1. Called Lino-Lok, the improved binding 
consists of multiple rings formed in such 
1 way that pages lie flat and are always in 
pertect alignment. Lino-Lok can be used 
on binding edges trom 2 to 24 inches 
long, and it will handle book thicknesses 


from tO inch 


Automatic Proportioning Rule 


A new device that eliminates all meas 
uring and calculating in scaling photo 


graphs and art work for reproduction is 


cing Offered to printers and engravers 
by Empco Mfg. Co., 13 N. Virginia Ave 
Atlantic City, N. J. Called the Empco pro 
portioning rule, the instrument has four 
scales graduated in inches, per cent, 
picas, and agate lines—and two pointers 
that run in a track down its center 

In scaling copy for reduction or en 
largement, the rule is placed on the copy 
one pointer is set at the long dimension of 
the copy, and the other pointer is set at 
the short dimension. The first pointer ts 
then moved to the point on the scale cor 
responding to the desired reduction or 
enlargement, and the second pointer au 
tomatically moves proportionally to show 
the reduced or enlarged short dimension 
The instrument can be used similarly for 
finding croy 
a layout; for finding percentage of reduc 


marks when fitting copy into 


tion or enlargement; and for grouping 
same-focus copy. Alignment of the scales 
permits simultaneous reading of exact 
equivalents in inches, picas, and agate 
lines 

The proportioning rule, 20 inches 
long, is made of tempered aluminum 


Carbon Transfer Machine 


A carbon tissue transfer machine cap 
able of handling rotogravure cylinders of 
a wide range of lengths and circumfer 
ences has been developed by George I 
Motter’s Sons, York, Pa. The new ma 
chine was designed for use in plants where 
rotogravure cylinders of various sizes are 
etched. It can be adjusted easily from one 
size to another, and controls are provided 
for accurate transfer of the carbon tissue 
to the cylinder. Precision marking and 
registering devices are furnished 
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Side delivery increases output of new job press 


Side-Delivery Job Press 


A new Craftsman automatic job press 
featuring side delivery has just been an 
nounced by Chandler & Price Co., 6000 
Carnegie Ave., Cleveland 3. Designed in 
two sizes—10x15 and 12x18—the new 
model has many additional improvements 
including a double rotary pump, com 
bined pulley and flywheel, a new elevat 
ing mechanism for the feed table, and 
larger sheet-size Capacity 

Adoption of the side delivery, accord 
ing to C & P, has resulted in increased 
press speeds 1,500 impressions per hour 
on the 10x15 size and 4,000 per hour on 
the 12x18. The side delivery design has 
also made it possible to make the capacity 
of the delivery table equal to that of the 
feed table. Both tables will accommodat 
a 15-inch pile, reducing the down time on 
long runs. 

The automatic feeding mechanism on 
the new press can handle any stock from 
onionskin to 12-ply board, according to 
the manufacturer. With a special attach 
ment, small sheets, cards, and envelopes 
can be fed two-up, and accurate register 
can be maintained easily 

Makeready operations have been mad¢ 
easier by designing the press so there is a 
wide working area between platen and 
form when the press is open. Impression 
adjustments are made with easily acces 
sible handwheel controls 


High-Strength Sealing Tape 

Paper-backed and impregnated with a 
waterproof rubber resin composition, a 
new water-resistant, high-strength seal 
ing tape for cartons is designed to with 
stand extremely rough handling in shiy 
ment under both wet and dry conditions 
Known as P17, the new tape is made by 
Permacel Tape Corp., New Brunswick, 
N.J., and makes use of a rubber pressure 
sensitive adhesive that eliminates the need 
for water or other moistening solvents 
Under Federal Specification PPP-T-0076, 
a two-inch width of P17 may be used in 
place of a three-inch width of gummed 
kraft tape 

Although designed primarily for carton 


sealing, Permacel’s new tape has been sug 
gested for other uses, such as heavy-duty 
splicing of paperboard. Standard 1 20-yard 
rolls of P17 are available in widths from 
l4- to 12 inches by 14-inch multiples 


Three Envelope Machines 


A trio of new envelope-making ma 
chines has been announced by F. L. Smithe 
Machine Co., 645 W. 44th St., New York 
36. The Champion MR, developed espe 
ciaily for the manufacture of small open 
nd and open-side envelopes, has a rated 
production speed of about 400 envelopes 
per minute. The second machine, called 
the Champion WRD, is a diagonal web 
cutting and flexographic printing attach 
ment that connects to existing Champion 
standard wide range machines. Its func 
tion is to print and cut individual envelope 
blanks from a continuous web and teed 
them into WRK folding machines 

Smithe Machine says its third new 
model, the Champion MO, was designed 
to meet the need for high production of 
standard cenrer-seam, open-end envelopes 
It makes open-end envelopes in a range 
ot sizes from 5x7 to 12x15, and single 
side-seam envelopes up to 10-inch can 


also be made 


New Offset Plate Line 


Davidson Corp., 29 Ryerson St., Brook 
lyn 5, N. Y., has announced a new line of 
presensitized photo-oftset plates and_ re 
lated chemicals. Trade-named Photorite, 
the plates are designed for all types of 
offset printing, including solids, halftones 
and line work. They do not require the 
use of a whirler, darkroom or sink. An 
other advantage claimed 1s that the plates 
need only one developing solution when 
used for short runs. Length of run and di 
mensional stability are said to be excel 
lent. Photorites are available in sizes for 
all Davidson machine models and other 
small offset presses. Pricing is said to be 
considerably below comparable metal 
plates. 


Rigid Vinyl Sheet 

For advertising specialties, display, dec 
orations, and calendar cards, a new prod 
uct—rigid Ultron vinyl sheets—is being 
offered by the Plastics Division of Mon 
santo Chemical Co., St. Louis 4. The new 
plastic, called Ultron R 309, is said to 
have good light stability, a high heat dis 
toruon point, and low static charge. It is 
available to the printing industry in a 
matte-tinish Opaque whit 








Automatic glue tipper has extendable feed table 


Versatile Glue Tipper 


An extendable feedboard and a choice 
of post or angle type guides have boosted 
production capacity of the latest model 
Tipmaster glue upper, according to Pierce 
Specialized Equipment Co., 350 Peninsu 
lar Ave., San Mateo, Calif. The machine 
is capable of glue-tipping practically all 
sizes of One-time carbon forms, with the 
forms boxed by guides on four sides to in 
sure accurate register. The feedboard ex 
tends to accommodate large sheets and 
retracts for smaller sizes, keeping the up 
ping line within easy reach 


Economical Darkroom Camera 


A moderately-priced, 16x20 darkroom 
camera, especially designed for use in 
small press operations, has been intro 
duced by Robertson Photo-mechanix, Inc 
3067 Elston Ave., Chicago 18. Known as 
the Robertson 320, the all-metal camera 
is delivered as a fully equipped package 
unit. Features include the Vac-U-Flat film 
holder that takes all sizes of film and con 
tact screens, standard or irregular, and the 
Xtra-Dimension copyboard that holds 
copy of any thickness up to 11% inches in 
focal plane. The lighting units, two 1, 
500-watt incandescent lamps, operate 
from 110-volt a.c. lines. An electric push 
button timer automatically controls the 


shutter, exposure, and lamps. Design of 
the unit offers 
space within the cabinet base in the gal 
lery and shelf space in the darkroom 


8 cubic feet of storage 





All-metal construction is a feature of moderately-priced, 16x20 camera designed for small operations 
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Harris Model 276, two-color, 52 x 76” offset press at Excello Press, Inc., Chicago. Hedrich-Blessing photo. 








HERE’S HOW HARRIS GIVES YOU 
EXTRA TIME TO SPLIT HAIRS 


With a hundred sheets a minute flowing through a big Harris press running at speed, it 
hardly seems possible that there’s enough time to register each and every sheet to a fraction 
of a hair. Yet Harris provides ample time for registering large sheets—without slowing 
down production — because of an exclusive method of gaining extra time for register 


Harris—and only Harris—has the patented ‘tail pull-out wheels” which do this 


Let’s take a closer look at those pull-out wheels. They are a 

series of small rollers recessed into the advancing cylinder. As 

the cylinder carries the front of the sheet forward, the pull-out ? 
wheels emerge to guide the sheet into an extended curve which 
smoothly accelerates the tail of the sheet to a speed faster than — (_ cvuinotr 
press speed. Then, as the wheels duck back into the cylinder, — , 
the sheet follows them up and hugs the cylinder normally. By 
quickly clearing the sheet from the register plate, this pull-out 
action gains extra time for registering the next sheet. Tail 


pull-out wheels are built into all large Harris presses: 42 x 58”, 





50:x 72” and 52 x 76%. 


which means extra profit for the pressman 


With more time to do their work, the side guide and feed rolls operate with less fussing 
by the pressman. And with the sheet cleared from the feed table fast, the pressman can 
see more of what’s happening at the register plate: he has better visibility for operating 
control. These are two of the ways that the well-balanced, vibration-free Harris pull-out 


system profits the pressman. 


extra profit for the plant owner 


You have only to stand beside a Harris and watch the sheets as they parade down the 
feed table, pause at the front stops, then quick-step into the printing unit. That steady 
regularity of feeding and register means more good sheets in the delivery pile, more sheets 


the plant owner can sell. 


and extra profit for the customer 


The buyer of printing may not know that tail pull-out wheels are helping to give him a 
better run for his money. But he soon learns that a Harris-equipped shop can produce his 
printing the way he wants it: in fine register, in volume, on time, and at a reasonable 


price. All of these things mean extra profit to him 
vy vy vy 


The design and manufacture of soundly engineered graphic arts equipment is the business 
of Harris-Seybold. Products include Harris offset presses, Seybold power paper cutters, 
Cottrell letterpresses and gravure presses, Harris litho-chemicals, Macey collators, and 
other fine graphic arts equipment. Consult Harris-Seybold Company in all principal cities, 


or at 4510 East 71st Street, Cleveland 5, Ohio. 


HARRIS-SEYBOLD 


fine graphic arts equipment... for everybody ’s profit 





Compact business forms press prints four colors 


Compact Four-Color Rotary 


By means of interchangeable cylinders 
new business forms press—the Harri 
Model ED—is capable of printing 
ms from 16 to 28 inches in length, in 
inch increments, at speeds up to 20 
000 completed forms per hour. The com 
pact press, made by the D. L. Harrison 
Cory 923 Elm St, Dallas, Tex., 
to be ideal for profitable Operation it 
either small or large plants. It will print 


iS Said 


four colors on the face of a 26-inch web 
or three colors on the face and one on the 
back, and it will also number, line-hol 
or file-hole punch, cross and parallel per 
forate, rewind, or sheet. Available with 
the Model ED are attachments that will 
collate business forms consisting of as 
many as four parts, complete with glued 
in carbon, or will collate and fold a four 
part register form 
Small Newspaper Press 

Production of a new press for small 
newspaper plants has just been announced 

R. Hoe & Co., 910 I 8th Se. New 
York City. Called the Printmaster, the 
press is said to offer speed, quality, and 
increased use of R.O.P. color not avail 
able before in single-width presses. Al 
though it was designed for newspapers 
with circulations from 7,500 to as much 
as 100,000, the new equipment has many 
features that will find their way into fu 
ture big presses, according to the maker 

Innovations include a unique, friction 
frum ink distribution system; vertical ink 
rail with individual column pumps; more 
inking cuts with tewer rollers reversing 
feed for color without switching rollers 


from one side to another; spot and full 


color for different newspaper sections 
force-feed inking; automatic lubrication 
to the drive and cylinder gears; and the 
ibility to change from regular to mail 
ld without stopping the press 
he first Printmaster unit was tested at 
Easton, Pa., laboratory of the Ameri 
Newspaper Publishers Association, 
{ it can still be seen in operation there 
A number of the units are under construc 
New York plant, and de 


scheduled to begin next spring 


tion at Hoc 


New Gang Hole Dies 

Greater working capacity and longer 
service life are claimed for new gang hole 
lies developed for coiled wire bookbind 
ing. The dies, made by Tauber Plastics, 
Inc., 200 Hudson St., New York 13, are 
sold in six-inch sections that can be added 
together for punching large work. Be 
cause the new dies are capable of punch 
ing thicker lifts of paper, complete books 
can be punched at one time, and the re 
sulting increase in accuracy speeds the 
wire coiling operation. The dies are mad 
to fit either Rosback or Portland punch 


ing machines 


Relative Humidity Control 

For automatic operation of humidity 
control equipment in printing plants and 
binderies, the Bendix-Friez Humidistat 
has just been announced by the Abbeon 
Supply Co., 179-15 Jamaica Ave., Ja 
maica 32, N.Y. Operating in much the 
same manner as the familiar room ther 
mostat, the Humidistat starts and stops 
humidifying or dehumidifying equipment 
automatically when the relative humidity 
goes beyond the preset limits. Installation 
is simple—the unit is hung on the wall 
and plugged into an electrical outlet, and 
the humidifier or dehumidifier is then 
connected to the Humidistat 


Gelatin Reproduction Filters 


Ihe Eastman Kodak Co., Rochester 4, 
N.Y., has introduced a line of Wratten 
velatin filters designed specifically for the 
needs of the photomechanical trade. In 
tended for photomechanical use in ma 
genta masking and multiple-exposure 
work tor color reproduction, the new fl 
ters come in six colors. All are selected to 
conform to standards established by the 
Kodak Research Laboratories. The filters, 
17B, 58, and 61, are 


ivailable in 3-inch squares 


in colors 5, 29, IJe 


Printmaster news press offers opportunities for increased use of R.O.P. color not available before 


Solvents are stored safely in all-steel cabinet 


Flammable Liquids Cabinet 


Designed in accordance with specifica- 
tions of the National Board of Fire Un 
lerwriters and the National Fire Protec 
tion Association, a new cabinet provides 
safe overnight or week-end storage within 
the plant for flammable liquids. The cab 
inet, made by the Protectoseal Co., 1920 
S. Western Ave., Chicago 8, is of double- 
wall steel construction and provides stor- 
age tor 45 gallons in five-gallon and 
smaller containers. Over-all dimensions 


are 44x65x18 inches. The design has been 


approved by the Chicago Fire Department 
and other major cities 


Additional Filmotype Fonts 


Eight new fonts, including seven hand 
lettering styles and a special group of 
signs and symbols, have been introduced 
by Filmotype Corp., 60 W. Superior St., 
Chicago 10, for use with the Filmotype 
photocomposing machine. Among the 
hand-lettering faces are two new scripts 

one modern and the other traditional 

four casual faces, and a bold style of 
condensed gothic. The signs-and-symbols 
font includes arrows, stars, hands, circles, 
and other frequently used devices that 
previously had to be inserted in repro- 
duction copy in a separate operation. All 
Filmotype fonts, totaling more than 700 
designs, are furnished in film-strip form 


Two Slug Stripper Models 


A new bench-type slug stripper and a 
redesigned cabinet model stripper have 
been announced by the Morrison Co., 125 
W. Melvina St., Milwaukee 12. Both de- 
vices perform the same function—cutting 
letter characters from linecasting machine 
slugs, foundry type, or strip-cast rules 
and borders. The stripper trims to any 
height wanted, and the stripped material 
can then be remounted on any base ma- 
terial with cement, double-coated tape, or 
tacks. Complicated plate changes such as 
inserting angled lines, key numbers, price 
changes, etc., can be made with up to 75 
per Cent Savings in time 

The bench model stripper, occupying 
table space of only 11x19 inches, in- 
cludes slug-holding clamps, micrometer 
gauge, saw blade, chip drawer, and a 

,-horsepower, 115-volt a.c. motor. The 
cabinet model also includes a lighting 
fixture, waste receptacle, and a 14-horse- 


power, 115-230-volt a.c. motor. 
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Devoted to timely items concerning men and 
events associa‘ed with printing. Copy must reach 
editor by 15th of month preceding issue date 


Photoengravers Group 
To Meet in St. Louis Oct. II 


Dry offset printing is due for study at 
the American Photoengravers Associa 
tion's S8th annual convention Oct. 11-1 
in Hotel Jefferson, St. Louis. Mechanics 
of the process will be reviewed by War 
ren G. Buhler of American Type Found 
ers research and development department, 
and E. W. Thomas, sales manager of 
Speaker-Hines Printing Co., Detroit and 
Lansing, Mich., will treat the subject in 
terms of “three years’ work and 20 mil 
lion impressions, or engravers by default 

From W. W. Garth, Jr., president, 
Graphic Arts Research Foundation, Cam 
bridge. Mass., will come a forecast of pho 
toengraving’s future in the light of 
graphic arts technical developments, in 
cluding phototypography. C. M. Flint, 
American Newspaper Publishers Associa 
tion research director, New York, will 
lead a panel on the Dow powderless etch 
ing process. Howard Colton, Eastman Ko 
dak Co., Rochester, N. Y., will impart the 
latest information on light sources and 
color reproduction. Topic assigned to J 
A. V. Hyatt, Fairchild Camera & Instru 
ment Corp. commercial sales director, is 

Hi-Fi Engraving Through Electronics.’ 

Other speakers will deal with new pre 
cision magnesium plate developments 
cylinder cngraving for letterpre $s rotary 
printing as an added revenue for photo 
engravers; presensitized plates in “new 
era” terms; selling, cost accounting and 
charging for what you do.’ 


Engineering Council Names 
Rossell Managing Director 


The Research and Engineering Coun 
cil of the Graphic Arts Industry now has 
a new managing director. He is Robert 
E. Rossell, second vice-president of the 
Technical Association of the Graphic Arts 
and formerly chief of the map reproduc 
tion branch of the U. S. Army Engineers 
at Fort Belvoir Research and Develop 
ment Laboratories. He has had more than 
a quarter-century of experience in the 
graphic arts and was associated with the 
Army Engineers for twelve and a half 
years 

The Council has timed its fifth annual 
meeting for next May 11-13 at the Parker 
Membership now ex 


Hous« in Boston 
ae 


ceeds 5 companies and 64 associations 










Craftsmen Name New Commission and Committee Chairmen 










New commission and committee chairmen of the International Association of Printing House Craftsmen 
inciude (front) Elmer H. Tess, Duluth, Assistant Membership; Charles V. Morris, New York, Public Re 
lations; Floyd P. Larsen, Great Lakes, IIl., Printing Week; Alfred T. Peters, Utica, N. Y., Constitution 
and By-Laws; (back) Thomas Tierney, Boston, Club Bulletins; Gradie Oakes, Chicago, Advisory; Pearl 
E. Oldt, Cincinnati, executive secretary; Harry B. Friedenberg, Participating Memberships; and 


Howard N. Keefe, Cleveland, Publications. The officials were chosen at the Philadelphia convention 


















Craftsmen’s Sixth District Representative Earl Ellis, Milwaukee, (left), installed this new slate 
of Milwaukee-Racine club officers at a September meeting: (from !eft) Mr. Ellis; retiring president 
Win Brooks; Clifford Helbert, the new president; Edwin Bachorz, first vice-president; Henry Kutsche, 








treasurer; Jack Miller, recording secretary; Ray Vallier, second vice-president; and Lavine Jacob 





son, financial secretary. President Helbert works with the Marquette University Press in Milwaukee 





Robert E. Rossell (center), new managing director of Research & Engineering Council of the Graphic 






Arts Industry, Inc., is congratulated by John Davis, Jr., president, and Joseph Schwartz, treasurer 






























Direct Mail Advertising Association Meets 


Program blueprint for Direct Mail Ad 





verusing Association's 47th annual con 
on Oct | + at Boston's Hotel 
Statler calis for speakers and panelme n 
playing iw r range of variations on 
i busine building theme more profit 
ind prestige through creative direct mail 
advertising. The S. D. Warren Co. presi 
ent, George Olmstead, Jr., is general 
chairman and James Mosely, president of 
Mosely Mail Order List Service, Inc., Bos 
ton, heads the program committee 
Ireaktast on the first day will feature 


of certificates and gold mail 


iwal to DMAA Best of Industry 


competiuon winners. Their top-entry di 
rect mail campaigns will be on view 
throughout the convention. Also on the 
first morning agenda is the annual busi 
ness meeting, chaired by president Law 
rence G. Chait, director of research for 
Time, Inc. An initial showing of a sound 
slide film, “How You Can Make More 
Money With Direct Mail Advertising, 
will feature ten Best of Industry success 
stories. Opening luncheon speaker will be 
Al N. Seares, vice-president, Remington 
Rand, Inc., whose successful direction of 
500 salesmen in 202 offices, backed uy 
by many mail campaigns, qualifies him to 








one motion 


finger-tip 


CONTINUOUS OPERATION 

No waiting for lines to clear casting position. 

SEPARATE HYDRAULIC & MECHANICAL FUNCTIONS 
This means dependable, trouble-free operation. 

SINGLE SETTING WHEN CHANGING MEASURE 


Saves time because a measure change can be made with 


three motions replaced by one). Increased 


geor ratio of measure control mechanism makes changes 
twice as fast 

EXACT CENTERING ON ODD POINT MEASURES 

1S AUTOMATIC 

ELECTRO PUSH BUTTON SELECTOR 

Conveniently located at keyboard on manual operation — 
no reaching necessary 

ADAPTABLE TO TELETYPESETTER OPERATION 

With the Star SELECTRO-MATIC QUADDER on your Lino- 
type or Intertype machine, you get a quadder with easy 
control, foolproof mechanical simplicity and 
PROVEN hydraulic actuation. It is synchronized with the 
Mohr saw and has the original and perfected Electro-Pump 
Stop safety ... 
SELECTRO-MATIC QUADDER can be installed in one day! 
A new folder on the new SELECTRO-MATIC QUADDER will 


show how you can increase your production in more detail, 


plus the added factor that the new Star 


Write for it today 
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in Boston Oct. 13-15 


discuss direct mail advertising as a major 
sales tool 

First afternoon event will be a how 
we-did-it general session, a prelude to a 
how-you-can-do-it roundup slated for the 
final morning. Presiding at the former 
gathering will be Robert Maxwell, New 
Holland (Pa.) Machine Co. Henry W 
Reis, Jr., sales manager, Electric Type- 
writer Division, International Business 
Machines Corp., will tell how he and his 
associates used direct mail to put across a 
new product. Direct mail as a medium for 
leveloping dealers will be discussed in 
case history style by Robert A. Childers, 
president, Childers Manufacturing Co., 
Houston, Texas 

Robert Skinner, an assistant circula 
tion manager, Canadian Homes & Gar 
dens, published by Maclean-Hunter Pub 
lishing Co., Ltd., Toronto, will serve on 
one of three concurrent panels sharing 
how-you-can-do-it ideas. Serving with 
him on a mail order panel will be Frank 
M. Herbert, Sr., former circulation man 
ager, Reader's Digest, and Charles Sher 
man, vice-president, Doubleday & Co 
This trio will highlight the strategy of 
getting new business by direct mail. How 
to get more business from present and 
former customers is the topic assigned to 
John Robinson of the Colony Hall Style 
Club, David Margulies of Damar Prod 
ucts, Inc., and Miriam Sunderland of 
Vermont Crossroads. Frank M. Herbert, 
Jr., Atlantic Monthly’s circulation man- 
ager, will be the panel leader 

Two Bostonians, John A. Smith of 
John Smith & Staff and Jane B. Sands of 
J. B. Sands Co., will cochair a panel deal 
ing with essentials of successful direct 
mail advertising. Panelists will be Lloyd 
F. Wood, National Wildlife Federation 
business manager; Joan Koob, president, 
Steiner & Koob, New York City; John 
Maguire, University of Illinois business 
English division, and Norman M. Focht 





Preliminary judging to choose Miss Calendar 


Girl of 1954 gets under way as judges inspect 
samples submitted in contest sponsored by the 
Advertising Specialty National Association. First 
screening is handled by Paul Hoffmaster, illustra 
tor; Gene Hoover, art director of Henry J. Kauf 
man & Associates; and Leo Hershfield, cartoonist; 
all are from Washington Art Directors Club 
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of Beaumont, Heller & Sperling. Their 
topics are listed as finding and testing 
markets, developing the right appeal, suc 
cessful mail letter writing, and how to 
create direct mail copy 

Orville E. Reed of Howell, Mich., is 
due to preside during panel treatment of 
creative direct mail copy. Subjects and 
speakers: “How to Find and Present 
Benefits to a Prospect,’ Robert Roderick, 
Popular Mechanu Importance of the 
Offer and How to Write It,” Robert Stone, 
National Research Bureau, Chicago 
How to Keep a Reader's Interest and 
Make Him Read,” Max Rose, Old Ameri 
can Insurance Co., Kansas City; “How to 
Write Copy That Whets the Desire for 
a Product or Service,’ Merral A. Fox, Fox 
Advertising Agency, Baltimore 

Full time on the second day will be 
filled by a pair of features fashioned to 
give registrants free-wheeling opportu 
nities for getting and sharing informa 
tion. Both features have proved their prac 
tical value and popularity at previous 
DMAA parleys. A Circles of Informa 


Machine Operation Instruction 
Offered by Lanston Monotype 

High school and trade school graduates 
with some printing background are be 
ing ofte red the opportunity to take a va 
riety of courses in Monotype machine 
operation at the Philadelphia headquar 
ters of Lanston Monotype Machine Co 
The instruction program includes ten 
week courses in keyboarding and caster 
operation, and two-week courses in oper 
ation of the type and rule caster, the ma 
terial-making machine, the Giant caster, 
and the Thompson Typecaster 

Because most of the instruction is done 
on an individual basis, there are no pre 
scribed registration dates. Lanston does 


not make any tuition charge tor the 
courses, and the only expenses the student 
must pay are his living costs while in Phil 
adelphia. Prospective students may obtain 
further information from E. J. Kozlowski, 
Director, Monotype School, 24th and Lo 
cust Sts., Philadelphia 3 


NYEPA Starts Night Classes 


The New York Employing Printers 
Association, Inc. starts its 48th season 
of evening educational courses Oct. 18 
The program offers instruction in 14 
subjects, including a new course in ad 
vanced typographic design conducted by 
James M. Secrest, a Type Directors Club 


past pre sident 





tion setup will show 16 working tables, 
each with one or more question-answer 
ing hosts qualified by personal experi 
ence to share information on direct mail 
work ranging from letter copy to handling 
inquiries. Chairman of this shirt-sleeve 
session will be Charles V. Morris, assist 
ant to the president, Henry Lindenmeyr 
& Sons Co., New York City paper mer 
chants. Hosting the production economies 
table, and bearing down on the printing 
angle of direct mail, will be Roger J 
Clapp, Linton Brothers Co., Fitchburg, 
Mass.; Gladys H. Gilliam, Gilliam Serv 
ice, Boston; Harry M. Faunce, Rumford 
Press, Concord, N.H.; William J. Mc 
Farlin, Jr., and Hy Rossman, Daniels 
Printing Co., Boston; G. B. Reynolds 
Meade, Kellogg & Bulkeley Division of 


ia The Lithoprint is cle signed to accommodat 
small short run jobs many of which are 

now being produced in ofhces on 

duplicating equipme nt. Le tte rhe ads busine $s 
forms, price lists and catalog sheets, flyers and 
throw-aways, bulletins, house organs, etc., 
can now be printed in record time 
Engineered and built to produce this kind 

of work, the Miehle 17 Lithoprine will 

turn out clean sharp images in line or halftone, 
black and white or color Simplified operating 
controls, lightning-fast plate mounting 


and casy adjustments enable the Operator to 


LITHOPRINT 


switch from job to job quickly 


Connecticut Printers, Inc., Hartford, 
Conn., and Abbott Fish, Jr., Cook-Vivian 
Lindenmeyr Co., Inc., Boston. Richard E 
Messner, Marbridge Printing Co., New 
York City, will be one of the hosts at the 
table where registrants can hear how to 
solve problems involved in getting sales 
departme nt cooperation in mail programs 


Special guest at a dinner honoring 36 long- 
term employees of the Rufus H. Darby Printing 
Company, Washington, was Charles E. Hayden 
left), who was honored for 42 years’ service 
The presentation of a gold watch was made by 
Otis H. Johnson, president of Darby Printing Co 


POSITIVE FEEDER 

ACCURATE REGISTER 

FAST PLATE CHANGE 
PULL-OUT INK FOUNTAIN 
SIMPLIFIED CONTROL PANEL 


REVOLUTIONARY 
DAMPENING 


THE MIEHLE-FOUNT This revolu 
tionary water control system elimi 
nates dampening rollers. Ink rollers 
simultaneously supply ink and mois 
ture to the plate in correct propor 
tions fo insure proper printing con 
ditions, Constant color is maintained 
and the plate remains clean through 


out the run 


Don't delay! Send for the 
folder which describes 
this newest member of 
the Miehle Offset Family 


Sheet Size 14 x 20” 
Design Size 13 x 1714" 
Speeds up to 5000 


MIEHLE PRINTING PRESS AND MANUFACTURING COMPANY 


Chicago &, Illinois 








PIA Professional Conference Draws 150 Executives 


Mr. Goldman discussed elements nex 


By HAL ALLEN 
Eastern Editor, The Inland Printer 


On the morning of Sept. 13 Hotel Bilt 


re granada aliroom in New York Cit 
ooked like a classroom. Poising pencils 
over paper pads on rows of tables running 
the Tar floor's full length were more 
than 150 management men from printing 
houses in tates and three Canadian 
itic I he were all set to glean practical 
benefits from the first feature of Printing 
Industry of America’s two-day all work 
ind me iy Professional Conference tor 
hi noial Executives When they went 
hor the took along many ideas tor 
firming their grasp on their dollars-and 
ents business affairs and thus improving 


net carnings despite keen competition 

Profits through effective financial man 
werent, the conference theme, was given 
case history and seminar treatment. Talks 
ind small group discussions reflected the 
nanagement experience of those who 
voiced them, and questions sparking 
expert answers enhanced the take-home 
value of the knowledge-sharing process 

Chairing two general sessions were PIA 
financial Management committee chats 
man Harold R. Long, Kable Printing Co 
secretary-treasurer in Mt. Morris, Hl., and 
Harold W. Braun of Fetter Printing Co., 
Louisville, Ky. The first session featured 
three company case histories playing 
variations on the conference theme 

Production control and cost systems 
used by W. A. Krueger Co., Milwaukee, 
were reviewed by its controller, Joseph 
J. Braskich. He said that Krueger does 
multucolor litho process work, has som«e 
160 employees and a sales volume around 
three million dollars. For controlling its 
chargeable hour the company uses accu 
rate time standards for estimating, all 
inclusive standard cost rates, a fixed profit 
markup for profit based on percentage of 
cost, and an accounting system using 
pun he { card equipment 

Mr. Braskich asked how printers could 
explain to themselves or buyers quotation 
variations of 20, 40 and even 60 per cent 
Many variations on identical jobs were 
not due to price cutting, he said, “but to 
inadequate estimating standards, imaccu 
rate cost rates, lack of fixed pricing poli 
cies. The problem is lack of control over 
the chargeable hour we estimate, price 
and produce. The solution is complet 
production control and cost systems, 
which enable Krueger management to spot 
its problems and take corrective steps.” 

Profits for the small printer was the 
subject clarified by F. C. McClure, presi 
dent, Inland Printing Co., Springfield, 
Mo. (His talk appears on page 37 of this 
issuc of THE INLAND PRINTER. ) 

How Darby Printing Co., Washington, 
ID. C.. controls sales and costs was told by 
treasurer Ralph E. Murphy. This letter 


press-oftset business has trom 125 to 150 


employees on the average. Budgeting for 
comparing and controlling income and 
outgo is a comparatively new manage 
ment tool, said Mr. Murphy, “but we are 
learning that very definite benefits come 


from sound Dbudgxets separating practical, 
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attainable realities from the empty prom 
ises Of wishful dreaming 

Major budget factors are salesmen’s 
performance records, cost center records, 
and a forecast of attainable total sales 
necded for reasonable attainabl« pront 
Other factors include the local market 
situation, national economic conditions, 
ind the effect equipment changes may 
have on sales The general manager and 
perintendent translate total budgeted 


tiles into individual salesmen’s quotas 





THE UNITED WAY 


Herbert E. Kimball, treasurer, Rum 
ford Press, Concord, N. H., rated running 
a budgetless printing business as like 
driving a car blindfolded from the back 
seat. Front-seat, open-eyed financial man 
agement knows where the business has 
been, where it’s going and the routes that 
will get it there. The speaker saw budget 
ing as a simple, fundamental process that 
should confuse nobody who keeps his 
thinking straight. But he warned that a 
master operating budget, vitally necessary 
for small as well as large companies, is 
not a magic formula transforming poo! 
management into good Management 

Second general session speakers wer 
Kable Printing’s Harold R. Long and 
Morris Goldman of J. K. Lasser Co., New 
York City, with Walter McArdle, Mc 
Ardle Printing Co., Washington, D. ¢ 
rounding out a three-man panel. 


essary tor establishing a cost reduction 
program. He valued accounting and rec 
ords only as means for attaining ends. 
Such information shows a picture of what 
is happening as a guide for management 
policy action. Cost reduction, said the 
speaker, is not a part-time but a continu 
ing job. He listed these steps for a cost 
reduction program 

Fixing the goal; making a plan to reach 
it; assembling the figures for use as a guide, 
not as an end in themselves; putting the 
plan into effect; seeing that all persons in 
the plant move together harmoniously 
toward the goal. “Cost conscious employ 
ces are the key to cost reduction,” said 
Mr. Goldman 

On his list of cost and production re 
porting system factors were a daily sum 
maf ot J ro {uctivity reasons for delays 
or nonproductive, time-consuming eftorts; 
efficient use of paid man-hours; equip 
ment output; departmental hour cost 
analysis; summary of job costs; and peri 
odic analysis, by departments, of profit or 
loss from various kinds of work 

The speaker warned against gathering 
figures and then letting them lie useless, 
just “an accountant’s dream.” What 
counts, he said, “is not how many figures 
sut how you use them. In too 


ou collect, 
many cases they never get across to top 
management in such a way as to jog man 
agement into doing what they call for 

Mr. Long dealt with the application of 
basic cost reduction elements by describ 
ing actual plant programs. One aims at 
eliminating useless jobs and tools, reduc 
ing overtime, and evaluating fitness of 
employees for their jobs. A committee 
representing top management, production 
and the financial department keeps a 
sharp eye on waste and inefficiency in all 
departments 

Mr. Long also stressed the value of re 
ducing overtime expense. “Overtime is a 
vicious habit difficult to break,” he said 
“The manufacturing executive should 
shift production schedules around to 
eliminate it, if possible. Production might 





Honor guests at the 1,820th consecutive meeting of the Graphic Arts Association of Washington, D.C 


were these 20 past-presidents of the group: (seated 


E. M. Pusey of Judd & Detweiler; D. H. Elkins 


of Batts, Bates & Co.; O. H. Johnson, Rufus H. Darby Printing Co.; O. T. Wright, C. F. Crane, and K 
F. Eiker, all retired; N. P. Mitchell, McArdle Printing Co.; Peter Becker, Jr., Arrow Service; H. G. Pillen, 
Mercury Press, the current president; (standing) E. H. Evans, Law Reporter Printing Co.; W. F. McArdle, 


McArdle Printing G. W. Bryan and H. J. Miller 
United Publishing Co.; W. A. Edelblut, retired 


retired; W. N. Freeman, Mercury Press; E. B. Heimer 
Richard Chamberlin, E. A. Merkle, Inc Charles E 


Summers, Gibson Bros.; James W. Shields, Judd & Detweiler; and C. H. Taylor, Graphic Arts Press 


THE INLAND PRINTER for October, 1954 








be achieved in one instead of two or 
more shifts.” Bottlenecks, too, should be 
watched. The speaker cited a final opera 
tion bottleneck that blocked the work of 
ten men behind it. By hiring one more 
man the obstruction was removed and 
“production zoomed almost 300 per cent.” 

Other cost reduction steps suggested in 
cluded purchasing so as to gain the most 
advantageous price; reviewing insurance 
to see if premium money is spent to the 
best advantage; cutting down waste by 
constantly checking operations, tools and 
equipment; and keeping machines run 
ning at highest possible capacity 

There were two luncheon guest speak 





about to be spent or earned that will affect 
taxes 

Mr. Clohosey pointed out that depre 
ciation has been liberalized. Equipment 
with a four-year life can be depreciated 
one-half the first year. This speed-up 
makes it possible to borrow more for buy- 
ing new equipment, and to turn earned 
income into capital gain by reselling. An 
other point was that the law permits using 
different computation methods for differ 
ent kinds of equipment for real property 

Prepaid income may be allocated over 
the full period of use, rather than com 
pletely in the period when it was received 
Full contract expenses, such as paid-in 
full salesmen’s commissions, can be com 





The new law permits a two-year carry 
back and a five-year carry forward of 
losses and profits. Mr. Clohosey empha 
sized that this applies to income tax, not 
excess profits tax. He gave PIA credit for 
the fact that the law does not contain a 
provision that would have drawn a tax 
distinction between publicly held and 
closely held corporations. PIA alone pro 
tested against any such provision, Mr 
Clohosey said, and enlisted the help of 
the Small Business Administration 
Seminar subjects discussed by the regis 
trants divided into small groups were in 
centives, pensions and fringe benefits; dis 
tribution of expenses in cost, finan ial 
control; mechanical accounting, and pur 





ers, Harry E. Howell of DeWitt, Pepper 
and Howell, Washington, D. C. manage 
ment engineers, and Addison B. Clohosey, 
director of Research Institute of America’s 
Washington Tax Bureau 

Mr. Howell reviewed the financial ex 
ecutive’s responsibility to top manage 
ment. Points of performance he listed in 
cluded analysis of all reports from the 
viewpoint of administrative management 
so that they can be discussed in terms of 
what they really mean; ability to distin 
guish between the significance of account 






pletely deducted in the payment period chase of machinery and capital assets 



















ing costs and general economic cost; figur 
ing beyond current operating costs into 
budgeting or “forward accounting” to 
cover all eventualities that could affect 
the business; comparing and checking 
company planning against performance 
and avoiding the temptation to get into 
. the habit of always saying no 

Mr. Clohosey’s topic was “Planning 
Your Tax Liability Under the New Fed 
eral Tax Code.” Since the law was de 






The hook is the thing—the heart of 
the PMC Warnock Plate Mounting 
System for all rotary letterpresses. It 


is safe, speedy, accurate and depend 
a able. Safe because the hook locks 


automatically in the cylinder groove 











. signed to reduce Federal Government 





when inserted and can’t fly out to 


° 
hooks damage plates or press. Speedy be 


cause hooks can be moved rapidly in 





revenues by an estimated one and a third 
billion dollars, Mr. Clohosey pointed out 
that business men have a theoretical op 
portunity to save at least that much. But 







cylinder grooves. Accurate because 





possible savings are no good unless you 





the hooks can be moved minute dis- 





organize to take advantage of them.’ 
The speaker advised printing manage 
ments tO pay more attention to tax plan 


tances for close register adjustment. 






Dependable because sound engineer 





ning in formulating company policies 
Each new step should take taxes into con 
sideration, “not when the tax is due, but 





ing and careful manufacturing control 





make both hooks and cylinders preci 








at the year’s start, or whenever money is 





sion mechanisms of proven efficiency. 











Write today 
for our folder 
“The Hook's The Thing.” 







THE 
PRINTING 
MACHINERY 
COMPANY 


436 Commercial Square 


Cincinnati 2, Ohio 






















Dr. A. K. Peterson, medical director of R. R 


Donnelley & Sons Co., Chicago, holds scro!l given 





to company by Industrial Medical Association 






for its comprehensive medical service for em 





ployees. Dr. J. F. McCahan (left) congratulates 








Dr. Peterson and Gaylord Donnelley, president 





If) peice phase Or 


Profits for Small Printer 


ant than another. The fail Conciuded from page 565 


Rigid Plates Are Required 


dé vom pdpe 
effective ources ur salesmen are held responsi 

dit of their accounts, and 

cases this mig I a little 


in the long run it has 


When I came with the Inland Printing 

Compan yme 20 years ago, its financial 

was shak It was suffering from 

f depression was reeling 
aration. Th f an overdose of careless and almost 
ipid management; its credit was lousy, 

in fact, it was nil. What a situation out of 
which to extract a | rofit! No bank credit 
rchases of paper and other materials 





had to be made just in the quantities re 
yuired, thus eliminating the price advan 
tavge of volume purchases We couldn't 
take advantage of cash discounts because 
we had no cash. There is no way to show 
For top quality a profit when your financial house is in 


that order 


flexographic rinting 
S ™ » If one really wants to stay in business, 


results... there is no sacrifice too great, no hardshi 
too severe, if financial soundness is the 


end result. There is tremendous satisfac 


tion in the knowledge that such a goal 
has been reached. Many have gone 
through the same struggle. Suffice it to 
say, through complete coOperation and 


honesty with stockholders, suppliers, em- 
ployes and our banker, plus rigid econ- 
omy, we were able to put our financial 
house in order and start operating in such 
a manner that a smail profit was at least a 

possibility 
Just look at the difference: bank credit 
for purchase of new equipment, to take 
discounts, to meet that unusual and unex 
pected obligation; bulk purchases with 
their accompanying lower prices; cash dis 
Control ts y to quality and counts, which equal in dollars the profit 
economy of flexographic printing on a large volume of printing. These are 
plate production. Through accurate ; just some of the advantages of operating 

your platemaker can reduce in a sound financial manner 
simplify moke-ready 


your ates ever reach tt ec > 


Plants that standardize 


Plastiply matrix materials an Answers 
7 » J » 


plate compounds know 


nire of shrinkage and keep P| . = 
olt’s a Quiz 


the end of orun Econo 





r th << > ‘ 
and methods assure top Here are the answers to the quiz 
Its) They re the result of on page 44. What is your score? 


Heat seal papers 
Padlock the switch box 
4 Nylon 


1. 42 per cent. Hand composition 


arter cent se } 
» 


and letterpress in about 97.7 per 
cent 

No. 30 Bible paper 

A deeper blue is used 

No; it should be charged to a 


spoilage cost account 


} Yes. for one shift 
Prue 
MATERIALS and METHODS for BETTER PRINTING 21x29-inch; it allows eight Mon- 
TTR THRE T arch-sized sheets to be cut with 
out waste 
132 Humboldt Street, Rochester 10, New York 
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Bright, Bright White 


Look at a sample of the new Atlantic Offset. It’s a 
clean, sparkling white sheet that gives extra life to 


every job, whether in one or six colors. 


Outstanding Body 


It’s got just the right bulk and stiffness to feed 


through your presses smoothly and accurately. 


Moisture-Controlled 
New Atlantic Offset is moisture-controlled ensuring 
dimensional stability for accurate register on every 


run. 


Now there’s a new member 
O yf Eastern’s 
famous Atlantic line 


Atlantic 
Offset 


Uniformity 


From sheet to sheet, one mill run 
to the next, Atlantic Offset has the uniformity you 


need in color, cleanliness and affinity for ink. 





Try Some on Your Next Job! 


Atlantic Offset is the result of long preparation, 
long experience in the offset paper field. It’s 
offset paper at its finest. Available in all reg- 
ular book sizes and weights, in regular and 
vellum finishes. Ask your Eastern merchant 


for samples and prices. 











astern Corporation 


tastine 


IE) BANGOR, MAINE 


Makers of Atlantic Bond and other Fine Business Papers 








Trade Executives Schedule 
Detroit Meeting Nov. 13-14 


A successful 
result in the largest attendance ever to 
feature a Graphic Arts Trade Association 
Executives convention at Detroit on Nov 
14-14, according to R. A. Stout, executive 
ot Atlanta 


membership drive will 


director of Printing Industry 
Inc., and president of GATAI 

The two-day meeting will convene at 
9:40 Saturday morning, Nov. 13, in 
Hotel Statler. John M. Allman, president 
of the Graphic Arts Association of Michi 
gan, In will deliver the welcome ad 
dress to GATAE members 

Highlight of the annval conclave of 
trade association secretaries will be an 
address by Raymond Blattenberger, Pub 
lic Printer of the United States, at the 
banquet Saturday night 

Ihe delegates will vote on a constitu 
uonal amendment providing for a per 
manent headquarters for the growing 
organization. To date, the records of the 
organization have been moved every yeat 
to the office of the new secretary-treasurer 

Theme of the 


Services Alive in 1955 


convention is “Keep 


Nine West Coast Cities to See 
AIGA Award Winners Exhibit 


West Coast graphic arts workers are 
being offered their first opportunity to sec 
a comprehensive exhibit of award-win 
ning designs from competitions sponsored 
by the American Institute of Graphic Arts 
The exhibit includes AIGA’s Design and 
Printing for Commerce show, the 50 
sooks of the Year, the 5O Advertisements 
of the Year, and the annual AIGA maga 
zine show 

Under the sponsorship of Zellerbach 
Paper Co., the exhibit began its tour in 
Spokane Oct. 5 
on the itinerary include Portland, Oct. 19 
21; Seattle, Oct. 26-28; Sacramento, Nov 
16-18; Fresno, De 10; Los Angeles 
Jan. 10-15; San Francisco, Jan. 18-21 
and San Jose, Jan. 25-26. Dates for a Salt 
Lake City show will be set later 


Other western cities 


William Feather Company Buys 
Corday & Gross, Cleveland 
The William Feather Co., Cleveland 


printing and publishing firm, announced 
in mid-September its purchase of a 60 

year-old Cleveland 
printing busine SS, 
the Corday & Gross 
Co The 
were the cm} loyees 
ot Corday & Gross 


who owned all of 


sellers 


its common stock 
Joining the Fea 
ther organization 
as vice-president 
and sales manager 
ot Corday & Gross 
is Robert C. Rice, a 
veteran of 41 years’ 
service with that firm. Prior to joining 
Corday & Gross as a part-owner in 1913, 
Mr. Rice had operated his own firm, the 
Colonial Printing Co., tor ten years 





Robert C. Rice 
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Appoint Intertype Research Head 


Harry G. Willnus, the Intertype Cory 
president, recently announced the appoint 
ment of Ernst L. Midgette as research, de 
velopment and en 
gineering director, 
and the assignment 
of a vice-president, 
Herman R. Freund, 
to new duties as 
consulting engi 
neer and supervisor 
of all typographi 
matters. Mr. Mid 
gette has been a 
consulting member 
of Intertype’s board 
of engineers since 
1949. He was for 
merly a member of the U. S. Rubber Re- 
claiming Co. engineering staff, a machine 
design instructor at Johns Hopkins Uni- 
versity, and head of the mechanical engi- 
neering department at Polytechnic Insti 
tute of Brooklyn. He has also served as 
consulting engineer for several major 
firms. He is a member of American Soci- 
ety of Engineering Education and Ameri 
can Society of Mechanical Engineers 


E. L. Midgette 


Ad Typographers Plan Convention 


Advertising Typographers of America, 
Inc., will hold its 28th annual convention 
Oct. 27-30 at Sans Souci Hotel, Miami 
Beach, Fla. Gavel man will be ATA presi 
dent Carl H. Ford of J. W. Ford Co., Cin 
cinnati advertising typographers. Glenn 
C. Compton, executive secretary in New 
York City, went to Miami Beach last 
month to complete arrangements 


Pate | 


CONVENTIONS 





mT 


WHAT - WHERE - WHEN 


OCTOBER 


American Photoengraver Assn innual con 
ention, Hotel Jefferson, St. Louis, Oct. 11-13 

Direct Mail Advertising Assn annual conven 
tion, Hotel Statler, Boston, Oct. 14-15 

oth Annual New England Newspaper Mechan 
cal Conference, Hotel Statler, Boston, Oct. 16-17 

Book Manufacturers Institute, annual conven 
tion, Hotel Hershey, Hershey, Pa., Oct. 18-20 

y2nd National Safety Congre ind Exhibition 
Conrad Hilton Hotel, Chicago, Oct. 18-22 

Audit Bureau of Circulation imnnual meeting 
Drake Hotel, Chicago, Oct i 

Packaging Institute innual forum, Roosevelt 
Hotel, New York, Oct 

Advertising Typographer Assn. of America 
mnual no t Sans Souci Hotel, Miami Beach 
Chat o 

International Assn. of Electrotypers and Stereo 
typer immual meeting, the Greenbrier, Whit 
Sulphur Spring Ww. V Oct 4-Nov. 1 

Screen Proce Printin Assn imnual conven 
tion, Hotel Jefferson, St. Louis, Oct o- Nov 

NOVEMBER 

Packaging Assn. of Canada, annual conference 
mad Third National Packaging Exposition, CNI 
Automotive Bldg Doront Nov, 8-11 

Graphic Arts Trade Assn. Executive innual 
convention, Hotel Statler, Detroit, Nov. 1 14 

Printing Industry of America, Inc mnual con 
vention, Hotel Statler, Detroit, Nov. 15-19 

National Printing Equipment Assn innual 
mecting, Hotel Statler, Detroit, Nov. 16-1 


Advertising Trades Institute, Advertising Essen 
tia Show Hotel Biltmore New York Nov 














Book Manufacturers 
To Meet in Hershey, Pa. 


Due for consideration at the Book 
Manufacturers’ Institute's annual conven- 
tion Oct. 18-20 in Hershey, Pa., is a re- 
port on the progress of a management- 
union-customer project for promoting 
book sales 

The report will come from BMI presi- 
dent Sidney Satenstein, who heads Ameri- 
can Book-Stratford Press, Inc., New York 
City. Invited to speak on a subject of his 
own choosing at this year’s convention of 
the International Brotherhood of Book 
binders, he pointed out that union mem- 
bers were getting from book manufactur 
ing employment benefits that enable 
them to enjoy a high standard of living. 
Listing these benefits as high wages, short 
hours, long vacations, many _ holidays, 
good working conditions, and in many 
areas welfare funds, he suggested that the 
unions have a responsibility for helping 
to build the industry “from which all 
these good things flow.” 

Mr. Satenstein then proposed that the 
Brotherhood cooperate with BMI in en- 
listing the aid of the American Federation 
of Labor in exerting its influence through 
out the country to procure larger budgets 
for buying textbooks and library books 
The union's response was prompt and en 
thusiastic. A committee was named to 
meet with BMI representatives for getting 
the project under way. Also attending a 
joint committee session in New York 
were representatives of the American 
Textbook Institute and the American 
Book Publishers Council 


Goss Expands in Britain 


The plant of the Goss Printing Press 
Company, Limited, in Preston, England, 
is to be increased 50 per cent in floor area, 
with a correspond 
ing increase in 
manufacturing ta 
cilities. The Goss 
Printing Press 
Company, Ltd., is 
a subsidiary of the 
Goss Printing Press 
Company of Chi 
cago. The project, 
which will be car 
ried out in two 
stages, will be com 
pleted in about 
three years. The 
English company has a four-year backlog 
of press orders. R. C. Corlett is president 





R. C. Corlett 


of both companies 
The plant in Preston produces the high 
speed Headliner newspaper press and ro 
togravure presses. It also builds Verticals 
for the Michle Printing Press and Manu 
facturing Company’s European market 
Most British magazines are printed on 
rotogravure presses. The largest rotogra- 
vure press installation in the world—Od 
hams, Ltd., at Watford—is an all-Goss 
plant, having 123 units and 13 folders 
Until recently, production was limited 
rigidly by government controls, but these 
now have been relaxed 
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DO YOU 


KNOW THAT... 





CANADIAN FINE COLOR CO. plans a 
mid-October move to a new $250,000 
plant in Toronto that will more than dou 
ble its ink-making capacity. 

HAROLD A. KERNELL, a Sun Chemical 
Corp. vice-president, has been elected a 
director of the company. Long associated 
with the printing ink business, Mr. Ker- 
nell began his career in 1922 with the 
American Printing Ink Co. He is serving 
currently as chairman of General Print 
ing Ink Co., the Sun Chemical midwest 
division 








Harold A. Kernell Richard L. Bedell 





RICHARD L. BEDELL has been appoint 
ed branch manager of the Rochester, N 
Y., office of Sterling Electric Motors, Inc 

PRINTING INDUSTRIES OF INDIANA, 
INC., is the official name of a new organ- 
ization formed Sept. 1 in a merger of the 
Indiana State Typothetae and Printing 
Industries of Indianapolis. 

L. A. DEPOLIS has been named gen 
eral sales manager of the industrial truck 
division of Clark Equipment Co., Battk 
Creek, Mich 


L. A. DePolis Robert Crane 


ROBERT CRANI 
dent in charge of sales, has been elected 


formerly vice-presi 


executive vice-president of Byron Weston 
Co. He will be in charge of the com 
pany during the remainder of the term of 
the late president, Hale Holden 
EDWARD H. NIEDERAUER has been 
named division manager of the Kingsport 
Division of the Mead Corp. GEORGE H 
SHEETS was promoted to assistant divi 
sion manager, and JOHN R. TAGGERT is 
now general paper mill superintendent 
DONALD B. ALNUTT has been made 
director of graphic arts research, THOMAS 








T. HILL was named director of photo 
graphic research, and PETER F. MENTO, 
JR., was appointed company engineer in 
a recent expansion of research and devel 
opment facilities of the Philip A. Hunt 
Co., Palisades Park, N.J., manufacturers 
of photo and graphic arts chemicals 

JAMES B. MooRrE, for 14 years a Flor 
ida newspaperman, has been appointed di 
rector of public relations for Fairchild 
Camera & Instrument Corp 

PACIFIC COAST FOIL CO., a division of 
Jorgenson & Co., San Francisco printers 
and lithographers, has appointed David 
F. Leary & Associates, merchandising and 
sales promotion organization, as merchan 
dising consultants. Services of the Leary 








firm will be made available to Pacific 
Coast Foil customers. 

WILLIAM W. SCOTT, formerly a print 
ing specialist for the Greater Buffalo (N 
Y.) Press, has joined the sales department 
of the Printing Equipment Division ot 
Lake Erie Engineering Corp 

DANIEL MELCHER, sales manager of 
R. R. Bowker Co., New York, will teach a 
new course in printing and promotion 
techniques at New York University’s Cen 
ter for the Graphic Industries 

C. A. STEINHAUSER has been named as 
sales manager of the Printing Equipment 
Division of Lake Erie Engineering Corp 
Mr. Steinhauser has been a sales engineer 
with Lake Erie Engineering since 1951 























GEORGE F. MOTTER’S SONS 














is well recognized in the book, newspaper and magazine 
publishing industries for the design, engineering and manu 
facture of high speed folders with built-in accuracy, 

Shown above is one of the latest designs of George F. Motter's 
Sons’ engineers. This machine folds “pocket” books at speeds 


up to 50,000 pages per minute 


The high speed folders designed and built by George F. 


Motter’s Sons include fixed 


and variable size folders with 


collect or no-collect features as desired. 
Whatever your folding problem is in the wide or narrow-web 
field, we invite you to consult our staff of experts 


GEORGE F. MOTTER’S SONS + YORK, PA. 


Designers and Builders of Printing Machinery 


Presses — Folders — Auxiliary Equipment 








Stickin’ Around 
with KLEEN-STIK 


“SLOW DOWN and LIVE’’... 


i ttn ound advice that Safety 
ordinato in 24 state lo impre 
‘ in motorist accomplist 
iving objective, they distrib 
nds of promotion kits thru 

chool, civic and other group 

ther potent material, kits con 
widely used pieces printed on 
sTIK the moistureles elf 
ng adhesi 


that get idvertising 
' 


up and kee; up 


Kad 


DP hicom ticklers for safety’’ were de 
veloped by the Mass Marketing Insti 
tute, under the direction of HAROLD 
KAVES. Brilliant bumper strips employ 
KLEEN-STIK’s tried and true sti end 
power that holds tight to bumpers as 
well as on windows, gas station pumps 
ete, RIDER & DICKERSON, Chicago, 
did the bold black printing on KLEEN 
STIK Yellow Litho stock 


‘Truck signs are provided, too — printed 
on rubber-saturated KLEEN-STIK 
FLEX-STIK. Same easy peel-and-press 
application — plus super-resistance to 
weather, oil, grease, and scuffing 

The Coordinators and MMI deserve 
everyone's support. And KLEEN-STIK 
is proud to be helping millions to “Slow 
Down and Live"! 


IN CASE OF FIRE 
USE THE ANSUL EXTINGUISMER AS FOLLOWS 


ER teas 





| ANSUL 











Another Safety Angle: 
ANSUL CHEMICAL CO. of 


Marinette, Wis., has another 
sufety-wise idea. Vehicles 
equipped with Ansul Fire Ex- 
tinguishers display dashboard 
instruction labels, developed 
by Asst. Ad Mer. JERRY 
FRIEDMAN, and printed on 
KLEEN-STIK: Kromekote by 
HAMMERSMIPTH-KORT- 
MEVER, Milwaukee. Seeing 
the label time after time gets 
extinguishing tactics down pat 
in emergencies. Clever life- 
and vehicle-saving idea! 
Self-sticking KLEEN STIK saves 
plenty of time and money, too! You 
can safely recommend it to your 
customers for streamers, back-bar 
igns, she If strips, hundreds of other 
P.O.P. use Get the full story by 
writing for your big free “Idea Kit” 
today! 


KLEEN-STIK PRODUCTS, INC. 


225 North Michigan Avenue « Chicago 1, Ill 


Pioneers in Pressure Sensitives te the Trade 
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Printers Have Big Stake 
In Graphic Arts Education 


which he 


All tor 
printer and the industrial arts graph 
teacher think of each other at all, the 
mer nurture Vague and undefined no 

of “new-fangled” and impractical 
boon-doggling.” The teacher, especiall 
the younger one, the one who most sorel 
needs contact with the lustry he is to 
inter] , may be inclined to see in ever} 
mmercial printer an oxr 
reaction and Opposition to 
shiny and brand-new 
h 


Ot course, both are wrong in nearl 


won | hilosoy 


every case. But the old ghosts will never 
be quite laid unul the two have come to 
know each other, until both are convinced 
and appreciate the tact that the 
the same vineyard 

It would be a moot question 
whether the initiative for such 
proach should be taken by the printer of 
by the teacher, by the older one or by the 
younger, the settled one or the newcomer 

Contact once established can quickly 
flourish into friendly and fruitful cooy 
erauion. Without cost in dollars and cents, 
the printer may pass on to the teacher all 
sorts Of helpful assistance: samples of rep 
resentative commercial work, specimens 
of type, slugs, and other illustrative ma 
terial for visual aid display; paper sample 
books, discarded printing plates of various 
kinds, promotional material from equip 
ment and supply manufacturers—a hun 
dred other things that can serve for the 
children’s orientation and information 
When the children know that these things 
come trom the shop they pass on their 
way to school, the school shop is no longer 
something arbitrarily set apart from their 
life. Its activities and pursuits take on 
meanings related to the actual commu 
nity life in which they are growing up 

Going a step further, the printer can 
invite or permit the teacher to bring his 
class for a short guided trip through his 
shop. He can team up with the printing 
teacher in Organizing a program for the 
yearly celebration of Printing Education 
Week in January, or appropriate exhibits 
which may be not only a service to educa 
tion but also valuable promotion for the 
printer himself 

There are many other opportunities 
for cooperative effort which a_ public 
spirited printer and an alert teacher would 
be quick enough to perceive themselves 

It is true that most young industrial 
arts graphic arts teachers have usually 
learned all the printing they know in a 
ollege or teacher training institution 


course. Very seldom do they have any ac 


: ' 
tual trade or shop experience. This fact 


has been the subject of many heated dis 
cussions between the proponents of in 
istrial arts training and so-called “pra 
al-minded” printers. It can be answered 
going into a complete analysis of 

arts objectives, methods and 


procedures. The solution 
ills for the conciliation of many com 
and competing considerations 


The prospective industrial arts teacher 


has to be train 


1 and educated in man 
lirections other than those of the shoy 


particular area in which he 


skills of the 
will eventually be called upon to teach 
In the graphic arts, the approved training 
programs provide for at least a minimum 
in operating skills in kee; 
ing with industrial arts objectives. Mor¢ 


competencs 


time, more opportunity for prolonged, sus 


' ! 
tained and sufficiently varied experience 
in practical shop work is the dream of 
every graphic arts teacher trainer, and of 
every well oriented student 

Few beginning industrial arts graphic 
arts teachers leave their college for a teach 
Ing job without wishing for a chance to 
work in a real print shop on real-life copy, 
for live consumption. Any printer who 
would signify his willingness to enter into 
whatever arrangement the printer and 
teacher could arrive at, would most likely 
find his proposal accepted with surprising 
alacrity 

None of these services would cost the 
printer any money; none would make an 
exorbitant demand on his time or re 
sources. The opportunity for service is 
there; the wherewithal is there, for there 
is likely an industrial arts graphic arts 
shop in Operation somewhere in the vi 
cinity of your printing plant. All that is 
needed is a bit of civic-mindedness, some 
ingenuity, and a friendly hand 

Civic good will, resourcefulness and 
friendliness are traditional virtues and at 
tributes of the printer. Who could tell the 
extent to which they have served individ- 
uals and communities in the past? Who 
could prophesy all the good their contin 
ued exercise can eventually bring to us 
personally, to our industry, to all our 
kind? 


New York Engravers Provide 
Graphic Arts Scholarships 

New York Photo-Engravers Union No 
| and the Photo-Engravers Board of Trade 
of New York are jointly sponsoring three 
full-tuition scholarships each year in Co- 
lumbia University’s Graphic Arts Center 

Emphasizing the need for formalized 
educational programs aimed at producing 
executive talent for the graphic arts in 
dustry, Dwight Monaco of McGraw-Hill 
Publishing Co., Inc., who heads special 
projects for Columbia’s Graphic Arts Cen 
ter, said that negotiations for setting up 
more scholarships are now under way with 
other unions. Awards will be made on the 
the basis of competitive examinations 
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How YOU Can Help Solve 
the Graphic Arts Manpower Problem 





Finding enough trained men is one of the biggest problems of the 
graphic arts. Recent surveys indicate a widespread shortage of skilled 
manpower—and in many areas this shortage is emphasized by the 


relatively high average age of graphic arts craftsmen. 


To do something about this problem, the Education Council of the 
Graphic Arts Industry has set up a broad program to stimulate and 


guide the training of more craftsmen. 


The Council invites you to join with other men in your industry in 


helping to put this program into action. 


As a member, you can look to the Council for help in keeping abreast 
of the actions which you and other industry men in your area can take 
to develop more skilled manpower. You can look to the Council for 
programs that you can install in your own company to aid in the 


advancement of present personnel, and in the training of new personnel. 


You can bring the benefits of this program into your plant by 
becoming a member of the Education Council of the Graphic 
Arts Industry. Membership dues are a minimum of $100 a year. 


For additional information, please write to 


HARRY A. PORTER, Chairman 

Membership Committee 

Education Council of the Graphic Arts Industry 
719 Fifteenth Street, N.W. 

Washington 5, D.C. 








EDUCATION COUNCIL 


OF THE GRAPHIC ARTS INDUSTRY, INC. 
719 FIFTEENTH STREET, N.W. WASHINGTON 5, :C. 





This message is published as an industry service by The Inland Printer 





DO YOU 


KNOW THAT... 





NORMAN A. RUGGLES has been a 
| New England sales rey 
for the Dayco Roller Division of Dayton 
Rubber Co 

JOHN M. CASE has been named execu 
president of Fairchild 
Since 


pointed resentative 


Camera 


he ha: 


tive VICE 
& Instrument Cory last year 


sident of marketing 


been Vict re 


Jos. GELB CO., graphic arts equipment 


manufacturer, has moved to a new build 
ing at 52 Arlington St., Newark, N. J 
J. B. LOCKHART, JR., is the new man 


iger of merchant and industrial sales for 
Riegel Paper Cory 

ARTHUR J. LEVINE, president of Ad 
Press, Ltd., New York, has been awarded 
an honorary degree by Duquesne Univer 
sity for his services in the graphic arts 
LeVine set up the printing shop at 
and has endowed graphic arts 
scholarship funds for Israel 

H. ADDISON CAMPBELL has announced 


Duquesne 
boys in 
his resignation as advertising Manager and 
sales promotion and publicity director for 
the Lord Baltimore Press, Baltimore 








NLY 


THE NEW C. 


B. NELSON 





IST-CUTTER SAWS 








NEW “% 
MODEL “C" 


GIVE YOU ALL THESE § 
WANTED FEATURES® 





e@ SUPER-SMOOTH OPERATION! 
Full-sliding, Ball-Bearing Table 
with exclusive Adjustable Brake 


PERFECT SQUARE CUT! 
Exclusive Adjustable Saw Head 
2 eliminates taper 


e@ GREATER CAPACITY! 
Larger table handles plates up to 24” 
¥, H.P. motor provides extra power 


e MICRO-ELEVATING TABLE! 
Precision ball-bearing elevating 
mechanism for undercutting and 
mortising . . . dial indicator 
graduated in points 


e@ COMPLETE SAFETY! 
Improved Saw Guards and Waste 
Chutes shield operator from 
flying chips 


e BENCH OR CABINET STYLES 
Strip Cabinet or Self-Contained 
Waste Truck 





FOR FULL DETAILS see your 
distributor TODAY—or write 


C. B. NELSON COMPANY 


508-514 South Kolmar Avenue 
Chicago 24, Illinois 
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William G. Baustert 


Carroll E. Sorenson 


CARROLL SORENSON and WILLIAM 
G. BAUSTERT have been appointed field 
representatives for Hamilton Mfg. Co 
Mr. Sorenson will be in charge of con 
tacts in Illinois and Wisconsin, and Mr 
Baustert will work in the central and 
northern Plains states 

BERT HAGG, manager of the printing 
division of Lowman & Hanford, Seattle, 
has been appointed director of the De 
partment of Publishing and Printing at 
the University of Washington. Mr. Hagg 
was elected president of Printing Industry 
of Seattle, Inc., last April 

JOHN R. JONES, a 1954 honor gradu 
ate of the Michigan Strate College School 
of Forestry, has received the 1954-1955 
research project award of the Minnesota 
and Ontario Paper Co 

JOHN KILER, veteran salesman in Los 
Angeles for Heidelberg Western Sales 
Co., is the new head of the company’s used 
equipment department. He replaces BILI 
SILVERMAN, who has left Heidelberg to 
take over ownership and management of 
the Loewen Press, Los Angeles. 

T. W. BRYANT, general controller for 
the Cuneo Press, Chicago, is publicity 
chairman for the 23rd annual conference 
of the Controllers Institute of America, 
10-14 in Chicago 


scheduled for Oct 








oe 


os 


Bruce A. Young 


Harry Tellschow 


BRUCE A. YOUNG, consulting engin 
er in the product development division 
of R. R. Donnelley & Sons Co., Chicago, 


is observing his 40th year of service with 
the company this month, and HARRY B 
PELLSCHOW, vice-president in charge of 


purchasing and traffic, is celebrating 35 
years with Donnelley 
PETER J. MCDONNELI 
Charles Francis Press and Ampco Printing 
Co., has been elected a vice-president of 
Chesapeake Printing Corp., New York 
KIENLE & Co., 52-year-old ink manu 


facturing firm, plans to move its produc 


formerly with 


tion facilities and test laboratories to a 
modern plant under construction in Hunt 
ington Township, N.Y. The company will 
also maintain a service office in New York 


City 
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BB ew | Bown 
GAALEY 3S 


made from 


RUST RESISTANT 


Black Beauty 
Steel 


7 
Reg. Sizes 
Others to 

Order 


Safety 

Rolled Edges 
Reinforced Corners 
Uniformly Accurate 


GALLEY CABINETS 


All-Steel Construction 


Full length galley supports. Sturdy, 
reinforced construction for long lifel 


STOCK RACKS 


Give you 30 to 41% sq. ft. of movable 
shelf space — save time — speed han- 
= dling, drying. 

_ OFFSET FILING CABINETS 


Ee Protection and systematic filing for 
= negatives, plates, prints, cuts, etc. 
=: Drawers 25”x22"x1¥/_". 


Model A 
134%4"x20" 
boards 
notched for 
Meihle 
$62.00 


Model B 
Pied yo Sod 
boards 
notched for 
Complete Cabinet $122.00 Kelly 
Additional 11-drawer section, “ $72.00 
without top and base, $110.00 


See Your Dealer 
or write for literature 


ETALC/ PRODUCTS CO. 
MAYVILLE, WISCONSIN 


33 INK CONDITIONER for letterpress* 


Makes your colors sparkle with new brilliance. 
Halftones stay sharp, clean, open, with 
greater detail. Increases ink affinity to paper. 
Prevents crystallization and picking. 


0-33 INK CONDITIONER for litho* 


improves presswork, saves time in wash-up. 
Reduces spray volume, makes ink flow more 
uniform, Prevents greasing. The same fine 
qualities of "33", 


GLAZCOTE scratch resistant 

for letterpress and litho * 

Makes your regular inks scrotch- and abrasion- 
resistant. Assures tough, glossy finish. Blends 
readily with all inks, Sure to please your most 
demanding customers. 


4 Gra) 
TRIAL OFFER: Test an 8-\b. trial order in your own shop. 
Unconditional money back guarantee. 


Central COMPOUNDING COMPANY 


1719 North Damen Avenue ¢ Chicago 47, Illinois 


EXPORT: Guiterman Co., Inc., New York 4 
CANADA: Canadian Fine Color Co., Ltd., Toronto 
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for the 


RIGHT 
ANSWER 


about 


GUMMED 
PAPER 


aska 
PERFECTION 
Distributor’s 
Salesman 


He KNOWS the answers 
because we see that he gets 
them — continually. And 
being the kind of a sales- 
man he is, he makes a point 
of KEEPING informed. You 
can trust his Gummed Paper 
judgment — ALWAYS. 


NEW! The PERFECTION 
C-PAC—100 sheets of top 
quality,Gummed Paper, mill- 
wrapped in waterproof 
paper 2 chipboards. 
Ask a PERFECTION Dis- 


Tal sleliela mes lel tt iilelar 


MANUFACTURERS CO. 


Main Office, PHILADELPHIA 15, PENNA 


Soles Representotives 
ee ee 
ee as a ee eT 

Pacific Coast Warehouses 
em Di ee as ais) 


Plant: Philadelphia + Indianapolis 


NEW 
LITERATURE 


Pie * 
Those interested in litera’ure described are asked 
to write direct to the company listed in the item 


Sheet Feeder Lubrication 

Dexter Folder Co., Pearl River, N. Y 
has issued a new booklet that tells how to 
lubricate and clean Dexter continuous 
reloading metal sheet feeders. Based on 

gle-shift Operation to simplify record 
keeping, the instructions are detailed in 
two sequences, oiling and greasing, to 
permit completion of one type of work 
before starting the next. Composite lu 
brication charts have been eliminated | 
substituting illustrated work sheets in 
structing Operators Or Maintenance men 
to perform one type Of work On one part 

‘ 


of the machine for a specified period. The 


book is supplied with new machines and 
is available on request to present oper 


ators of the feeders 


Electronic pH Meters 

Bulletin No. 100, just published by 
Photovolt Corp., 95 Madison Ave., New 
York 16, lists specifications and prices 
for a wide range of electronic measut 
ing instruments, including three pH me 
ters for use in the offset pressroom 


Coated Paper Sampler 


Three grades of coated papers for let 

ess and offset printing are included 
in new paper samplers produced by Cham 
pion-International Co., 38 Prospect St., 
Lawrence, Mass. The 6x9 folders feature 
Cico-Flex 


extra-heavy handling; Cico-Print, a con 


, a folding enamel designed for 


version-coated sheet; and Cico-Duoset, a 
jouble-coated offset enamel that Cham 
pion-International says is competitive in 
rice with all but the least ex] 
rrades Ot machine-coated offsets. The 


ensive 
swatch books include descriptions of the 
qualities and uses of each paper, as well as 


! 
a table of mill stock 


Hellenic Specimen Sheet 


Bauer Alphabets, Inc., 235 E. 47th Sr, 

w York 17, has produced a specimen 
sheet showing the complete range of sizes 
of Hellenic Wide, a face long used in 
Europe but just introduced in this coun 
try. A sample of the type face was shown 
in the September, 1954, issue of THI 
INLAND PRINTER 


Human Relations Checklist 


Yes” or “no” answers to 20 ques 
tions in a self-quiz will enable supervi 
sors to measure their effectiveness in hu 
man relations, according to the personnel 
development firm of Kelly-Read & Co., 
5O8 St. Paul St, Rochester 5, N-Y., 
which developed the quiz. A four-page 
pamphlet containing the quiz also in 
cludes the twelve-point Supervisor's Creed 








sl QUALITY CONTROLLED 
™ Letterpress and Offset 


Jahn & Ollier 
Engraving Co. 


817 W. WASHINGTON BLVD 


CHICAGO 


MONROE 


6-7080 


"1g 98° 
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Graphic Arts Magnifiers an operating manual tor the Vandercook on almost all types of equipment, pro 
68 makeup gauge, describing functions viding certain precautions are observed 
and operation of the device. In addition, and minor changes in some standard 
a copy of the booklet, “Story of a Visit equipment are made. Printing techniques 
to the New Vandercook Plant,” is also are detailed, along with press practices to 


For I} hotoe ngravers, process Camera Op 
erators, lithographers, retouchers, and elec 
trotypers, a new catalog displays a com 
plete assortment of precision magnifers 
and repair parts. Published by the Harold 
M. Pitman Co., 1110 14th St.. North ™ 
Bergen, N. J., the catalog shows styles es Heat-Seal Printing Hints Special Tympan Covers 
pecially designed for engraving and litho Nashua Corp., Nashua, N. H., has Time-Saving Tools for the Press 
graphic work, as well as special types for issued a 12-page pocket-size booklet titled room,” a new booklet published by Min 
camera work How to Print Pervenac and Imac Heat nesota Mining & Mfg. Co., 900 Fauquier 

Seal Papers Profitab] The general dis Sc., St. Paul 6, Minn., pictures five types 


Folding Machine Bulletin cussion section states that Nashua heat of presses—-Miehle, Miller, Kelly, Kluge, 


seal papers, used mostly for label pur and Vandercook—and lists for each press 
poses, can be successfully printed, var the advantages possible through use of 
nished, embossed, die-cut, and punched }M’s Spherekote tympan covers 


bound into the book be avoided 


Available from Dexter Folder Co., Pearl 
River, N. Y., or trom its sales offices, is a 
new six-page bulletin describing the 
Model 00 Cleveland folder with Cleve 
land continuous feeder. The bulletin 
shows a large photo of the 22x28-inch 
machine, detailed pictures of all its fea 
tures, a fold plate diagram, and a floor 
plan. Also described is the Dexter-Conde 
Dri-Air pump, now standard equipment 
on all Cleveland Folders. According to 
the bulletin, Model 00 has nine fold plates, STOP STATIC. STOP MANY 
with two additional optional plates, and 
can handle sheets from 4x6 to 22x28, or 
up to 22x34 on some parallel folds. The 
rated speed is 3,900 feet per minute 


en ee eee REGISTER COMPLAINTS. STOP. 


Roto Press Catalog 


Just released by Hudson-Sharp Ma 
chine Co., Green Bay, Wis., is a 28-page 
catalog describing and illustrating 49 of 
the company’s rotogravure presses and CAN END UNEVEN DELIVERY PILES. STOP. 
machines for processing paper, film, and 
foil. Many recent improvements giving 
higher speeds and more accurate opera 


ee ene ee ene SPEED UP STOCK FEEDING. STOP. END 


Embezzlement Safeguards 


Practical methods of combating em 
bezzlement are described in a booklet 
written by Lester A. Pratt, authority on 
employee fraud prevention. The 29-page STOCK CURLING. ALL WITH 
book, entitled “Embezzlement Controls 
for Business Enterprises,’ may be obtained 
from the Public Services Division, Fidel 
ity & Deposit Co., Baltimore 3, Md 





WALTON CONTROLLED HUMIDIFICATION 

Sideline for Lithographers 

Because all of the preparatory work for 
screen process printing can be done on 
equipment found in most litho shops, 
little more than a screen process press is SYSTEM. STOP. URGE 
required to start most lithographers on a 
profitable sideline operation, according to 
a folder prepared by General Research & 
Supply Co., 572 S. Division Ave., Grand 
Rapids 3, Mich. The folder emphasizes ; 
the versatility ot the silk screen process INVESTIGATE TODAY. DON'T STOP. 
and lists specifications for General screen 
process presses 


Prepress Technique 

A detailed description of how the Van 
dercook prepress system was applied to 
operations in an Ohio printing plant is 
featured in a new book just released by 
Vandercook & Sons, Inc., 3601 W. Touhy 
Ave., Chicago 45. The plant operation 
described is that of the A. H. Pugh Print 
ing Co., Cincinnati, and the account was 
written by Fred C. Pfister, plant super 
intendent. Also included in the book is 





PROCESS 
COLOR PLATE 
COMPANY 


522 S. Clinton Street © Chicago 7, Illinois ¢ Phone WEbster 9-0522 DAY & NIGHT 














What does 
this symbol mean 
to you? 





2692 periodicals and newspapers in 
the United States and Canada can 
proudly display the A.B.C. insigne 
on their mastheads. It means, “We're 
members of the Audit Bureau of 
Circulations!” 


369 specialized business publica- 
tions currently are qualified under 
A.B.C.’s high standards to carry the 
Hallmark of Circulation Value. Only 
these business publications can offer 


@ MEANS ‘‘MEMBER OF A.B. 


Nonprofit A.B.C. is unique in or- 
ganization. The Bureau’s 3575 mem- 
bers pay all costs and elect twenty- 
seven Directors to guide Bureau 
policy. Yet publisher members, 
paying 91.5% of total expense, give 
the majority voice in A.B.C. affairs 
to the four advertising agency and 
eleven advertiser directors who rep- 
resent buyers of space. 


A.B.C. rules, bylaws and procedures 
have one purpose . the deter- 
mination of net paid circulation 
facts for buyers and sellers of ad- 
vertising. Upon this basis A.B.C. 
issues standardized statements of the 
circulation of publisher members, 


@ THIS INSIGNE ON 2692 MASTHEADS... 


advertisers A.B.C. audited, paid cir- 
culation (indication of voluntary 
reader endorsement and resulting 
advertising value). Like all A.B.C. 
publisher members, they are pledged 
to keep true and correct records of 
circulation; to open all books and 
records for scrutiny by one or more 
of A.B.C.’s 65 trained circulation 
field auditors. 


_ 


For forty years the Audit Bureau 
of Circulations has been a voluntary, 
cooperative bureau of circulation 
standards serving advertisers, adver- 
tising agencies and publishers. Be- 
fore 1914, no independent circula- 
tion yardstick existed; in 1954 there 
is no stricter test of circulation value 
than A.B.C. membership. 


@ PROCLAIMS FACTS, NOT OPINIONS! 


verifies the figures shown in these 


statements by auditor’s examination, 
and disseminates circulation data. 
A.B.C. functions solely where accur- 
ate audits are possible; its reports 
contain no opinions or conclusions. 


@ A.B.C. PROBES IN DEPTH! 


Every business publication A.B.C. Audit Report is 
packed with audited answers to such important 
questions as: © How much net paid circulation? 

@ How much unpaid distribution © What are 

the businesses and occupations of the subscribers? 

@ Where are subscribers located? © What do subscrib- 

ers pay? © Are premiums used to get subscribers? @ Are 
subscribers in arrears? © What’s the renewal percentage? 





~~ © tee mR be Oe UO OS 


@ THE READER IS BOSS! 


The A.B.C. insigne is evidence that 
to the editor of an A.B.C. business 
publication, the reader is boss. To 
attract new subscribers, to produce 
renewals in good measure, the editor 
must give readers the benefits of 
steadily improved editorial value. 

The editor. knows that a Bureau 
field auditor will call every year... 
to inventory subscriber response and 


to sum up the solid numerical facts 
about the circulation progress of his 
publication. 

And, when an editor studies his 
A.B.C. audit report, he finds verified 
data that tells him whether or not 
he has earned the cash ballots—paid 
subscriptions and paid renewals — 
that reward editorial initiative and 
leadership. 


THE ADVERTISER BENEFITS! 


Advertisers to industry, merchan- 
dising firms, institutions and pro- 
fessions seek interested buyers in 
specific markets for their goods and 
services. 

Every paragraph in an A.B.C. 
business publication report gives 
such advertisers data valuable for 
the intelligent application of media 
to their chosen markets. Paragraph 


A.B.C. membership brings to busi- 
ness publishers a solid source of 
exact circulation counts that meet 
impartial, generally accepted stand- 
ards. A.B.C. business publications 
thus win the attention and confi- 
dence of advertisers and agencies. 

Publishers benefit in many other 


The Bureau is our outstanding ex- 
ample of business self-regulation by 
buyers and sellers under free enter- 
prise. A.B.C.’s known standards 
and factual reports have changed 
publication advertising from specu- 
lative adventure to scientific invest- 
ment in sales. Subscribers who pay 


10, telling them the business or oc- 
cupation of a publication’s sub- 
scribers, exemplifies the revealing 
A.B.C.-audited facts they need to 
build sound marketing plans, or 
create productive copy appeals. Be- 
cause A.B.C. exists, specialized ad- 
vertising appeals can go to clearly 
identified markets, through audited, 
paid circulation. 


@ THE PUBLISHER IMPROVES HIS PRODUCT! 


ways from known A.B.C.-audited 
circulation. They can set equitable 
rates. They can identify the cir- 
culation characteristics that make 
their publication distinctive; build 
the type of audited, paid circula- 
tion their advertisers want. 


@ A.B.C. STRENGTHENS A FREE PRESS! 


to read, together with business men 
who invest in advertising help to 
bring to American and Canadian 
publications the income that keeps 
them free;—self-reliant contribut- 
ors to our industrial growth and 
high living standards. 














A.B. C. FACTS MEASURE 
ADVERTISING VALUE 


For forty years the Bureau has limited itself to 
reporting facts, without opinion. “Every single 
rule, regulation, practice and procedure . . . is 
designed to develop for the publisher and for the 
advertiser an audited figure of paid circulation.” 


In its Fortieth Anniversary Year the A.B.C. 
insigne is advertising’s Hallmark of Circulation 
Value—a dependable guide to the selection and 
use of business publications, magazines, farm 
publications and newspapers as advertising media. 
Buyer and seller unity in such successful business 
self-regulation, in 1954 as in 1914, makes A.B.C. 


a sound answer to industry’s need for impartial 
circulation fact-finding and fact-reporting. 


AUDIT BUREAU OF CIRCULATIONS 
123 North Wacker Drive Chicago 6, Illinois 











Why We Bet Our Life — — — 


1954 WOULD BE THE GRAPHIC ARTS 
BEST YEAR EVER!! 


MONEY —s 09 plentiful the savings banks deposits keep on rising month by month. (Note 
and now the government is making money more plentiful.) 


UNEMPLOYMENT — people out of work in ‘54—only a fraction of previous years when 
we had much smaller population—when times were considered good. And, today unemploy- 


ment compensation keeps the few unemployed eating without dipping into their savings. 
Watch unemployment drop this fall (sure as shooting). 


RUSSIA—INDO CHINA — KOREA _ situation sells newspapers, but nothing untoward 


has happened, and pitiless publicity today throughout the world will (methinks) make the 
Machiavelian machinations of the war mongers die a-borning; their conquests by stealth 
are over. 


AMERICA — at the adolescent age where it will grow like lowa corn—you can see it grow- 
ing—billions being spent to take care of more business in the next ten years than the previous 
thirty—all of which requires tremendous more printing (and most printing has to be FOLDED), 
and the BaumFolder Gold-Mine, on pay-for-itself terms—is yours for the asking. Which size 
may we ship? 


14x 20...17x22 RUSSELL ERNEST BAUM, INC. 
22x28...25x38...30x46 615 Chestnut St., Philadelphia, Pa 














“1S OFFSETTING | 
SMEARING UP YOUR 
SCHEDULES?” 


If the cause of offsetting is in the ink, try one of GBW’s new inks 


with Fast-Setting action. 

The initial penetration is swift and short. Most of the vehicle 
remains on the surface of the paper where it sets quickly and 
dries hard. The pigment is not only bound firmly to the paper 
to prevent chalking, but colors are extra brilliant and blacks 
are deeper. 

These conventional, full-bodied inks work especially well on 
high speed two and four color presses. For additional informa- 
tion, write or telephone the Gaetjens, Berger & Wirth factory 


in Brooklyn or Chicago. 


FREE POCKET MANUAL FOR PRESSMEN 


Edited by recognized authorities to help 
you solve problems on ink handling, drying 
time, proper use of driers, etc. Just ask for 
“Using Ink.” 

















aso try DUALL | oe 
TRANSPARENT TINT BASE ons - ”, FOR LETTERPRESS — OFFSET — DIE STAMPING 
the extender that is superior to ordinary % a GAETJENS, BERGER & WIRTH, INC. 


tint bases because it is formulated the 

same as a quality ink. Needs no special GAIR BLOG., 35 YORK ST. 215 5. ABERDEEN $1. 

binder—sets quickly, dries hard and BROOKLYN 1, N. Y. CHICAGO 7, ILL. 
Telephone Ulster 8-4100 Telephone MOnroe 6-4246 


Factories in Toronto, Canada and Mexico City, Mexico 


has good trapping qualities. 
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How Catch Works 


The strength and the plate-holding 
power of the Blatchford Catch are 
due to the mechanical principle on 
which the Catch works. Jaw pressure 
against plate edge is opposed by 
yoke pressure against back of hole 
Once tightened, the Catch and plate 
stay put until released with the key 








Here’s a New Blatchford 
Time- and Money-Saver! 


It's Plate Backing Sheet. Use it to 
make original plates “base-high” for 
press runs that don't require making 
electros. Plate Backing Sheet is a regu 
lar Blatchford type metal alloy rolled 
to standard back-up thickness. It is 
applied easily right in your own shop 
No need to send plates out. 

Send today for information on this 


new Blatchford time- and money-saver. 











...you can get plates 
in register quickly 
and easily on 


Blatchford “Honeycomb” Base... and 
Save Make-Ready Time and Money 





Right off the bat the Blatchford 
864-holes-to-foot pattern gives you 
unlimited plate mounting capacity. 
And that’s only the beginning. 
Look sharp at the part of a cata- 
log form pictured above — an en- 
larged section of the color form 
shown at right. (The complete form 
took a 4614” x 70” sheet.) To get 
the pictorial elements in register the 
“ganged” plate, as delivered by the 
electrotyper, had to be sawed apart. 
Note how Blatchford Catches have 
been placed at various angles 
around the separated small, odd- 
shaped plates, for permanent an- 
chorage and perfect register. This 


BLATCHFORD DIVISION - 


Cincinnati, Cleveland, Dallas, St 


NATIONAL LEAD COMPANY 
Louis; Eastern U. S 


particular form carried a total of 
121 separate plates. 

In terms of your own operations, 
think what it would mean to you 
to have Blatchford’s registration 
ease and speed, plus the plate an- 
choring security of the Blatchford 
Catch. 

In truth, Blatchford—the original 
“Honeycomb” Base gives you 
everything you want in a plate 
mounting system. Why postpone 
the day when your shop will enjoy 
the benefits of this Base? 

Write our nearest office for com- 


plete information. 


Atlanta, Chicago 
and New England 


E. W. Blatchford Co., New York City; Pacific Coast: Morris P. Kirk & Son, Inc., 
Los Angeles, Emeryville (Calif.), Portland, Seattle, Phoenix, Salt Lake City CAE ORD 
Set , 


Blatchford Base 


Magnesium or Standard Metal 


J Aly 
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They’ve mechanized the 3 R’s in business 







xford 


Yes, modern business machines and equipment have 
put radically new conceptions of efficiency and econ- 
omy into the office. And their makers have put inspired 
selling skill into the printed promotion that has helped 
build this dynamic multi-billion-dollar industry. Ask 
your Oxford Merchant to show you successful examples 


of catalogs, booklets and folders that se/l/. 





/ MODERN | 
OFFICE = 


rWO VALUABLE AIDS. (1) The new 
OXFORD PAPER SELECTOR CHART 
iS a time-saving master guide to the 
right grade for each purpose. (2) 
The new OXFORD PAPER COST CAI 

CULATOR gives the exact cost per 
1000 sheets for all common weights 
and sizes. Ask your nearby Oxford 
Merchant or write us direct 


Papers 
dp Build, Galles — 


OXFORD PAPER COMPANY, 230 Park Avenue, New York 17, N. Y.« OXFORD MIAMI PAPER COMPANY, 35 ast Wacker Drive, Chicago 1, Hl 


Mills at Rumford, 


Maine and West Carrollton, Ohio 
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Diamond 


Challenge 370 
Avtomatic 
(Hydraulic Clamp) 
Cutter 


Challenge 
193-265-305 
{Hand Clamp) 
Power Cutter 


Put yourself in the picture with a rugged Challenge 


Paper Cutter that's as right for you as profit itself! 


Shown here are some of the fine models that help 
make Challenge the most extensive and popular line 
in the country today. In all, there are 7 styles and 6 
sizes to choose from, ranging from lever cutters in 
bench and floor models — to power cutters with hand 
or hydraulic clamp. Each has been built to one stand 
ard of quality Challenge quality — with special 


speed and sureness of 


emphasis on safety 


operation, 
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(Hand Clamp) 
Power Cutter 








Diamond (Hydravlic 
Clamp) Power 





Chalienge 265-305 


(Hydraulic Clamp) Power Cutter 


Challenge 265-305 
Lever Cutter 


po 


LP mY ts 


Yes, the Challenge line of dependable paper cutters 
is truly panoramic in scope. Every style . . . every size 
. . designed to save you time, labor and money — 
and insure more profitable cutting. Write for full details 


today. 
761 


THE CHALLENGE MACHINERY COMPANY 


GRAND 
HAVEN, 
MICH 


Office 
Factories and 
Show Room 


TRADE-MARK ® 


Challenge Owns The Printing Equipment Manufacturing Rights of 
Morgans & Wilcox Manufacturing Co. 
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Just off the press! Eight-page ac- 
cordian booklet illustrating all de- 
tails of Hano's Complete Line of 
Business Systems—yours for the asking. 


you can profit with 
Hano 

the complete line of 
business systems 


You be the judge ... Check Han 
complete line of Snap-a-Part Fx 
Continuous Forms, Continuou 
bon Interleaved Forms, Autograp! 
Rac 
n 


f 


yister and Forms. Re ognize the 
fits from first orders and repeat 
Hano item such as N.C.R 
arbon required) Forms and the sen 
sational new HUR Model Reaister 
Remember that Hano product 
your merchandise, made to 
tome acit ian ch 


ati 


Some dealerships open for 
established Printers in the 
South, Southwest and Midwest 


General and Sales Offices: HOLYOKE, MASSACHUSETTS 
Branch Plant: MT. OLIVE, ILLINOIS 








To Cut Costs... 
Stitch and Trim 
in One Operation 














Sie a ac ga a a 


The McCain Automatic 3-Knife Trimmer 


The McCain Automatic 3-knife Trimmer, attached to 
any Christensen Gang Stitcher, will trim books on 


three sides at speeds up to 7,500 per hour. 


Two-up books can be trimmed and cut apart, or a bleed 
trim can be cut from between the two books... all in 


one automatic operation, 


The automatic McCain Trimmer will handle all your 
saddle stitched books from almost the smallest to the 
largest, and from the thinnest to the thickest. 


No more need of skids of books waiting for a separate 
trimming operation: the operator that used to remove 
untrimmed books from the stiteher delivery can now 
pick up completely trimmed books, ready for wrap- 


ping, from the MeCain delivery. 


Simple positive adjustments make the MeCain equally 


profitable on long or short runs. 


Think! The MeCain not only speeds up production and 
cuts operating costs; it also saves valuable floor space, 
and helps you achieve faster delivery to your cus- 


tomer of a high quality product. 


Any Dexter representative will be glad to study your 
trimming problem or arrange for a visit to see, in 
actual operation, one of the many MeCain Trimmers 


now working in plants across the country. 


Dexter Folder Company 
General Sales Offices 
330 West 42nd Street, New York 36, N. Y. 


Boston, Philadelphia, Washington, Cleveland, Chicago, St. Louis 


Agents in principal foreign countries 
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YOU MAKE AN EXTRA PROFIT 


by printing the specially designed 
SAFETY PAPER that makes checks 
TAMPER-PROOF. 


Coun Excnasce ask Tees Co % 





C06 Te en ar 


Breen me 











YOU MAKE YOUR REGULAR PROFIT 


on printing the face of the check. 


“OVER A my our 
HALF CENTURY” FRENCH 
OF SERVICE 


MOLLETON 





MEMBER: Lithographic Technical Foundation—-National 
Association of Photo Lithographers—-National Association 


Printing-'nk Makers—-Nationa! Printing-Ink Research 
Association—-N. Y. Employing Printers Association 


Write Dept. A 





SAFETY INKS MAKE CHECK PRINTING 


pouBly opi TABLE 


When a Lithographer or Printer manufactures his own safety paper 
by printing plain stock with Siebold Safety Inks, he can offer his 
customers Check Paper with distinctive individual pantograph de- 
signs — which offer an added protection against alteration by 
chemicals or erasures. 


Siebold Safety Inks can be run successfully from any type of litho- 
graphic plate or letter press electrotype. They are priced F.O.B. 
New York at $3.50 per single pound, $3.00 per pound in lots of 5 
Ibs. and over. One pound will print 5 to 10 reams of paper—based 
on a 22 x 34 sheet printed 24 up. 


Here is a Sales Tool that can help you win old or new customers 
and keep old ones happy. 


Write for the Siebold Safety Ink Sample Book showing the 19 colors 
available. Do it today. 


414.8 G6.B INC. 





150 VARICK STREET « Dept. A » NEW YORK 13, N.Y 

















A ¢ 
LP i. 
THE TENTH 
INTERNATIONAL 
PRINTING 
MACHINERY AND 
ALLIED TRADES’ 


EXHIBITION 


July Sth—I6th, 1955 
OLYMPIA + LONDON 





(PE. 


PLEASE ADDRESS PNOUTRIES TO: 





Be there—for the great occasion! 


Plan now to be in London next July — when a vast 
display of all that is new in the world of Printing will be 


assembled conveniently and accessibly under one roof ! 


This will be a truly international event, with leading Houses 
from the United Kingdom, from many European 

countries and from America showing their most up-to-the- 
minute machinery, supplies and services at the great 
Olympia Exhibition Hall. Here you will find so much of 
vital interest to you... so much that can profit your 


organisation, no matter how large or small it may be. 


Visitors from overseas will be warmly welcomed and should 
write now for complimentary season tickets and advice 
concerning hotel accommodation. To those unable to visit 
the Exhibition, a free copy of the Official Catalogue 


will gladly be sent on publication, 


:) 





430,000 sq. ft. of exhibition space—under one roof 


Organising Director, F. W. BRIDGES & SONS LTD., Grand Buildings, Trafalgar Sq., London W.C.2, England. 


Promoted by THE ASSOCIATION OF BRITISH MANUFACTURERS OF PRINTERS’ MACHINERY (PROPRIETARY) LTD, 
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RICHARDS’ ELECTROMATI 


DOES 
EVERYTHING 


@ 3 Motors 


@ Many Exclusive 
Patented 
Features 


SAWS, TRIMS 
ROUTS, PLANES 
MORTISES, ETC. 


Precisioned 
Plates Save 
Press Time 


WRITE FOR 
DETAILS AND 
FOR COMPLETE 
CATALOGUE OF 
OUR LINE 


MACHINE 
DELUXE 








JLALRicuarps Co, 3?" 


| 
] 
I 














Available in 110 volt, 
220 volt, or other 
specifications 


SPECIFICATIONS 
Platen |i” x 13”. 
Inside chase 10” x 12”. 
Over 50 tons uniform 
pressure. 
Electrically heated— 
thermostatically controlled. 
Requires 17” x 28” floor 
space. 
Stands 37” high. 
Mounts on bench 23” high. 
Shipping weight 600 Ibs. 


e EASY TO OPERATE 
e ECONOMICAL 

@ PRECISION MADE 
e FAST 


The EVA-PRESS makes it eco- 
nomical for every printer to 
make and print from rubber 
plates. Years of development 
and testing stand behind every 
EVA-PRESS. A quality press that 
makes both matrices and rubber 
plates. Only 4 minutes actual 
operator's time; 20 minutes vul- 
canizing while operator does 
other work. Makes rubber plates 
of any desired thickness for 
use in letterpress and offset 
presses. 


AMERICAN EVATYPE CORP. 


735 OSTERMAN AVENUE 


DEERFIELD, ILLINOIS 











This straight line trimmer does 
awav with needless rehandling 


and assures unqualified accuracy 


The Brackett Safety Trimmer 


Accurate, uniform trimming and cutting apart of 
booklets, catalogs and other bound work is recognized 
as being just as important as accurate register on press 
or accurate folding on folders, if the quality of the job 
is to be maintained. 

Accuracy is even more important in trimming and cut- 
ting of circulars, labels, forms and other flat work 
where margins are close and exact size is required, 
Trimming of labels, booklets, catalogs, inserts and 
other flat work is handled by the Brackett at double 
or triple the speed of the conventional cutter. 


On the Brackett, work moves in a straight line, away 
from the operator, without waste motion or needless 
rehandling. 

The use of mechanically set spacer shafts insures fine 
accuracy without even the tiniest variation. This ac- 
curacy is maintained from start to finish, no matter 
how large the run. 

For jobs that repeat, settings may be retained, with 
important savings in time otherwise required for reset- 
ting. 

The Brackett handles work up to 2514” in width and 
50” in length. 

Standard equipment includes two spacer shafts. Extra 
shafts for permanent set-ups can be supplied. 


Write for literature. 


Dexter Folder Company 

General Sales Offices 

330 West 42nd Street, New York 36, N. Y. 
Boston, Philadelphia, Washington, Cleveland, Chicago, St. Louis 
Agents in principal foreign countries 








Save Labor — Install McAdams Top-speed 
Pneumatic Feeders — Master-built for 
Dependable Automatic Operating 


McAdams Feeders are individually constructed to precisely fit and 
operate any new or old machines such as perforating assemblies, 
ruling, gluing and other machines 

The McAdams pneumatic air-wheel unit is famous for speed and 
accuracy. Push button remote control with or without variable speed 


action z , i. 
. 4 DIFFERENT 
Illustrated booklet shows McAdams Feeders in action McADAMS 


McADAMS " nade . PR. 
paopucrs Write for Feeder Catalog IP-1. PNEUMATIC 


JOHN McADAMS & SONS, Inc. standard siz 


meyer, President 





20.22 ENIGHT STREET ° NORWALE, CONN., U.S.A. 
ESTABLISHED 1642 























Mrs. William gE, Bowman 
saat North Eastlake Terrace 
leago 26, Illinois 


Wiis 
& TABLOIDS 


The CHESHIRE Way* 


@ Automatically attach addressed 
labels at operating speeds up to 
18,000 per hour. Faster, more accu- 
rate than any other method, hand or 
machine. Opens mail room bottle- 


| 
| 
| necks, maintains schedules, reduces 
| subscription complaints. 


100,000,000 mailings per month on Cheshire 
machines. Earlier models still operating after 
24 years’ constant use. 


* An addition to, not a replacement of, FLYERS 
your present addressing system. Apply ’ 
rollstriporcontinuous pack form labels. re 

a 


¢ rele ) ‘. ) ’ 
1827 Nica oro oC onodio | PAG HY CHESHIRE maiuinG 
rt . | 
° | ® MACHINES, INC. 


1415-25 W. Altgeld Street, Chicago 14, Ill. 





GUARANTEED! 
. USED REGULARLY IN THE LARGEST PLANTS 
$3.00 per can IN THE NATION $30.00 per doz. 


S TAT { 4 I L 1220 WEST 6th ST. * CLEVELAND 13, OHIO 
STATIKIL —— A DIVISION OF THE J. E. DOYLE CO. — Established 1914 — | oe 
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You're safe with Seneca Stitching 
Wire... high quality and proven 
dependability for bookbinding, 
box stitching and many similar 
operations. Made with the know- 
how of nearly half a century. 
Available in galvanized, tinned, 
or copper coated finishes ... in 
all popular sizes, round or flat on 
spools and cores. For assured 
satisfaction—specify Seneca! 


SENECA 


WIRE & MFG. COMPANY 
FOSTORIA, OHIO 


Representatives in practically All Principal Cities 





LON PAPER BOXES 
>> 
Vv 


BOOK MATCHES 


Lal MAGATINES 
— 


COIL BINDING 








for low cost addition of 
third and fourth colors 


fr Mickle Flat Sed Presses 





Western Printing Machinery'’s Extra Color Letter- 
press Unit for Miehle flat bed presses is the answer 
for low cost addition of third and fourth colors 
Precision built in several sizes, it will make a three 
or four color press of any standard 2-color Miehle 
flat bed. Production specifications are the same as 
the press to which it’s permanently attached. Syn- 
chronization is perfect. Only minor changes are 
required for its installation. 

This unit is low in cost and requires no additional 
floor space as it is mounted on top of the Miehle 
units. Operates efficiently and economically with 
the Miehle. 


Write for further details. 


WESTERN PRINTING MACHINERY CO. 


3519 N. Spaulding Avenue 
Chicago 18, Illinois 


IMMEDIATE DELIVERY 


I) | 
MANUFACTURING COMPANY, INC. 
GARLAND, PENNSYLVANIA 


ARE YOU 
“Penny Wise’ ? 


LITH-KEM-KO 
COPPER BASE 
FOR ALUMINUM 


May cost a few more pennies per plate but the 
results are really exceptional. Lithographers in all 
parts of the country are reporting runs of over 
200,000 from a single plate — some as high as 
350,000 — when made with LITH-KEM-KO Copper 
Base on Aluminum. Learn how it's done — mail 
the coupon TODAY. 


— ae 
—_— a= eas 
a 
— 
— 


i LITHO CHEMICAL 
& SUPPLY CO. 
46 Harriet Place, Lynbrook, L. 1., N.Y 


Please send us complete information on 
| LITH-KEM-KO COPPER BASE for Aluminum. 


\ | Nome 
a | Company 
F R 3 3 Address 
Technical details. 
Use this coupon. 












ANCHOR | 
TYPE 
WASH 


TRU-CLEANS— penetrates to the very bottom 
of the finest halftones. Dissolves all hard 
dried ink, gum, dirt, etc. from plates, type, 
electros, fountains. 


CUTS WASH-UP TIME—dries rapidly 


no oily film—a little goes a long way. 


NON-TOX/IC—does not contain death-dealing 
chemicals such as—benzol, toluol coal tar 
solvents, wood alcohol, carbon tet, acids or 






leaves 


caustics. 
SOLD on a MONEY-BACK GUARANTEE 


Write for descriptive leaflet 
and free U. S. Government 
Booklets “Benzol Poisoning” 
and Anchor's “Chemical Dan- 


” 


gers”. 
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ANCHOR CHEMICAL CO., INC. 


‘SOLUTIONS FOR GRAPHIC ARTS PROBLEMS”’ 
829 BERGEN ST., BROOKLYN 38, N.Y., MAin 2-8006 


DO HOT-SPOT 
CARBONIZ — 


in your 
own plant 



















Produce complete 






multi-copy business 










forms quickly, easily, 


PROFITABLY! 






YOU can run hundreds of profitable extra jobs on what was 
formerly non-productive press time with the “DOVEN HOT- 
SPOT CARBONIZING CONVERTER”. Factory-installed unit 
“prints on” carbon at regular printing press speeds—either 
before or after regular letterpress printing, handles Hot Em- 
bossing specialty work . yet does not interfere with con 
ventional letterpress operation. Features exclusive “Pin- 
Point’ Heat Control that individually controls heat on foun- 
tain, ink roller and bed—adjusts to exact heat required for 
every job 


Picture shows TYPICAL INSTALLATION on Miehle Vertical 












Press—Scores of other “DOVEN” Hot-Spot Conversions on 
MILLER, LITTLE GIANT, CHANDLER & PRICE, KELLY, 
MIEHLE and other Cylinder Presses are rapidly paying for 







themselves in new business .. . new profits! Dealer inquiries 


invited 


DOVE N MACHINERY & ENGINEERING INC. 


(Formerly Center Tool) 
2706 W. Van Buren St., Chicago 12, Ill. SAcremento 2-3355 






















TYPE bythe ton 


~Is available to you 





In fonts and sorts 


for any purpose, at either of our two offices 
a ‘ « 

Font schemes are prepared trom our printers’ 

daily use charts. Each font is 85% productive 

Sorts are furnished 


: ‘chec k 


number of characters 


before sorts are needed. 
the quantity needed to fill cases. Our 
system’’ is based on the 
necessary to hill cases without spilling over into 


the next box. 


Your dealer Carries suffic ient sto ks of Baltotype to 


satisfy your normal requirements. 


BALTOTYPE 


422 S. Plymouth Court 
Chicago 5, Ill 


I rederick Street 
Md 


15-17S 


Baltimore 2, 





















EXPAND 


. your color printing sales, production 
and profits now and save money on all 
your production cost with Hess & Barker's 
Multicolor Web Fed Letterpress. You then 
can reduce your selling price, that will 
increase your sales volume profits. Make- 
ready and change over time is quick and 
easy—slashing nonproductive hours to the 
bone. All of which equals increased profits 
for you. Expand by starting with four colors 
one side or two colors two sides. As your 
requirements increase, add up to five colors 
either or both sides. Speed up to 10,000 
sheets an hour. Roll delivery 
600 feet per minute. A d 
qualified printing engineer 
will discuss your require- 
ments at a time convenient 
to you. 





Manufactured by 


HESS & BARKER 


Printing Press and Equipment Manufacturers 


212-22 S. DARIEN ST., PHILA. 7, PA. Telephone: WAInut 3-0248 
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Classified = 
J wcmano eames | DUV ELS 


RATES: Ordinary classified, $1.10 a line per in- BUSINESS SERVICES 
NSULTANTS 0) nt DAYLIGHT FLUORESCENT 


sertion (figure 36 characters per line); mini- ENGINEERS-CO 


ing, | 


mum $3.30. Used monthly, $35 a year for 3 
lines; $10 for each additional line. Situation 
wanted, 90¢ a line; minimum $2.70. 

Display classified sold by column inch with dis- | 
counts for larger space and three or more in- | 
sertions. Sample rates: One inch used one time, 
$21; used 12 times, $16 per insertion. Two to 
four inches used one time, $19 per inch. Full 
rate schedule on request. Please send payment 


graph ind 
t 


| 


with order | 


Copy must be received at 309 W. Jackson | 
Bivd., Chicago 6, Ill., by the 18th of the month 
preceding date of publication. 


BINDERY SERVICE | CALENDARS AND CALENDAR PADS *patent pending —no License or royaltte 
| WHOLESALE CALENDARS, MATCHES, | 2372 W. 7TH ST 
FANS, ADVERTISING NOVELTIES — | THE INCO Co. CLEVELAND 13,0 


nting. Sell yo 

















lo vour ow? 


lar customer 


DIVISION OF C. O. OWEN & CO. 
EDITION BOOKBINDERS 





Fact and figures INCOLITE is different,—has no rival. Prints 
eal with printer | in ONE IMPRESSION like conventional 
xf Single copie 
ri 0 cople »0¢ each | Write us today for free color proofs and 
Printing & Lithograph 
rancisco 


( » Cottage Grove 


CALENDAR PADS—67 | 


C4mcoltOT SPOT 
CARBON INK ........ 


not to dry out * minimum penejration * Up 
to 12 clear legible copies * ‘available in 
black, blue, red. Write for details, prices 


AMERICAN CARBON PAPER MFG. CO. 


Ennis, Texas ¢ Chatham, Va. 


DAYLIGHT FLUORESCENT INKS 








NOW from Coast to Coast 


Printers are Printing With 
BRILLIANT 


ays Wi 


UMAi\\\X 


' 
ri INK OF LIGHT 


busine to 
opy of The 


inks. No special equipment needed 


quotation, or order trial kit of '%4 lb. each 
of five different colors for $5.00 (color 
proofs and quotations included 











ENGRAVED STATIONERY 

ENGRAVED STATIONERY by SECO 

Wedding invitation letterhead card 

Fine quality Sic ist Engraving C« 
Franklin St., 124 Oak St Kansas City 42, Mo 


EQUIPMENT FOR SALE 








“Books Bound by Us Are 
Bound to Satisfy” 


2200 Maywood Dr., Maywood, Ill. 
Telephones: Fillmore 3-9000 and 
EStebrook 8-8787 (Chicago) 











BRONZERS 
MILWAULKER BI 


tONZERS 
ebuilt ( 3 


BUSINESS OPPORTUNITIES 
LEADING BRETISH in: 1 irer of 68 pages of 
Printer nh} for a vere ‘ \\ 


trated text giving 


ontact firn 
Apply Bo 


ANSWER 


Models 30, 31 
WRITE FOR SPECIAL FOLDER 


AMERICAN NUMBERING MACHINE CO. 


ATLANTIC AND SHEPHERD AVES., BROOKLYN. N. Y. 
BRANCH—105 WEST MADISON STREET, CHICAGO, ILL 


peer PRINTING INKS e LETTERPRESS 
Mfg. Co., Mineral St., Milwaukee Their Chemistry & Technology | e ANILINE 
By CARLETON ELLIS 


usable in- 
r pr , lithog- 
emist 


THE INLAND PRINTER, CHICAGO 6 


WEB DRYING 
APPARATUS 


e ROTOGRAVURE 
© WEB-OFFSET 


168 N. MICHIGAN AVE. 
CHICAGO 1, ILLINOIS 


“$985 | B. OFFEN & CO. 














Er 00 hd nn 





VANDERCOOK & SONS, INC. 


General Offices, Research laboratory, Demonstration Room & Factor, 
3601 W. Touhy Ave., Chicago 45, ill Phone: ROgers Park 1-2100 
Eastern Office & Demonstration Room 
323 East 44th St., New York 17, N. Y Phone: MUrray Hill 4-4197 
Western Office 


3156 Wilshire Blvd., Los Angeles 5, Calif. Phone: DUnkirk 8-9931 





EQUIPMENT FOR SALE (Continued) 


AMERICAN 
ROLLERS 


EXPERTLY BUILT FOR 
EXPERT PRINTING 


——_____ 





SEE FOR YOURSELF. ORDER A SET 
AMERICAN 
ROLLER 
COMPANY 


1342 HW. HALSTED ST. CHICAGO 22, ILL. 
225 N. New Jersey St., Indianapolis 4, Ind 





Amsco 
Chases 


*® Electric-Welded 








* Square and True 


* Absolutely Guaranteed 


SOLD BY ALL DEALERS 


AMERICAN STEEL 
CHASE COMPANY 


31-31 Forty-Eighth Ave., Long Island City, N.Y 











Let us show you in your own shop 


Better Makereadies 
less time... lower cost! 


1 Ask for free demonstration without obliga- 
tion, Or write for free booklet which tells 
| how to make your own “Precision” Over- 
1 lays. Best possible makeready in minimum 
1 time. Manufactured and sold exclusively by | 
The Martin Cantine Company, Saugerties, 


Calin MECN 
OVERLAY BOARD 


eee ae ae —_— 











EQUIPMENT FOR SALE (Continued) 


EQUIPMENT FOR SALE (Continued) 











— GUARANTEED 
=o\, MACHINERY |. 


6/0 T.C. Miehle, Dexter pile 
feeder, ext. del. 

1/0 56” Miehle, T.C. auto. unit 

No. 4-4R 41” Miehle, Dexter 4- 
post feed, ext. del., recond. 

Miehle V-45 Vertical, rebuilt 

50” 13-Z Seybold cutter, rebuilt 

44” Seybold auto. spacer 

Dexter Quad Folder, Model 121 

Dexter 4-post feeder for 5/0 65” 
Miehle, T.C. 

Model E Elrod 

Rosback Pony Gang stitcher 


Samuel C. Stout Co. 


343 S. Dearborn St., Chicago 4, Ill. 
Phone: HArrison 7-7464 














Insist on Megill’s| | 
Remember. Only Megill Makes | 
Spring Tongue® Gauge Pins | 


MEGILL’S PATENT 











$1.80 doz. with extra Tongues 








Sold by Printers Supply Dealers. 
THE 


EDWARD L. MEGILL CO. 


The Pioneer in 1870 
763 ATLANTIC AV., BROOKLYN 38, N.Y. 











NEW ERA COLLATORS 
FOR SALE 
$5,000.00 EACH 

THE DUPLICATE FORMS CO. | 


MENTOR, OHIO 





HILL RUBBER CO., inc. 


BEST IN RUBBER—BEST IN SERVICE 
2728 Elston Ave. * Chicago 47, Illinois 
Southern Litho Sply., Little Rock, Ark. 
Hi-Speed Litho Sply., Houston, Texas 

Monk Brothers, Dallas, Texas 
Automatic Printing Equip., Mpls., Minn. 
Modern Photo-Offset Sply., Ind., Ind. 
Cleveland Prtg. Ink Co., Cleveland, O. 


HILCO 
GOODSYEAR 


VELVA-TONE 
OFFSET PRESS BLANKETS 


4% 6IN CHICAGO STOCK 


C000, 





Prices on Request 


“SERVICE IS OUR BUSINESS” 








FOR SALE 
Single Web Printing Press 
22” cutoff. Takes 36” width roll. 
Excellent Condition. Price $10,000.00 


THE DUPLICATE FORMS CO. 
Mentor, Ohio 








Miller Simplex, 20x26, latest model, auto. oiling 
No. 2 Kelly, 24x35, auto. oiling 
Model 8 Linotype, fan type 
50’ Oswego Power Cutter, Giant end pull 
Model 4VA Seybold Tumbler Trimmer 
Model 4B Brackett Trimmer 20° 


ERNEST PAYNE CORP. 
82 Beekman St., N. Y. 38 BEekman 3-1791 








New Book List Out 


The Inland Printer has just completed 
a new Book List containing many stand 
ard books just published on printing 
and related material. The list is divided 
Send for 


according to subject matter 
your copy today 
THE INLAND PRINTER 


Book Department 
309 W. Jackson Bivd., Chicago 6 











| Slide-in Door 

(not shown) 
Keeps 

Stocks Even 


JIFFY 
PADDING PRESS 


FAST, ECONOMICAL 


14” x 24” ....$24.00 








Ink-caked cuts, type | 18” x 94" 30 00 
4 and press parts will | oo gle a . 
KS “4 gleam when you apply a Order Today 
few drops of Phenoid 
N ° Type Cleaner No hard : 
rubbing needed Saves | CHICAGO PRI NTERS 


MACHINERY WORKS 
609 W. LAKE STREET, 
CHICAGO 6 — RA 6-1877 


time and effort 
Order some from your supplier today 


Chalmers Chemical Co., 123 Chestnut St., Newark 5, N.J. 
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EQUIPMENT FOR SALE (Continued) EQUIPMENT FOR SALE (Continued) EQUIPMENT FOR SALE (Continued) 


a SALE | her - proagen 














THE MOST 
PRACTICAL | 


ALL-ELECTRIC | Cross Feeder, Ext. Del. 
RUBBER The distinguished ESSO pri- | 56" 2,05S.C. Miehle, Pile Feeder, Ext. 
PLATE penitent reamed | | 62 3/0 2-col. Miehle with Feeder & 
MOLDING Standard Oil Company, Bal- Ext. Del. 
timore, Maryland. 62” 4/0 S.C. Miehle, Pile Feeder, Ext 
MACHINE : Del. 
tals Equipment being sold item No. 4-3 Miehle Swingback Unit, bed 
available by item includes both letter- 30°x42" 
press and lithographic ma- 28"'x41" 4-track Miller Press 


MODEL V-103A 28’'x41”" 4-track Miller C. and C. 


12” 15” Platens 


hinery. 
a #1 22x28 — #2 22x34" Kelly 


Prospectus on request Presses, Reloading Feeders, Lub- 
ricating System 


| 

22"'x28" Miehle Horizontal, Straight 
TYPE & PRESS Line Del. 

of Illinois Inc. 22’'x28"' Miehle Horizontal Tandem 
38°’-44" Seybold Paper Cutters 

1 hR 

aaa “pics 3-Knife Seybold Trimmer 
ELECTRO-COPYST, INC. G2-2 Intertype—8-14-31 Linotypes 


205 East 42nd Street, New York 17, N. Y. NORTHERN MACHINE WORKS 


(Tel. MArket 7-3800) 


Write for complete 
information and A 
prices on this and Mee 
other models. : 





Oe 














323-29 N. Fourth St., Philadelphia 6, Pa 











Magnifiers 


Photo-Engravers 
Photographers 
Lithographers 
Printers 






FLATWRAP~— FOLDWRAP —- BANDWRAP 


your magarine 







#10 
9-Power 


$350 
#20 12-Power. .$10.00 


Has very flat field and great covering power 








| TAYLOR REGISTERSCOPE 
| Increases Productive Time 
| Find how you can save hours of 


THE DOUTHITT CORP. | | productive press time by writing 






























TAYLOR MACHINE CO. TIMES FASTER 
680 E. Fort St. Detroit 26, Mich. 210 AVEO Poca asivel 2, Md. chon 
ENVELOPING 
THE DOYLE i Tighter 
INFRA-RED DRYER*  Neater 





ee ; i More Economical 
tor all types of printing machinery 
Wropper printing 



















THE DOYLE and labeling attoch- 
VACUUM SHEET CLEANER* ments optional 
Removes dirt, dust, lint and dry spray RICHARDS’ EXPERIENCE PAYS OFF 
neem naaniouanes ae d Let us help you sell Die-Cut Printing 

arents | Ask for Goose Book full of ideas MFG. CO. 
J. E. Doyle Co., 1220 w. 6th St., Cleveland | | J. A. RICHARDS CO., Kalamazoo, Mich. 3138 W Chicago Ave, Dept. €, Chicago 22, Ill 














pe THE T 
They Laughed . MOST MODERN 


When I said, “We'll Do the | 7 PRESS! 
Embossing in Our Own Plant.” 


And you, too, Mr. Printer, can do professional embossing 










for mailing pieces, 
throw aways, 
inserts, and 



















on your regular job presses if you order STEWART’S EM | all types 
BOSSING BOARDS from The Inland Printer. A booklet of form 
giving full instructions is included with every order printing ; - - etapa 
‘egy es ee: : 5 ewe MMe ite rville Dutro & Son, inc. @ 
Don’t let those extra profits walk out the door. Add ri h Pah ae ' 117 West 9th St, Los Angeles 15, Calif. g 
ness to your printing and dollars to your cash register by tay, st Hg cad hey eH, sormation ¢ 
) ) : by Orville Dutro & Son, Inc. Pleas we ifn lbp cadeser per eeepc nga 
accepting with confidence every job of die embossing Manufactured by Western Gear gq '@?-speed, multiple operation rotary pr a 
‘ Works, oldest and large 
5% x 92 inches........$1.60 a dozen bath Tose pe Pome oo OB wame a 
9/2 x 111 inches .. $2.85 a dozen products in the West pe ¥ 
THE INLAND PRINTER BOOK DEPARTMENT ADDRESS 5 
309 West Jackson Boulevard, Chicago 6, Illinois COUPON BRINGS DETAILS cry sone... seats * 
Bae ee eee eee eee ee i 














NEW HIGHWAY TO GO 
THROUGH CRAFTSMEN BUILDING 
Prices Slashed on 

Every Piece of Equipment 


i—Kelly Press No. 2, 24x35, Rebuilt $6500 
i-——Miller Simplex Press, Direct Drive 
Motor, Rebuilt No. 4073 $6000 
Miller High Speed Presses, swing-back 
feeders, good operating condition, $ 5 





i~—Miehle Vertical V-50, Good Oper. Cond. $4900 
i—Pony Miehle, No. 17265 with D.8.P. and 
E 


; Motors; Good Operating Con- 

dition $3500 
|—filockner Press 15x22 Brand New Show- 

room Model, Fully Electrically 

Equipped $4500 
i-—-Glockner Press, Brand New With Ext 

Del $5300 
i—Post Envelope Press $ 350 
i—Post large model Envelope Press $ 450 
4—Kluge Units, 10x15, 6 roller, good cond 

on $1500 
2—Kluge 12x18, Double Fly Wheel, for 

printing & die-cutting, rebuilt, ea $2200 
|—No. 5 Babeock Automatic unit D.8.P., 

size 30x43, Motors and E.C $4500 
4—C & P Craftemans with Rice automatic 

feeders, 10x15, good op. condition, ea.. .$1250 
2-0 & P Craftemans, Rice auto. feeders 

12x18, ea $1600 
i—Multilith Model 1250, very late model 

1Onl4, Serial No. 452018 $1250 
3—Multiliths, Model 1327, 11x17, ea $1100 
1—Davidson, Model 816, 10x14 $ 850 
4—A.T.F. Offset Webendorfer Chiefs, 17x22 

complete with motors, ea $4000 
2—Harris Offset Model L.8.B., 17x22, com 

plete with motors, ea $4500 
2—Harris Offset Model E.L. 22x34, com 

plete with motors, ea $7000 
2-—Model 325G Vandercook power proof 

presses, power tape dei., size 24x47 

refinished, ex $2000 

Vandercook, Model 2, size 20x28 $ 400 


12x23 self-inking § 275 
15x28 self-inking § 375 


! 

i—Vandercook Model 20 
i—Vandereook, Model 32 
' 





Potter No. 2 Gripper Proof Press, self 
inking, feed table, side guide, 17x25..$ 600 
150” 10Z Seybold Auto. Clamp Paper 
Cutter $3850 
i—Dayton Seybold 36” Automatic Clamp 
Paper Cutter, Rebuilt $1900 
2—Netional Full Automatic 32” Paper 
Cutters, Refinished $ 900 
i—Perfecta 5) Paper Cutter, power back 
gauge, automatic spacer, automatic 
clamp $2000 
i 9” Perfecta Paper Cutter with power 
back gauge fully automatic $2500 
2—Como fully auto. clamp paper cutters 
31” & 43", power back gauge, SPECIAL 
auto. spacing, brand new PRICE 
i—Blue Streak Linotype, Model 8 No 
55581; Elec. pot, Excellent $5250 
i—Model H Intertype Serial No. 12269, 3 
main tines, electric pot, Mohr saw, 
blower $2850 
i—Model H Intertype Serial No. 12270, 3 
main tines, quadder, Mohr saw, electric 
pot, blower $3200 
'—Model 8-2 Intertype, Serial No. 905i, 
electric pot $3000 
1-02 Intertype, Serial No. 13221, late style 
elec. pot, with Mohr saw, comb, 7290 
Mixer $3950 
2—Chemeo 24” Auto. Cameras, Carl Zeiss 
Lenses, ea $1400 
+A Trim-O-Saws ineluding Router and 
Jigs, 28x28 table, ea $ 375 
|—Sheridan 4-A Embossing Press, 15x20, 
with 3-draw Peerless gold leaf attach 
ment, electric head, sliding bed $2750 


i—Sheridan Arch Embo 14x15, 3-draw 


or, 
leaf attachment, 





gold electric head, 

thermostat $1400 
i—Standard No. 9, 14x20, with 3-draw gold 

leaf attachment and printing ink at 

tachment feeder, 4 poster (send for 

cireular) $3200 
|—Cleveland Model 19x25, Folder with Sue 

tion Power Feeder, rebuilt $1800 
|—-Boston, Model 17, Wire Stitcher, 6 heads § 775 
i 7 Boston Wire Stitcher, Cap. 7%” $ 375 
}—Rosback 30° Rotary Pin Hole Perforator, 

equipped with 4 heads, ea. $ 950 
i-—Rosback 36° Rotary Perforator, equipped 

with 8 heads, with automatic feeder $1500 


|—Rosback Hi-Pro Power Paper Drill $ 300 
i—Model 8 Linotype, Serial No. 41388, 3 
main magazines, electric pot, Rebuilt .$3750 
i—Model 8 Linotype Serial No. 46438 with 
gat or electric pots, in good oper. cond. $3350 
Send for latest list of Ludlow Mats 
Send for latest list of Linotype Mats. 
Send for latest list of Damon Foundry Type 
for exceptional savings 
You'll Never Get 


Better Prices 


Buy Now 
eeeeee#ee#ee#eee#ee#e#ee#e# 


Write, Wire, or Phone HAncock 6-5885 
CRAFTSMEN %ompany” 


565 ATLANTIC AVE. 


BOSTON, MASS. 
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EQUIPMENT FOR SALE (Continued) 
AN EXTENSIVE LINE of new 
built printing equipment on easy tern 
Write for free list Mi our 
: sundry, W 


HELP WANTED 


MEN WANTED — POSITIONS OPEN 


Superintendent 

experienced in all offset depts 
Cepersemennent 

otogravure MIDWEST $5,000-6,000 

Superintendent—Letter press 

(monotype experience necessary) 
Super intendent- 

Offset Pressroom 
Foreman—Trade Bindery 

(pamphlet) 
Estimator—O ffset 
Industrial Engineer 

Bus. Forms MIDWEST—$5,000-6,000 
Project Engineer N.Y.C. $10,000 
Copywriter—Agency exp MIDWEST $10,000 
Salesman—Photoengraving MIDWEST $5,000+4 


GRAPHIC ARTS EMPLOYMENT SERVICE 
Helen M. Winters, Mgr 
Dept. 1D-10, 307 E. 4th Street, Cincinnati 2, Ohio 
List Your Confidential Application With Us 


must be thoroughly 
MIDWEST OPEN 


EAST to $8,500 


MIDWEST $7,800 


MIDWEST $7,000-8,000 
WEST COAST $6,500 








SALES MANAGER 


Carbon-Interleaved Printed Forms. Nationwide 
sales area. Medium size company. Must be 
experienced in sales field of this branch of 
printing trade. Salary $8 to $12,000 


THE DUPLICATE FORMS CO 
Mentor, Ohio 











ACCOUNTANT-—-Wanted a well trained 
and thoroughly experienced accountant 
vith exten e background in all phase 
of printing with pe al emphasi oOo! 
Letterpre Lithograpl ind Busine 

For Must be an ut i produet ‘ 
ind imaginative person with plent of 
dt e, or nality ind ior Should be 
in efficient adr trator th a thor 

eh kK age of the fina il tru 

ture ofacorporat n.M thave thoroug! 
kn ledge of credit Olleetior bank 

! ost et ind dé trated ability 
to direct, train, and pervise an office 
force, Our ompal in old establist 
ed commercial fir one if he largest 
in the South We ire a progre ive 
hard-hitting, expanding company which 
offer in unusual opportunity for the 
' ht persor Write zg ! full partic 
lar of expert ‘ education and 
personal history All information wil 
be treated in confidence. Address Execu 
tive Vice Pre dent Lox N l rit 
NLAND PRINTER 309 W Jackson 


tivd., Chicago 6, lllinois 


PRINTING AND LITHOGRAPHIC Su 


perintendent. Unusual opportunity open 
in mediun ized combination plant spe 
alizing in production of highest qual 
ty advertising literature. Requirement 


are technical background in lithogra 
phy, with some letterpre experience 
broad experience in production control 
hop management and department co 
ordinatior Position require mat of 
executive caliber capable of a mit 
complete responsibility and eventually 
fitting into top management. ¢ par 
young modernly eg pped nat nally 
recognized Al replie onfidential 
Write Box N-! INLAND PRINTEI 
SALESMEN: Now ca ! on printer 
to handle ile of ul ex Isive new 
patented prod t \ int protected 
full com ns paid on all repeat bu 
ness. Tl a rare opportunity, with a 
future to ibstantially idd to vour 
earning Write omplete re 
ime te ROLLER ¢ L~PORATION OF 
AMERICA, 611 Sout Ave Garwood 
New Jer \ 
INSTRUCTIONS 

Linotype-Intertype Instruction 

Ohio L, pe Scho 


Loga } 





| 








MOTOR AND CONTROL EQUIPMENT 

CLINE ELECTRIC MFG. CO., Cling 

Westinghouse Motor and control equip- 

ment for printing machinery 105 W sy 
47th Street, Chicago 32, Illinois 


PRINTING SALES AIDS 


femme 


You and your customers will like The Comma 
the well known printers’ house organ, in its popular 
new size. Write for samples, prices 


THE COMMA 





“A Restful 
Pause 
for 











P.O. Box 2645 Sacramento 12, Calif 
PRINTING SERVICE 
EXTRA PRESS TIME—We have our 
own publication printing plant now 
have extra pre time and composing 
room time available. We are in positior 
to print nother monthly o1 sem 
monthly publication with run of 100,006 
to 200,000, type iZe approx, 9” by 13 
from 16 pages up. Rotary web magazine 
newsprint pre color available on 50¢ 
of page Mailing facilitis Centrally 
located for mailing in New York State 
ind New England. Be Ne N ‘ 
THE INLAND PRINTEI 09 W Jack 

on Blvd., Chicago 6, Illine 


<< 


2 MILLION S 


SOT TAS INVA a SAN 


é 7 BLANK SHIPPING TAGS< 


F, SINGLES * GANGS » MANILAS \ 
COLORED AND CLOTHS 


aa IN STOCK! \ 


AG MAKERS AND STRINGERS 10 THE TRé 
65 DUANE STREET NEW YORK 7, H.¥. 


TELEPHONE WORTH 29206 


SITUATION WANTED 
COMMERCIAL ARTIST-PRINTER— 


Currently superintendent of mediun 


zed offset-letterpre plant in mid 
west. Recently art director for recog 
nized ad agency Have well-rounded 
background experience and educatior 
A we 7. Married; two children. For ad 
ditional detail and ample of worl 
write Box N-34, The INLAND PRINTEI 
STITCHING WIRE 
SPECIFY PRENTISS Stitch Wire 
Over 9 years of wire drawing expe! 
ence. Supplied in coils or on spools. Sol 
by leading dealers everywhere 


TYPE FOUNDERS 





MACKENZII 


STREET, 8 
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Irwin Manufacturing Co., Ine. 107 available in Clark’s 3000-5000 Ib. Carloader. The new clutch- 


Jahn & Ollier Engraving Co. . | tc t t | | i 
2cc > ae 
Kimberly-Clark Corp. ess, Irque converter ransmission 1as already won many 


Kleen-Stik Products, Inc. .. sie ws 88 friends among users of Clark’s 6000-7000 Ib. Utilitrucs. The 


roles ay ail 7 - basic benefits of this Clark-built transmission are: 
Linotype Parts Company, ‘Inc 

Soe Teme Uetomny Lower cost: no gear clash, no clutch problems, excellent serv- 
Mackenzie & Harris, Inc. .. , | iceability. 

Magnacraft Mfg. Co. 

Mayville Metal Products Co | one 
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BY WAYNE V. 





HARSHA, EDITOR 





& That perennial problem is with printers again, What are 
your wage costs going to be next year? It’s not too soon to be 
xin think ing on that subjec t, for wapes certainly represent a 
major part of your cost of doing business. The unions are 
ilready thinking about their plans for 1955 and they are be 
ing told by their own economists that business quite likely 
will be on a high level, even higher than this year. That means 
the unions will be after another round of raises. But what's 
more interesting is the number of fringe benefits, such as 
higher pensions, insurance, etc., unions in other industries 
will seck 

One fringe benefit that may turn out to be an explosive 1S 
sue, particularly in the auto industry, is the guaranteed an 
nual wage. That's an important point for commercial print 
ers, for it may not be too long before such an issue enters the 
graphic arts industries. So look out for it, not in 1955, but in 
i year or two to follow 

Keep in mind, too, that nonunion pay very often follows 
the union scale, usually in an indirect manner because of stif 
fer competition for suitable workers 

In the next couple of months you'll see what other unions 
ie asking. Keep an eye on what may happen in your industry. 


& Every time we make a generalized statement or start some 
kind of a simple contest in this department, somebody either 
calls us on the statement or enters the contest with great 
gusto, Last month we reported that the E. F. Schmidt Com 
pany of Milwaukee started a contest for the shortest possible 
sentences with all 26 letters of the alphabet. It appears that 
our pen pal, Louis T. Brucks of the Dullnig Printing Com 
pany in San Antonio, grabbed his copy of the September is 
sue and read this column first. He immediately sent in the 
following as his entry 

Pack my box with five dozen liquor jugs 

This is an old one, he says (and we used it some years ago 
in teaching journalism students the California case), but 
wsa good one. It contains 42 letters but probably wouldn't 
appeal to temperance societies and the like. The typewrites 
had hardly cooled down from that one when he sent another 
letter with three more entries 

Zebra jumps quickly with diving fox.” (40 letters) 

The brazen foxdog quickly jumps wave.” (31 letters) 

The quick brazen toxdog jumps wavily.” (41 letters) 

\ good friend of ours (not a printer by the way), not too 
far out of the teen-age category, tackled the problem and 
came up with 

MVD query syntax whiz to block jiffy pug.” (33 letters 

Now we're not sure what thac one means. The sentences 
really ought to make sense, so we'll have to rule it out. Some 
how the Russian secret police crept into the picture 

We'll have to rule this one out, too 

Jagd hints from qwz bvex plucky.” (26 letters) 

Please! The words ought to be in one of the well-known 
American dictionaries 

A woman Linotype operator sent this one 

We call this pi: BDFGJKMNOORUV.” (What hap 


pened to the X, Y and 7.7!) That one won't work either 











The one that took first prize (and he will get two picture 
post cards on our next vacation) is this one 

“J. Q. Vandz struck my big fox whelp.” (26 letters) 
Makes sense, too. We understand the Chicago Tribune once 
tried to find a sentence that contained fewer than the one on 
five dozen liquor jugs but finally gave up. 

Any more entries before we call quits to this thing? 


% We always thought we knew our ABC's, all 26 letters of 
them, until we began to read about A.B.C. 1954 

If you'll look at the bottom of page 3 of this issue of THE 
INLAND PRINTER, you'll notice three insignia denoting our 
membership in three nationally-known and very important 
organizations. One is the Audit Bureau of Circulations. 

It might amaze you to know that nearly 2,700 periodicals 
and newspapers in this country and Canada display the A.B.C. 
insigne in their mastheads. Only 369 specialized business 
publications (and THE INLAND PRINTER falls in this cate 
gory) currently are qualified under A.B.C.’s high standards 
to carry the Hallmark of Circulation Value. Only these busi- 
ness publications can offer advertisers A.B.C. audited, paid 
circulation (indication of voluntary reader endorsement and 
resulting advertising value). All A.B.C. publisher members 
are pledged to keep true and correct records of circulation; 
to open all books and records for scrutiny by one or more of 
A.B.C.’s 65 trained circulation field auditors. 

An A.BC. field auditor calls on THE INLAND PRINTER 
every year to inventory subscriber response and to sum up the 
solid numerical facts about the circulation progress of THE 
INLAND PRINTER 

It’s indeed significant that THE INLAND PRINTER has for 
nine consecutive A.B.C. statements shown appreciable in- 
creases in its circulation figures and gratifyingly high renewal 
percentages. Fifty-nine per cent more printers buy THE IN 
LAND PRINTER than any other graphic arts magazine pub- 
lished in this country 

The A.B.C. insigne is evidence to us as editor of an A.B. 
business publication that you, the reader, are boss. To attract 
new subscribers, to produce renewals in good measure, THI 
INLAND PRINTER must give readers the benefits of steadily 
improved editorial value 

Our increasing circulation over a long period is certainly 
evidence to us that we are striving to give you, the reader, 
what you expect in your business publication. You, then, 
have the innate satisfaction of knowing that you are reading 
the leading publication serving the graphic arts 

[HE INLAND PRINTER ts proud of its membership in the 
Audit Bureau of Circuiations—and gratified that you, our 
subscribers, honor us today with the greatest paid circulation 

ver accorded any printing publication 


*% When the editor of a small town newspaper was hard 
pressed for material with which to fill his columns one week, 
he had his compositor set up the Ten Commandments and 
ran them without editorial comment. Soon after, he received 
a letter from a reader who wrote, “Cancel my subscription. 
You're getting too personal! 
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Today’s high-speed, high-fidelity printing demands the best makeready... starts with 


Cromwell HIGH-FIDELITY TYMPAN specially prepared 


Known everywhere for: 







@ more impressions, fewer changes 






e extra-hardness, extra-toughness 






e uniform texture, free from high 
and low spots 






e absolute resistance to oil, moisture, 
cleaning solvents 







e lowest cost in the long run... even 
for short runs 













Unconditionally guaranteed. Clipped, scored 
and trimmed for your press make. Ask your 
Cromwell jobber. 









A sample is our best salesman. Ask for working 
samples for your press—letterpress or offset, 






Cromwell Paper Company 
4801 South Whipple Street 
Chicago 32, Illinois 





Send working samples of Cromwell Special Tympan to me without 
charge or obligation. 


Name - 
Firm Address 
@) City Zone State 
: Press Make Top Sheet Size 
Check: | | Square Cut [ | Clipped [ | Scored 
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PAPER COMPANY 





FOTOSETTER 


lyfe paces 
avatlalle 


If it isn’t made by Intertype 
it isn’t a FOTOSETTER 


INTERTYPE 


CORPORATION 


360 Furman Street, Brooklyn 1, N. Y 
Chicago, San Francisco, Los Angeles 
New Orleans, Boston 
In Canada 
Toronto Type Foundry Co. Ltd., Toronto, 
Montreal, Winnipeg, Vancouver, Halifax 


12 point Alternate Gothic No. 3 
8 Alternate Gothic No. 77 
12 Alternate Gothic No. 77 
12 Antique Roman 

8 Bankers Roman A 

8 Bankers Roman B 

8 Baskerville 

12 Baskerville 

8 Baskerville Italic 

12 Baskerville Italic 

8 Bell Gothic 

8 Bell Gothic Bold 

8 Bodoni 

12 Bodoni 

8 Bodoni Italic 

12 Bodoni Italic 

8 Bodoni Book 

12 Bodoni Book 

8 Bodoni Book Italic 

12 Bodoni Book Italic 

8 Bodoni Bold 

12 Bodoni Bold oe 
8 Bodoni Bold Ivalig” 
12 Bodoni Boldditalie™ 


12 Cairo Bold Italic 

8 Caslon Bold Condensed 

12 Caston Bold Condensed 

12 Caslon Opentace 

12 Catalina 

12 Century Bold 

8 Century Expanded 

12 Century Expanded® 

8 Century Expanded Italie 

12 Century Expanded Italic 

6 Century Schoolbook 

8 Century Schoolbook 

12 Century Schoolbook 

8 Century Schoolbook Italic 

12 Century Schoolbook Italic 

8 Cheltenham Bold 

12 Cheltenham Bold 

12 Cheltenham Bold Italic 

8 Cheltenham Bold Condensed 
12 Cheltenham Bold Condensed 


12 Cheltenham Bold Extra Cond. 


8 Clearface Italic 

12 Clearface Italic 

12 Coast Survey 

12 Draftsman’s Italic 

12 Embassy (Script) 

8 Engravers Gothic A 

8 Engravers Gothic B 

8 Engravers Roman A 

8 Engravers Roman B 

8 Franklin Gothic 

8 Futura Book 

12 Futura Book 

8 Futura Book Oblique 

12 Futura Book Oblique 

12 Futura Book Condensed 
8 Futura Medium 

12 Futura Medium 

8 Futura Medium Oblique 
12 Futura Medium Oblique 
12 Futura Medium Condensed 
8 Futura Demibold 

12 Futura Demibold 


8 point Futura Demibold Oblique 


12 Futura Demibold Oblique 

12 Futura Demibold Condense@ 
12 Futura Demibold Script 

8 Futura Bold 

12 Futura Bold 

8 Futura Bold Oblique 

12 Futura Bold 

12 Futura Bold 

12 Futura Bxtrabold 

12 Futura Extrabold Condensed 
8 Garamond 

12 Garamond 

8 Garamond Italic 
12 Garamond Italic 

8 Garamond Bold 
12 Garamond Bold 


| 


| 


SEE EF EE 
BESECME 


a 


6 G@thic No. 3 
8 Gothic No. 
6 Gothie No. 
12 <Gothie No. 
6 Gothic N6n31 A Italic 
8 Gothic No. 31A Italic | 
6 Gothic No. 31B 
12 Gothic No. 31B 
6 Gothic No. 31B Italic 
12 Gothic No. 31B Italic 
12 Gothic No. 31C 


Gothie No. 106 

12 Gothie No, 545 

12 Goudy Oldstyle ; 

12 Goudy Oldstyle Malic 

12 Light Litho 
Lightline Gothic 
Lucia Script 
Lucia Script 

2 Lydian 

Lydian Bold 
Lydian Cursive 
Monotone Gothic 
Monotone Gothic 
News Gothic 
News Gothic 
News Gothic 
News Gothic Condensed 
News Gothic Condensed 
Nuptial Script 
Stuyvesant Script 
Times Roman 
Times Italic 
Utility Characters 

12 Utility Characters 

8 Utility Bold Characters 
12 Utility Bold Characters 


FOTOSETTER is a registered trademark @ Fotoset in Times Roman, Brush and Futura Extrabold 





